PROCUREMENT REVIEW PACKET

Distributor Bid — RFP#3-202526

Independent Cost / Price Analysis (Prepared Prior to Solicitation)

Category © i:o oo hamelnt
Total Cases (2024-25 Usage) 2,340,033

Estimated Contract Value $93,847,307

Average Cost per CasefUnit $40.10

This independent estimate was developed prior to receipt of bids or proposals based on historical
2024-25 school year usage and expenditure data, in accordance with 2 CFR 200.324.



Supporting Documentation Included in This Packet:

« Affidavit of Publication — Distributor Bid (January 2026)
« Distributor Bid RFP#3-202526
* US Food Service — Bid Submittals
+  Cover Letler
Proposal
Certification Concerning Debarment
Non-Collusion
Buy America Certification
Certification Concerning Lobbying Activities
Appendix B: Signature Page
Appendix C Bidders Profile
USDA Commodity Storage and Distribution
« Distributor Bid: Financial and Fee Analysis (February 27, 2026)
+Bid Award Recommendation to PSJPC Board
* Contract #3-202526
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Affidavit of Publication

The undersigned, on oath states that he is an authorized representative of The Daily Journal of
Commerce, a daily newspaper, which newspaper is a legal newspaper of general circulation and it is now
angd has been for more than six months pricr to the date of publication hereinafter raferred to, pg_biishﬁd in
the English language continuously as a daily newspaper in Seattle, King County, Washington, and it is now
and during all of said time was printed in an office mnintained st the aforesaid place of publication of this
newspaper. The Daily Journa! of Commerce was on the 12 day of June, 1941, approved as a legal
newspaper by the Superior Court of King County.

The notice in the exact form annexed, was published in regular issues of The Daily Journal of

Commerce, which was regularly distributed to its subscribers during the below stated petiod, The annexed
notice, a

BCSB:FOOD PRODUCTS

was published on
1210025 12/17125

The amount of the fee charged for the foregoing publication is the sum of $34

™

//7 ~Subscribed mﬁm to before me on
A H
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NUTARY PUBLIA LZF L7720
STATE OF Wagte + o

,E g
JENNIFER A, B +
m%m;ggoﬁ[ﬂ%fts i Notary public for the State of &¥ashington,

QBER 24, 292? residing in Seattle




Pugit Sound
Joint Purchasing
Cooperative
Distributed Grocery

Products
Proposals Due: Jan, 28, 2026

Puget Bound Joint Purchasing
Cooperative
FOOD PRODUCTS,
’ SUPPLIES AND
COMMODITY STORAGE
RFP# 3-202526

REQUEST FOR FROPOSALS
geﬁled hBiciPs. are Sbeing §olic-
ited by the Puget Sound Joint
Purchaifod & "Codfpéddiive  for
Distributed Gracery Products;
RFP #3-202528"to the following
ﬂdd!‘e@s:.;‘ FEE S AT S
Pugst Souhd J?;'nt Pyrchasing
Cooperatibbhia 'l
Schoot

University ¢, Place
Distriet e

9811 Chémbers Cresk Rd

University Place, WA 98487

Due date is Wedneaday,
January 28,2026 at 1:40 PM
PST, Bids must he suhmitted as
followas:, " div b1 =T

One (@} srigingliing. two (Z)
thumb : drives,icontaining the
entire bid submictals. . |

In pddition, Bidders must sub-
mit the bid slectronieally. The
electroni¢ version must be sub-
mitted thresgh - the Interflex
BidSimphi system.

BidSimpli is an online tool that
vou will uss to respond, The sys-
tem is avgilgbie 23 houri a‘&ay
DL UBTE LT ISR WIOL WL T UL TTLY
Layer (88L).,sepurity technol-
vgy. All bide ;q&qt be submitied
through the Interflex BidSimpli
ayatem. If you haye not received a
BidSimpli ifvitdtion for this bid,
&, need techivical asgiatance at
aty time while responding to this
hid, ‘plense colitatt Jegon Grim
wikly Interflei via photie 618-8098-
4487 or -email, igtim@interflex.
et B

Interested “garties “are invit-
ed to contact Murk Campbell at
mark.ca elli@pupgstan
org or 425-760- for addition-
al informuation. The Piget Sound
doint PurcHasing Cooperstive
reserves the right to reject any
&r all proposals, and to waive any

Cae s

. State of Washington, King County

informalities or irregularitien in
any proposal or in the proposing.
Dates  of publicaiion in

the Seatile Daily Journal of
Commaeares, December 10 and 17,

2025.
12/17(444'772)




VALUE-INNOVATION-EXECUTIGN

Friday, January 23, 2026

Puget Sound Joint Purchasing Cooperative
9311 Chambers Creek Rd
University Place, WA 98467

To: Puget Sound Joint Purchasing Cooperative

US Foods is honored to be considered for continued partnership with the Puget Sound Joint Purchasing
Cooperative (PSJPC). As the incumbent distribution partner, we bring proven expertise, operational reliability,
and a dedicated local team deeply familiar with PSJPC's unigue needs. Our commitment to service,
transparency, and innovation ensures that districts receive consistent, high-quality support throughout the
school year.

Why US Foods
US Foods is uniguely qualified to support PSJPC, combining decades of K12 experience with local leadership, a
reliable distribution network, and a partnership-driven approach to continuous improvement.

Proven K12 Expertise and Local Leadership
» Nearly 90 years of combined K12 experience across a dedicated team aligned w1th PSIPC's expectations
and service standards.
« Pamela Olsen, Bid Sales Manager, has supported PSJPC since its inception, providing deep institutional
knowledge and continuity.
» Strong relationships with district nutrition leaders and familiarity with school calendars, commodities,
emergency needs, and seasonal demand.

Reliable Distribution Infrastructure
« Multiple distribution centers ehsure service continuity and contingency support.
« High fill rates, consistent product availability, and optimized delivery routes designed for school
operations. '
» Cross-distribution center support to manage demand spikes and inventory shifts seamlessly.

Commitment to Local and Washington-Grown Sourcing
» Established partnerships with regional growers and processors to support seasonal and state-sourced
menu goals.
« Digital tools highlight local products for easy menu planning.

Partnership-Driven Continuous Improvement

¢ Exclusive access to USDA-compliant menu planning and production software.

+ Regular business reviews with performance metrics and goal alignment.

e Proactive menu and product planning, including product specifications, allergens and all applicable
child nutrition documentation for compliance (CN, PFS, Buy American, Smart Snack).

« Transparent communication, collaborative problem-solving, and ongomg identification of cost-savings
and operational efficiencies. :

PAOPRIETARY AND CONPIDENTIAL
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VALUE-INNOVATION-EXECUTION

Program Enhancements That Exceed Expectations
US Foods consistently delivers beyond standard distribution through:
» Cost-Plus Fixed Fee-Per-Case pricing with tiered structure based on case volume.,
« Incentive and rebate tracking for maximum program value.
« Annual master list pricing aligned to USDA-compliant menus.
» Weekly coordination meetings and reporting covering forecasts, utilization, inventory, substitutions, and
special orders.
o Dedicated Bid Account Coordinators ensuring delivery tracking and direct district communication.

GPO Program Overview — OMNIA/Premier Partnership
US Foods, through the OMNIA Partners Group Purchasing Foodservice Program powered by Premier, provides
PSJPC with a sole-source broadline distribution model that delivers operational efficiency, innovative
technology, and strategic support. For more than 30 years, US Foods and Premier have partnered to combine
Premier's contracting expertise with US Foods' national and local distribution capabilities. The OMNIA/Premier
program delivers:

» $10+ billion in aggregated purchasing power and access to 37,000+ members.

« Immediate savings, predictable costs, reporting and menu-planning tools, and subject matter expertise,

» Comprehensive, transparent Contracted Manufacturer Agreements monitored and renegotiated every

three years.

Together, US Foods and OMNIA/Premier offer a partnership that maximizes cost efficiency, quality, and overall
foodservice performance for PSIPC members. We value our long-standing relationship with the Cooperative
and are committed to evolving alongside PSJPC—adapting our setvices and solutions to meet the needs of
today and the opportunities of tomorrow.

Sincerely,

bt 000

Mischa Collins, Vice President National Sales Field Ops ~ Premier

| Learn More About Your GPO — Watch the overview video
https://video.omniapartners.com/watch/WIK1ttGhPcseSCSw2snb8Xk

PROPRIETARY AND CONFIDENTIAL
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Puget Sound Joint Purchasing Cooperative

Request for Proposal (RFP) fof Prime Vendor for
FOOD PRODUCTS, SUPPLIES AND COMMODITY STORAGE
RFP #3-202526
Mark Campbell, PSIPC Executive Director
Phone: 425.760.6085

E-Mail: mark.campbell@ougetsoundcoon.org

Due: January 28, 2026 - 1:00 PM PST
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Bid Submission Address:

University Place Schooi District
Nutrition Services Department
ATTN: PSJPC RFP #3-202526
9311 Chambers Creek Road
University Place, WA 98467
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ATTACHMENT R: SIGNATURE PAGE
ATTACHMENT S: BID AWARD CONTRACT/AWARD LETTER
ATTACHMENT T: COST PRICE PROPOSAL (EXCEL DOCUMENT)

SECTION I: GENERAL INFORMATION

A. Definitions

Appendix — A document provided for Proposer’s reference
Attachment — Any item the RFP requires a Proposer to submit as part of the Offer,

Base Price — means “landed cost” or invoiced cost, less promoticnal allowances, plus freight.

CN — means Child Nutrition in reference to USDA prcduct certification.
Cost Price Proposal ~ Attachment T of our Request for Proposal.

Distributor — means a commercial food purveyor, who purchases, receives and/or stores commercial
food products, related food service goods, and handling of USDA Foods such as brown box and finished
end products. The Distributor in turn, sells, delivers, and bills the SFA for the goods and/or services
provided.

Geographic Preference - means locally grown/raised within Washington or the states touching the

borders of Washington, specifically, Oregon and Idaho.

Member district {or districts) - means any school district or ESD that participates in services offered by
PSIPC.

NOI - means Net Off Invoice value pass through method for USDA Foods Further Processing

Offer — means proposal or quotation

05k - means The Washington State Office of Superintendent of Public instruction

Proposal — means formal offer submitted in response to this RFP.

Proposer — Is a Prime Vendor submitting a proposal in response to this RFP.

Proprietary Information — means information such as patents, technological information or other.
refated information that the Vendor or Consultant does not want release or shared with the public
PSJPC — means Puget Sound Joint Purchasing Cooperative and the entity issuing this RFP.

Qualified Supplier — means “vendor” or “contractor” or “bidder”

RFP — means Request for Proposal.

RFP Amendment (or Addendum) — means a written document that is authorized by PSIPC
representative and issued for the purpose of making changes to the RFP.

SFA — School Food Authority

Subcontract — means any contract, express or implied, between the Vendor and another party or
between a subcontractor and another party delegating or assigning, in whole or in part, the making of
furnishings of any material or any service required for the performance of the contract.

Successful Proposer — means the Proposer that is awarded a coniract.

B. Introduction and Background

PSIPC: Distributor Bid: #3-202526 ‘ Page:5
PROPRIETARY AND CONFIDENTIAL
2026 Premler Purchasing Sartners, L¥. and US Foods. This Dotument May Not Be Reproduced In Any Form, Divafged Or Blstributed To Ay Third Party Without The Express Wiitten
Permission Of Premier Purchasing Partners, L.P, and LS Foads, Inc.
U§ Foods & Premler, inc. will have the abllity to redact FOIA,



i. The purpose of the Puget Sound Joint Purchasing Cooperative (PSIPC) Request for Proposal (RFP) is to
solicit competitive proposals from qualified suppliers (herein after referred to as “vendor” or
“contractor” or “bidder”} for food, supplies, and commodity storage.

2. The PSJPC is a food service purchasing cooperative In the State of Washington. Currently, we
represent 137 different school districts and ESD’s and serve approximately 400,000 meals to children
daily. The PSIPC represents one of the largest buying groups in the State of Washington with annua!
purchases, of approximately $90 million, with anticipated purchases for 2026-2027 to be $95 - $100
million.

3. All participating member districts participate in purchases from this contract, but districts are not
required to purchase all products from the awarded distributor.

4, New districts petition to join the PSIPC and are approved by the PSIPC Board, A list of member
school districts is in Appendix 1-Tab 2.

5. The PSJPC intends to award this contract to the vendor/vendors that show(s) the ability to perform
and offer(s) the PSIPC member district the best overall value, best quality of products, deliveries that
meet district need and quality customer support services.

C. Calendar of Events
Befow are dates and times of actions related to this RFP. The actions must be completed when
indicated unless otherwise changed by the PSIPC. In the event that PSIPC finds it necessary to change
any of the dates and times in the calendar of events listed below, it will do so by issuing an addendum to
this RFP. There may or may not be a formal notification issued for changes in the estimated dates and
times. late submissions will not be accepted, Unmet deadlines may result in disqualification of RFP.

PSIPC publishes Bid Announcement — Journal of Commerce December 10, 2025
‘December 17, 2025
PSJIPC issues RFP December 17, 2025
Question and Answer period December 17, 2025 to
December 24, 2025
Bidders Conference {1:00 PR P5T - Zoom) December 17, 2025
Comments/Complaints due January 7, 2026

’ Irrmapmiris 2
PSJPC posts final Question and Answer Addendum or January 14, 2026

Amendment {if necessary)

Sealed Bids due by 1 p.m. Pacific Daylight Time (PST) January 28, 2026

Bid Opening at 1:15 PM PST — University Place School District & Zoom January 28, 2026

PSJPC conducts evaluation of submitted proposals January 29, 2026 to
February 18, 2026

PSJPC announces “Apparent Successful Vendor(s)” and sends notification to | February 20, 2026
unsuccessful Vendor(s)

PSIPC conducts debriefing conferences {if requested) February 26, 2025 to
Muarch 3, 2026

Contract Negotiations February 23, 2026 to
March 6, 2026

Deliveries Commence July 1, 2026

NOTE: Bid information, including nrica sheets, will not ha available for nublic disclogsura
until after award of the contract.
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D. Ciarification andfor Revisions to the Specifications and Requirements

1. Vendors are expected to raise any questions, exceptions, or additions concerning the RFP
DOCUMENT by contacting the designated contact person. If a vendor discovers any significant
ambiguity, error, conflict, discrepancy, omission, or other deficiency in this RFP, the vendor shall notify
Mark Campbell immediately at mark.campbell@pugetsoundcoop.org of such error and request
modification or clarification of the RFP,

a. Submit any concerns or inquiries In writing to the solicitation contact person above no later
than Wednesday, January 7, 2026 at 3 pm P5T,

b. Written responses to amendments/addendums will be posted on www pugetsoundcoop.org,
on Wednesday, January 14, 2026 by 3:00 PM PST.

c. Subject line should read "Question PSIPC RFP#3-202526."

2. In the event that it becomes necessary to provide additional clarifying data or information, orto
revise any part of this RFP, revisions/amendments and/or supplements wili be provided to all recipients
of this initial RFP via e-mail notification and posting to www. pugetsoundcoop,ore.

3. Do not contact PSIPC Board members or PSIJPC member districts with questions. No PSIPC board
member or member district shall be responsible for any oral corrections, interpretations, errors,
conflicts, omissions, or additional compensation prior to the award.

SECTION If: SOLICITATION OVERVIEW

A.

o

Acgjuisition Authority
1. The Puget Sound Joint Purchasing Cooperative (PSJPC) issues this Request for Proposal (RFP).

. Contract Formation

1. A Bid submitted in response to the Solicitation is an offer to contract with PSIPC. A bid or Proposal
becomes a contract only when legally awarded and accepted in writing by PSIPC and approved by the
PSIPC Board. The contract is with the PSIPC and its members.

Solicitation Amendments
1. Prior to submittal due date and time, the PSIPC reserved the right to change portions of this REP.

2. Any changes or corrections will be by one or more written amendment(s), dated, attached to, or
incorporated in, and made a part of this solicitation document.

3. All changes and or corrections will be posted in the Bid section of the PSIPC website at
ywy pugetsoundeoon org

4, All changes must be authorized and issued in writing by the PSIPC Board. If there is any conflict
between amendments, or between an amendment and the RFP, whichever document was issued last in

time shall be controlling.

5. Only Bidders who have properly registered and downloaded the original solicitation directly via
s pusetsoundooon ore will receive notification of amendments and other correspondence pertinent
to the procurement.
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6. All current Bidder and Bidders who have requested to be notified of PSIPC bids, will be given
notice of the current request for proposal and requirements to register at the BidSimpli website. If
technical assistance is needed at any time while responding to this bid, please contact Jason Grim
with Interflex via phone (610-898-4487) or email jprim@interflex et

D. Incorporation of Documents into Contract
1. This Solicitation document, any subsequent Amendments and the Bidder's Response will be
incorporated into the resulting Contract.

E. Right to Cancel
1. The PSIPC reserves the right to cancel or reissue all or part of this Solicitation at any time as allowed

by taw without obligation or liability.

F. Non-Endorsement and Publicity
1. In selecting a Bidder to Distribute Food Products and Supplies to the PSIPC Purchasers, neither the
PSIPC nor the Purchasers are endorsing the Bidder’s Products or Business, nor suggesting they are the
best or only solution to meet their needs.

G. Minority and Women Owned Business Enterprises (MIWOBE)
1. In accordance with the legisiative findings and policies set forth in RCW 39.19. the PSIPC encourages
participation in all of its Contracts by Minority and Women Owned Business Enterprise (MWOBE) firms,
either self-identified or certified by the Office of Minority and Women’s Business Enterprises {OMWBE).
While the PSIPC does not give preferential treatment, it does seek equitable representation from the
minority and women's business community.

2. Participation may be either on a direct basis in response to this Solicitation or as a Subcontractorto a
Contractor. However, unless required by federal statutes, regulations, grants, or contract terms
referenced in the original Solicitation, no preference will be included in the evaluation of Bids and
Proposals, no minimum level of MWOBE participation shall be required as condition for receiving an
award, and Bids and Proposals will be evaluated, rejected or considered non-responsive on that basis.

3. Any affirmative action requirements set forth in federal regulations or statutes included or
referenced in the original Solicitation will apply. Bidders may contact the Office of Minority and Woman
Owned Business Enterprise (OMWEBE) to obtain information on certified firms for potential sub-
contracting arrangements. Nothing in this section is intended to prevent or discourage Bidders from
inviting others from participation from non MWOBE firms as well as MWOBE firms.

4. Bidders who are MWOBE or intend to use MWOBE Subcontractors are encouraged to identify the
participating firm on Attachment Q: Bidder Profile.

H. Buy American
1. Bidder will comply with the Buy American requirement, which dictates that schools participating in
the National School Lunch and Breakfast programs are required to purchase domestic commodities and

products for meals meeting NSLP reimbursable meal requirements to the maximum extent practicable.

Domestic commodity or product means an agricultural commodity that is produced in the US and a food

nroduct that is processed in the US substantially (at least 51%) using agricultural commodities that are

produced in the US (7 CFR 250.33 {a)({b), 250.17 {e).
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The USDA established in regulations a new threshold for schooi food authorities that use exceptions.
The limit on the percentage of total commercial food costs from non- domestic foods will be phased in
over seven school years.

¢ Beginning in School Year (SY) 2027-28, the non-domestic food purchases cap will be 10

Y. v Nt
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e Beginning in SY 2028-29, the non-domestic food purchases cap will be 8 percent.
e Beginning in SY 2031-32, the non-domestic food purchases cap will be 5 percent.

On February 20, 2025, the United States Department of Agriculture issued Policy Memorandum SP-09-
2025: Buy American Accommodation Process for SY 2025~26. The Memorandum provides that State
Agency’s including Washington State’s OSPI may approve temporary accommodation for SY 2025-26 for
SFAs that demonstrate they cannot meet the 10 percent expenditure cap for non-domestic food
purchases established in Title 7, Code of Federal Regulations, sections 210.21(d)(5) and 220.16(d){5).
Accommodations will allow SFAs in SY 2025-26 to exceed the 10 percent expenditure cap for non-
domestic food purchases that qualify under one or more of the regulatory exceptions. The regulatory
exceptions are the following: 1. The product is listed on the Federal Acquisitions Regulations Non-
available Articles list found at 48 Code of Federal Regulations {CFR}), Section 25.104 and/or is not
produced or manufactured in the U.S. in sufficient and reasonably available quantities of a satisfactory
quality https://www.ecfr.gov/current/title-48/chapter-1/subchapter-D/part-25/subpart-25.1/section-
25. 104 . 2. Competitive bids reveal the costs of a domestic product are significantly higher than the non-
domestic product. Effective School Year 2025-26, the total cost of non-domestic food products
purchased under this contract shali not exceed 10 percent of total commerciai food purchases, per
USDA regulations, unless the vendor can demonstrate a qualifying proof of exception that the District is
able to have approved for accommodation by the State of Washington (OSP!) - Child Nutrition Services.

2. Awarded Distributor will provide information on products’ origin at the start of the contract and the
information must be kept current through the life of the contract. The distributor will ensure that
products offered to PSIPC will be domestically grown, to the maximum extent practicable, and marked
as American in the ordering system.

. Insurance
1. The Contractor shall purchase and maintain at its own cost as a company or companies licensed and
admitted to do business In the State of Washington such comprahensive general liahility and other
insurance, on an occurrence basis, and will provide protection from claims set forth below which may
arise out of, or result from, the Contractor's operations under the contract, whether to be performed of
furnished by the Contractor, by any subcontractor, by anyone directly or indirectly employed by any of
the aforementioned to perform or furnish any of the products or services, or by anyone for whose acts

a. Claims under worker's or workren’s compensation, disability benefits and other similar employee
benefit acts, including Contingent Employers Liability {Stop Gap}.

b. Claims for damages because of bodily injury, occupational sickness or disease, or death of the
Contractor's employees.

¢. Claims for damages because of bodily injury, sickness or disease, or death of any person other than the
Contractor's employees.

d. Claims for damages insured by personal injury liability coverage which are sustained
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{i) by any person as a result of an offense directly or indirectly related to the employment of such
person by the Contractor, or
{ii} by any other person for any other reason.
e. Claims arising out of operation of Laws or Regulations for damages because of bodily injury or death of
any person or for damage to property.
f. Claims for damages because of bodily injury or death of any person or property damage arising out of
the ownership, maintenance or use of any motor vehicle, including coverage for Owned Motor Vehicles,
Non-Owned Motor Vehicles and Hired or Borrowed Maotor Vehicles.
g. Blanket Contractual Liability

The insurance required by the above paragraph shall be written for not less than the following (or
greater if required by law):

Worker's Compensation: ,00C

Comprehensive General Bodily Injury; Property $1.000.000 | $2,000,000
Liability (including Premises- Damage; Combined Single | Each Aggregate
Operations; Independent Limit: Occurrence

Contractor's Protective;
Products and Completed
QOperations; Broad-Form
Property Damage):

Blanket Contractual Liability: Bodily injury; Property $1.000,000 | $2,000,000
Damage; Combined Single | Each Aggregate
Limit: Qccurrence
Personal Injury, with $1.000,000 | $2,000,000
Employment Exclusion Each Aggregate
Deleted: Occurrence

Comprehensive Automobile Bodily injury; Property $1.000,000 | $2,000,000

Liability: Damage; Combined Single | Each Aggregate
Limit: : Occurrence

The PSIPC Member Districts and any other member school district shall be named as primary, non-
contributing additional insured on such policies other than state workers compensation. The Districts’
specification or approvat of this insurance or of its amount shall not relieve or decrease the liability of
the contractor under this contract or otherwise. Policies shall contain a provision that the Districts shall
be given 30-days written notice by certified mail before cancellation of any insurance or reduction of the
amount thereof, or any alteration, modification, or restriction thereto.
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Upon acceptance of contract and prior to any work being performed, a certificate of insurance with
additional insured endorsement attached shall be provided to:

PSJPC Bid Coordinator
Mark Campbell, PSIPC Executive Director
2661 N Pearl St., #139, Tacoma, WA 98407

J. Purchase by Public Agencies
1. Public agencies desiring to use the PSIPC contracts, must have executed an Intergovernmental
Cooperative Purchasing Agreement with the PSIPC, as required by RCW 39.34. Only those public
agencies that have complied with these requirements and have paid all fees are eligible to use the
contract. The public agency accepts responsibility for compliance with any additional or varying laws
and regulations governing purchase by or on behalf of the public agency in question. A purchase by a
public agency shall be affected by a purchase order from the public agency, directed to the supplier or
other party contracting to furnish goods or services to the PSIPC.

2. The PSIPC will not have any responsibility for the performance of any purchasing contract by the
supplier, and the PSIPC will not have any responsibility for payment of the purchase price for any other-
public agency.

K. Usage Reports
1. As a part of the contract, the Vendor will provide to the School Foodservice Authority (SFA} office of
each participating school district; quarterly usage reports listed by “ship to” addresses. Reports wili
provide the following:

Dates: Month and year of shipment

Product Description

Vendor name

Name of the product manufacturer

Manufacturer product code

Case Pack

Quantity of products ordered

Total product doliars

Items purchased by month as well as year-to-date summaries by item

= Tm o a0 o

2. The Vendor shall have computerized inventory and reporting capabilities.

3. Awarded Vendor will also produce monthly, quarterly, year to date and yearly usage totals for the
PSJPC as a total, These will be provided to the PSJPC Executive Director monthly.

L. Distributor Documentation and Retention of Records
1. The Distributor must maintain the bidder’s records, invoice prices, or other documentation
supporting the bidder’s guotation for the distributor’s cost on each food item listed in the technical
specifications for a period of five (5) years.
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M. Right to Review
1. The PSJPC reserves the right to request and inspect the bidder's records, invoice prices, or other
documentation supporting the bidder’s quotation for the distributor’s cost on each food item listed in
the technical specifications.

N. Assignment of Contract
1. The Distributor shall not assign this contract, any part thereof, or any monies due to become due
there under, without the prior written approval of the PSIPC.

0. Child Nutrition Information/Product Formulation Statements
1. The Distributor shall provide either Child Nutrition (CN) statements or product formulations
statements (PFS) for all bid items in a place that is easily accessible for PSIPC members,

SECTICN Hi: SUMMARY OF OPPORTUNITY
A, Background
1. This is a bid solicitation to supply food products and supplies to be used in the National School

Lunch and Breakfast Programs.

2. The contract purchasers will be with member districts of the PSIPC. Distribution to member
districts will be made to school districts who are members of the PSIPC.

3. PSJPC has 137 members and has a daily average meal count of approximately 400,000 meals.

4, Qur goal is to provide member districts quality delivery services and the most nutritious products
for the students in the State of Washington at the best prices.

B. Purpose
1. The purpose of this solicitation is to provide a primary source/sources for our members to procure

food products, supply items and USDA commodity storage. Our members may purchase additional
items like dairy, preduce and bread items through the PSJPC, state, cooperatives, or district
contracts.

0

Contract Scope.

1. In complying with 2 CFR 200.324, a price analysis was conducted that resulted in an estimated
annual volume to be approximately $95 million for the 24-25 school year. A membership list is
attached as Appendix 1 —-Tab 1.

2. Member districts vary in size, number of schools, and locations. Deliveries will be set up by each
individual district based on their needs and the ability of the awarded vendor to deliver.

B. Purchasers
1. Restricted Use: This contract is for use only by PSIPC members or approved agencies. PSJPC may
allow other entities involved in the National School Lunch and Breakfast Programs to do an inter-local
agreement allowing them to use this pricing with the vendors and PSIPC approval.
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E. Contract Term/Renewal of Contract
1. The initial term of the contract is one (1} year, commencing on July 1, 2026 and ending June 30,
2027, Deliveries shall begin in July/August 2026, Deliverles may begin sooner if the PSIPC deems it in
the best interests of its members.

2. By agreement of all parties, {PSIPC and the Awarded Distributor) the contract may be renewed on
identical terms for four (4) one (1) year periods for a total of five (5} years.

For the renewai years {2 through 5), the awarded Distributor will solicit renewal bid pricing based upon
the PSJPC “Market Basket” of items. Priority in awarding pricing adjustments will be for guaranteed
pricing for the school year. The Distributor will review renewal awards and pricing with the PSIPC in
June of each year additional awarded year. Any non-bid items will be at Distributor cost {less all
discounts) plus a fixed cost per case to deliver. The “fixed cost” cannot be a percentage.

The awarded Distributor will solicit renewal bid pricing each year {July 1% to june 30%), for the PSIPC.
Priority in awarding pricing will be guaranteed pricing for the school year. |f prices are changed at any
time during the life of the contract other than annually, the Distributor will present those changes for
approval to the PSIPC prior to the Distributor implementing them to the member districts. The
Distributor will review renewal awards and pricing with PSIPC Board in June of each additional awarded
year. Any non-bid items will be at distributor cost (less all discounts) plus a fixed cost per case to

delivery. The fixed price cannot be a percentage.

3. The PSIPC reserves the right to request pricing via a Manufacturers Bid for products delivered to the
awarded vendor if the PSIPC feels it is advantageous to the members, Should the PSIPC exercise this
option the awarded vendor would add “drop charges” on to the pricing of the items the PSJPC has bid.
All other pricing on items wouid remain the same.

4. The PSIPC has several USDA processing bids with manufacturers (Appendix 1 — Tab 4}, These bids
allow member districts to divert USDA commodities to a manufacturer and get a Net Off Invoice {(NOI)
discount when purchasing the product. The awarded vendor must be able to track commodity balances
and report usages back to K12, Processor Link, or manufacturers. The PSIPC will provide the awarded
pricing on a yearly basis, The pricing will be Base Cost (means “landed cost” or invoiced cost, less
promotional allowances, plus freight.) awarded the distributor,

5, Prices quoted in the specifications section of this bid document must be the Distributor’s
Documented Base Cost {means “landed cost” or involeed cost plus freight, less promotional allowances}
plus the fixed-fee markup or fixed cost per case. The fixed-fee markup (or fixed fee price) must remain
the same for the first vear of the contract. increases or decreases in fixed-fee markup for the second
and ensuing years of the agreement must be based on the Consumer Price Index for the Seattle
metropolitan area, Pricing on items, like produce, with a fluctuating value will be based on a fixed cost
per case added onto the distributor cost.

6. The PSIPC shall notify the successful bidder, in writing, no later than March 15™ of each contract year
of its intent to renew the agreement. The successful bidder shalf have 30 days from receipt of such
notice to submit evidence, based on the Consumer Price Index for the Seattle metropolitan area, to
increase or decrease the fixed-fee markup. The PSIPC shall have 30 days to accept or reject the
proposed fixed-fee markup change. Should the successful bidder not respond to the "PSIPC Intent to
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Renew Agreement” written notice, the agreement may be renewed at the current fixed-fee markup. All
correspondence under this section is to be made by certified mail to the address listed below:

Mark Campbell, Executive Director PSIPC, 2661 N Pearl Street, #139, Tacoma, WA 98407

7. Each member district shall be able to aggregate case quantities of bid items purchased together with
non-bid purchased items and any other items contained on that delivery to gain quantity price breaks
per delivery. Deliveries shall be made In full case or partial case quantities. The price for each item shall
include delivery to the listed member districts' delivery sites.

F. Statement of Work
1. Each selected vendaor will partner with the PSJPC over the term of any contract resulting from this
RFP {each such contract a “Perishable Contract”} to procure and deliver, to as many as PSIPC member
district sites, fresh produce; dairy and related products {such as milk, cream, sour cream, yogurt, cheese,
eggs, and juice); and bread and related grain products {such as tortillas and pastries).

2. Each selected vendor will provide the majority of the PSIPC member district’s needs, or at minimum
supply a regional area, for the category or categories of food product with respect to which the vendor
was selected, such that:
a. The food product is delivered to the PSIPC member districts sites. or other designated
locations as specified by:
{i}. The Delivery Site Plan established by the vendor and accepted by the PSIPC or
{ii). The PSIPC request for an off-plan delivery that the vendor has agreed to make.
b. The food product delivered is the freshest, most wholesome, and most nutritious possible
state, always in compliance with legal and member districts standards for wholesomeness,
freshness, and quality.

3. The selected vendors’ invoicing process must make any discounts to which the PSIPC member
districts may be entitled readily apparent and identified to the PSIPC member districts Accounts Payable
staff such that discounts are specifically identified and not just deducted. More specifically, the vendor’s
invoices must identify the amount of each discount, rebate and other applicable credit and Individually
identify the amount as a discount, rebate or, in the case of other applicable credits, the nature of the
credit.

4. Selected vendor(s) will provide and work with PSJPC member districts staff to:
a. Develop an Initial plan whereby the vendor will deliver the items that will be the subject of
the Perishable Contracts to PSIPC member districts sites or other designated locations.
{i}. The dates the PSJPC member districts menus indicate any particular item will be served.
{if). Cafeteria open, closed, and half-day schedules
(iif). Projected volume needs
(iv). PSIPC School District Delivery Sites (Appendix 1—Tab 3)
b. Consider which items currently offered by the selected vendor, or to be so offered, should
appear on PSIPC member districts menus, with appropriate consideration given to:
{1). Applicable law.
{if). Member Districts policy (specifically including the PSIPC member districts chosen menu-
planning program and the nutritional requirements to which District meals are subject}.
(iif). Seasonality
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{iv). Local sourcing

{v). Student taste preference
¢. Consistent with that vendor’s praposal specifically including the vendor’s pricing
methodology establish fair and reasonable pricing for any products newly subjected to the
Perishable Contract, noting, however, that the PSIPC member districts may decline to purchase
any particular item offered by the vendor on the basis of that item’s cost being too high or for
any other reason, in the PSIPC member districts sole discretion.
d. Continuously improve the systems by which the selected vendor will provide food products to
the PSJPC member districts.

5. The selected vendor(s) will maintain such records and develop and submit such reports as may be
required by the United States Department of Agricuiture, the State of Washington, federal or state law
or as may be reasonably requested by the PSIPC,

6. Each selected vendor agrees to, among other commitments:
a., Warrant:
(). Food safety
{ii). Product availability
{iii). Product freshness and wholesomeness
b. In emergencies {such as caused by extreme weather, school lock downs or other unforeseen
clreumstances that threaten the health or safety of PSIPC member districts staff or students),
assist in providing Products to schools and PSIPC member districts offices acting as emergency
' operation centers.

7. The PSJPC will have final authority on subcontracted supply chain and management oversight,
including pre-approval of sub contacted suppliers if deemed necessary.

8. The selected vendor(s) will generally advise and support the PSIPC in the innovative removal of all
non-value-added cost in the District’s acquisition and use of the products the vendors will provide.

G. Expected Resuits
1. The PSIPC seeks to acquire a Food Products and Supplies Delivery Vendor and USDA Commaodity
Storage (or Vendors if required to provide deliveries to all member districts) that best meets member
customer service needs, delivery expectations and offers best value. Awarded vendor must make sure
that the awarded items are stocked at necessary quantities and are available based upon school
district quarterly projections at the various distribution warehouses that serve the member districts.

SECTION IV: TIMELINE

A. Procurement Schedule
1. The dates listed below represent the projected procurement schedule. The PSJPC reserves the
right to change the schedule, Notification of amendments to the procurement schedule prior to bid
opening, will be sent electronically to all properly registered vendors on the PSIPC website:
www.pugetsoundooop.org. Vendors are responsible for registering on the PSIPC website as an
indication they are interested in bidding on the PSIPC RFP.
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PSIPC publishes Bid Announcement — Journal of Commerce

December 10, 2025
December 17, 2025

PSIPC issues RFP

December 17, 2025

Question and Answer period

December 17, 2025 to
December 24, 2025

Bidders Conference {1:00 P BST - Zaoim]

December 17, 2025

Comments/Complaints due

January 7, 2026

PSIPC posts final Question and Answer Addendum or
Amendment {if necessary)

January 14, 2026

Sealed Bids due by 1 p.m. Pacific Daylight Time {PST)

January 28, 2026

Bid Opening at 1:15 PM PST — University Place School District & Zoom

January 28, 2026

PSIPC conducts evaluation of submitted proposals

January 28, 2026 to

February 18, 2026
PSIPC announces “Apparent Successful Vendor(s)” and sends notification to | February 20, 2026
unsuccessful Vendor(s)
PSIPC conducts debriefing conferences (if requested) February 23, 2025 to
' March 3, 2026
Contract Negotiations February 26, 2026 to
March 6, 2026
Deliveries Commence July 1, 2026

2. Changes to the Procurement Schedule after Bid Opening will be communicated to all Bidders

reflecting the change.

NOTE: Bid information, including price sheets, will not be available for public disclosure

until after award of the contract.

Contract information Availability after Award

1. Upon award, written/email notification will be sent to all Bidders. After award, information regarding
results of the solicitation may be obtained by contacting the Puget Sound Joint Purchasing Cooperative.

Bid award documents will not be posted online.

. Protest Procedures

1. Protests shall be filed and resolved in accordance with Attachment B: Protest Procedure. in the event
of a justified protest, only the line items that are under protest will be withdrawn from this solicitation.

Remaining line items will be awarded, and contracts will be administered.

SECTION V: INSTRUCTIONS TO BIDDERS
A. Authorized Communication

1. Upon release of this RFP, all Bidder communications concerning this solicitation must be directed to
the PSJPC contact listed below. Unauthorized contact regarding this solicitation with other PSIPC Board
members involved with the solicitation may result in disqualification. All oral communications will be
considered unofficial and non-binding to the PSIPC. Bidders should rely only on written statements

issued by PSIPC Executive Director.
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Questions regarding this RFP must be directed to Mark Campbell, PSIPC Bid Coordinator/Executive
Director at maark.campbell@pugetsoundoonn olg

Bidder Communication Responsibilities
1. Bidders will be responsible for communicating to the PSIPC any issues, questions, additions, or
omissions concerning the solicitation during the guestion-and-answer pericd submitted via e-mail.
Where requirements appear to prohibit or restrict your firm’s participation, an explanation of the issue
with suggested alternative language should be submitted via e-mall to the PSIPC Bid
Coordinator/Executive Director by the deadiine for Bidder Questions, Comments, and Complaints
consistent with Section IV: Timeline {A. Procurement Schedule). The solicitation process may continue. if
changes result, written amendments will be made by the PSIPC and provided by posting them on
www nugetsoundeoon.org as indicated above.

2. It is imperative for Bidders to review and scrutinize the RFP and address any questions during the
guestion-and-answer period via e-mail to the PSJPC Bid Coordinator as a Bidder inquiry, in accordance
with the projected schedule identified in Section IV: Timeline {A. Procurement Schedule).

. Bidder Authorized Representative
1. The Bidder must desighate an Authorized Representative who will be the principal point of contact for
the PSIPC for the duration of this RFP process. The Bidder shall complete this section of Attachment Q:
Bidder Profile,

Pugetsoundcoop.org Website — Bidders are solely responsible for:
1. Requesting to be included in the PSIPC bids or downloading RFP documents at
www. pusetsoundeong.ore. The PSIPC will notify all previous Bidders, who have requested inclusion
in PSIPC bids; of the bid requirements. PSIPC will also formally advertise bids in the local media.

-

2. Downloading the solicitation consisting of the RFP with all attachments and appendices related to the
solicitation for which you are interested in bidding, downloading all current and subsequent
amendments to the solicitation.
a. To ensure receipt of af! solicitation documents, the RFP for this solicitation must be downloaded
from www. pugetsoundeaop. org.
b. Notification of amendments to the solicitation will only be provided to those vendors who have
notified the PSIPC Bid Coardinator and have downloaded the RFP from the web site.
c. Failure to do so may result in a potential Bidder having incomplete, inaccurate, or otherwise
inadequate information, or a Bidder submitting an incomplete, inaccurate, or otherwise inadequate
hid or proposal.
d. Bidders and potential Bidders accept full responsibility and liability for failing to receive any
amendments resulting from their failure to check the PSIPC website wyw . pugetsoundeoon.org and
downioad the RFP from voww pugstsoundeoan org, and hold the PSIPC harmless from all claims of
injury or loss resulting from such failure,

E. Preparation and Submittal of Bids or Proposals —
Due Date and Time: Wednasday, january 28, 2028 at 100 PM-PEY

Bid Drop-Off Address and time (by 1:00 PM PST):
Puget Sound .Iomt Purchasmg Cooperatwe
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% University Place School District
9311 Chambers Creek Rd
University Place, WA 98467
Electronic Submission and time (by 1:00 PM PST)

Bidders must submit the bid electronically. The electronic version must be submitted through the
Interflex BidSimpli system.

BidSimpli is an online tool that you will use to respond. The system is available 24 hours a day and
uses the latest Secure Sockets Layer (SSL} security technology. All bids must be submitted through
the Interflex BidSimpli system. If you have not received a BidSimpli invitation for this bid, or need
technical assistance at any time while responding to this bid, please contact lason Grim with
Interflex via phone (610-898-4487) or email jgrim@interflex net

Bid Opening Address and time {1:15 PM PST):
UPSD ESC — Lower Board Room
3717 Grandview Dr. W
University Place, WA 58466

1. PSJPC's solicitation for bids, allowed under RCW 28A.335.190; for goods and services, shall be
awarded based on price, acceptability, written guestionnaire, references, and available products. This
Request for Proposal allows Bidders the opportunity to submit to the PSIPC the Bid or bids that they
feel will best serve the interests of the PSJPC.

2. To be included in Each Submission
a. All bid items must be appropriately identified with unit and extended total price, exclusive of
Washington State Sales Tax, F.0.B. dellvered to destinations so indicated on purchase orders, or as
herein specified within these bid documents. In the event of error in extensions; the unit price
shali govern in all cases.
b. All bids must be submitted in sealed envelopes bearing on the QUTSIDE the name of the
bidder, company address, and the name of the project for which the bid is submitted.
¢. When submitting the bid form, include only those pages where sighatures, dates, and
additional information is required or requested. (See Proposer/Bidder Checklist (Attachment A)
d. Bidders are required to complete and submit their bid as follows:

e Hard copy {paper) format {one copy),

e Two (2) thumb drives with completed bid information {i.e. pricing)*

+ In addition, all bids must be submitted through the Interflex BidSimpli system.
BidSimpli is an online tooi that you will use to respond. The system is available 24 hours
a day and uses the latest Secure Sockets Layer {SSL) security technology. if you have not
received a BidSimpli invitation for this bid, or need technical assistance at any time
while responding to this bid, please contact Jason Grim with Interflex via phone 610-
898-4487 or email, igrim@interflex.net

e thumb deive i o hove the exact cony forinino formet) of the shysicaf berd copy and

be served as one ench wlsy fite and one ecech pdf file

The stick will facilitate the bid compilation and award process. The paper form, along with the
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F.

slgnature pages, Is required regardiess of completing the USB thumb drive (please submit product bid
spreadsheet “landscape” on 11x17 paper}. If a discrepancy between the paper bid form and the
information on the thumb drives occurs, the paper bid will be presumed as being correct.

3. The Bid Sheets of these specification shall be signed as foliows:
a. In the case of an Individual bidder by such individual Bidder.
b. In the case of a partnership, the name of the partnership must appear on such bid and it shall
be signed in the name of such partnership by at least one partner. In addition to such signature,
the names of all partners shall be stated in such bid.
¢. In the case of a corporation, the president or other managing officer shall subscribe the
corporate name and there shall be set forth under the signature of such officer the name of the
office hefshe holds or the capacity In which he/she acts for such corporation.

Bidder Responsiveness
1. The Bidder must respond to each document requirement contained in this RFP. Failure to comply
with any applicable item may result in the Response being deemed non-responsive and disqualified.
2. The PSIPC reserves the right to consider the actual level of Bidder's compliance with the
requirements specified in this solicitation and to waive informalities in a Bid or Proposal. An informality
is an immaterial variation from the exact requirements of the competitive sollcitation, having no effect
ar merely a minor or negligible effect on quality, quantity, or delivery of the supplies or performance of
the services being procured; and the correction or waiver of which-would not affect the relative standing
of, or be otherwise prejudicial to, Bidders.

Bidder Profiie
1. The Bidder shall complete the Bidder Profile Information in Attachment Q; Bidder Profile,

. Payment Terms

1. Bidders must indicate which Payment Terms will be offered in Attachment S: Bid Award
Contract/Award Letter,

2. Payment terms shall be at a minimum of 30 days net. Each member district utilizing this award will
be responsible for issuing their own PO and responsible for payment.

Bid Pricing

The pricing methodology proposed must remain in effect for the term of the contract, including any
annual extensions. The proposed pricing methodology will also be applied to any new products
requested. New commercial food products shall be priced using the Bidder’s landed cost. Landed cost is
defined as invoice cost from the manufacturer plus freight, if freight is not included with invoice cost.
"F.0.B. Destination™ to the District delivery location(s) specified on the District Delivery Site Location
sheet, Prices should be stated in the units specified and bidders should quote each item separately. The
District will not pay drayage, packing, or shipping and handling charges, nor shall the District pay for any
fuel surcharges. All freight charges must be included in the bid price,

1. All pricing must include on-site off loading and inside delivery. No fuel charges will be accepted under
this contract and the addition of such charges shall not be permitted during the period of the term of
this contract. Unless otherwise specified, taxes shall not be included in the prices quoted. The District
will compute the state sales and use taxes. Federal excise taxes are not applicable to school districts.
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The agreement shall be effective upon award and purchases will be put into effect by means of purchase
orders or suitable contract documents executed by the District. All purchase orders placed under this
agreement shall be delivered and invoiced at the agreement price.

2. Failure to identify all costs in a manner consistent with the instructions in this RFP is sufficient
grounds for disqualification.

3. The PSJIPC makes no volume commitment in this solicitation. The proposed pricing levels should
reflect the information provided by the Contract resulting from this solicitation. The quantities indicated
on the Line item Specification Sheet are the PSIPC’s best estimate, as determined from previous annual
totals and projected usages, and do not obligate the PSIPC or member districts to purchase the
indicated guantities. The actual quantities may be more or less that the indicated amounts herein.

J. Written Questionnaire
1. Bidder responses to the written questionnaire must include concise, but thorough responses to all
guestions asked.

2. Failure to respond in a manner consistent with the instructions in the RFP is sufficient grounds for
disqualification.

K. References/Experience and Fiscal Responsibility
1. References will be used to evaluate the Biddet’s history of performance, Bidder shall furnish a
minimum of three {3) references from different entities for which Bidder has performed or provided
comparable service, materials, or supplies similar in scope (i.e. size, volume, type) to this RFP including
entity (name, authorized individual, telephone, email, and facsimile). The Bidder shall complete the
references portion of Attachment P: Reference List. in addition, the Bidder will provide three (3) current
references from school districts or similar customers that require service to multiple sites, requiring
multiple and/or multi-weekly deliveries. These references must include the entities name, name and
title of contact person, phone number, emall address, and number of delivery locations. At least two of
the three references provided must be from school districts within Washington, Oregon or Idaho.
Please complete the Distributor Statement and return with RFP submission.

2. The PSIPC will only attempt to make contact with a Bidder’s provided references a maximum of two
(2) times. If such contact cannot be established with any of the references provided; then those
references with which contact cannot be established may be deemed non-responsive; and no further
attempts will be made to contact that particular referencer and no points will be included in the overall
scoring.

3. The PSIPC reserves the right to solicit and substitute other references than those provided to
determine the sufficiency of the Bidder’s level of experience and fiscal responsibiity.

L. Withdrawal or Modification of Bid or Proposal
1. Bidders are liable for all errors or omissions contained in their Responses.

2. After Bid/Proposal submittal but prior to Bid/Proposal opening: The Bidder may modify or withdraw
his/her Bid or Proposal at any time prior to the due date and time set for Bid/Proposal opening by
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providing a written request to the Executive Director of the PSIPC from an authorized representative of
the Bidder.

3. After Bid/Proposal opening: No Bid or Proposal shall be altered or amended. The PSIPC may allow a
Bid or Proposal to be withdrawn if the Bidder demonstrates that the prices were miscalculated. A low
Bidder, who claims error and fails to enter into a contract with the PSIPC, may not participate in bidding
on the same commodity or service if the solicitation is subsequently reissued by PSIPC.

4. PSIPC reserves the right to contact Bidder for clarification of Response contents.

M. Proprietary or Confidential Information
1. All Bids and Proposals submitted shall become the property of PSIPC and a matter of public record
after the contract has been executed,

2. Any information contained in the Response that is proprietary or confidential must be clearly
deslgnated. Marking of the entire Response or entire sections of the Response as proprietary or
confidential will not be accepted nor honored. The PSIPC will not honor designations by the Bidder
where pricing is marked proprietary or confidential.

N. Samples .
1. Samples may be requested. The PSIPC will notify bidders if that is required and provide delivery
instructions at that time. Any samples required are at the expense of the bidder,

0. Contractor Warehouse

1. Bidder shall indicate in “Attachment Q: Bidder Profile,” the warehouse facility name, address,
telephone, fax, and email for each warehouse facility at which material, equipment or supplies will be
stored prior to being delivered to the PSIPC’s designated location(s). (If more than two locations, add a
page with complete listings.

SECTION Vi: BIDDER QUALIFICATION AND RESPONSIBILITIES

A. Qualified Bidders
1. PSIPC reserves the right to pre-qualify any bidder, especially those which has not previously
participated in the PSJPC bid program.

2. Criteria for qualification shall include;

a. Product Line: The bidder shall provide proof that all items listed in the catalog (Market Basket)
are in stock or quickly obtained for all service distribution locations. The bidder shall maintain a
“three week” inventory of products listed in the Market Basket of products. Bidder will have
written policy for adding and removing items from stocked to special order and approved by
PSIPC Board.

b. Physical Facilities - Bidder must have the warehouse facilities required to safely and securely

- store the products required by these specifications. All food service distributors must maintain
refrigeration facilities used for storing chilled and frozen products that meet recommendations
of the Refrigeration Research Council. Delivery temperatures of frozen and chilled food shall be
in compliance with AFDOS code as recommended by the Federal Food and Drug Administration.
PSJPC reserves the right to prequalify any or all bidders and to reject any bidder not meeting the
requirements in the areas of warehouse facilities and equipment associated with and necessary
for the safe and sanitary storage and delivery of food items requested in these specifications.
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The facilities and operating practices must, at all times, be in compliance with the United State
Food, Drug, and Cosmetic Act as well as any State and Local Statute, Regulation or Ordinance.

c. Financial Capacity - The potential bidder shall have financing adequate to purchase items in the

most economical quantities. References may be requested to document adequate financial

capacity. &

Service Level = if PSIPC does not have adequate historical data to determine the bidder's ability

to comply with the service level requirement outlined in this request for proposal, then three

letters of reference from previous school district customers or similar shall be provided. The

Distributor must guarantee that it is able to provide service to the member districts service

locations at the days and times indicated in the Delivery Information provided. Failure to

provide the delivery assurances is a basis for disqualification.

e. Past Performance — The bidder must demonstrate an acceptable level of past performance
under previously awarded contracts including conformance to contract requirements, industry
standards of performance, reasonable and cooperative behavior, commitment to customer
satisfaction, and record of integrity and business ethics.

o

3. Only bids submitted by approved, licensed, and inspected facilities will be considered responsive.

4. The PSIPC reserves the right to reject proposals submitted by any source other than the above
mentioned.

B. Federal Restrictions on Lobbying
1. The Bidder must certify by signing and submitting Attachment D of this RFP with submission of its

B8id, that under the requirements of Lobbying Disclosure Act, 2 U.5.C., Section 1601 et seq., no
Federal appropriated funds have been paid, or will be paid, by or on behalf of the contractor, to any
person for influencing or attempting to influence an officer or employee of any agency, a Member of
Congress, an officer or employee of Congress, or an employee of a Member of Congress in
connection with the awarding of any Federal contract, the making of any Federal grant, the making
of any Federal loan, the entering into of any cooperative agreement, and the extension,
continuation, renewal, amendment, or modification of any Federal contract, grant, foan, or
cooperative agreement.

C. Federal Deharment and Suspension
1. The Bidder certifies by submission of this Bid Proposal, that neither it, nor its “principals” (as defined
in 49 CFR. 29.105 {p), is presently debarred, suspended, proposed for debarment, declared ineligible,
or voluntarily excluded from participation in this transaction by any Federal department or agency.
Awarded distributor must be current on the System for Award Management.

D. Use of Subcontractors
1. The PSIPC may accept Responses that include third party involvement only if the Bidder submitting
the Response agrees to take complete responsibility for all actions of such Subcontractors. The
Bidder must state whether Subcontractors are being used.

2. If applicable, the Bidder shall identify all subcontractors who will perform services in fulfillment of
contract requirements, including their name, the nature of services to be performed, address,
telephone, facsimile, email, federal tax identification number {TiN}, and anticipated dollar value of
each subcontract. The Bidder shall complete this section of Attachment Q: Bidder Profile.
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3. The PSIPC reserves the right to approve or reject any and all Subcontractors that the Bidder
proposes.

E. Specifications
te I
1. The Bidder shall provide the information requested per the instructions in Attachment T: Cost Price
Proposal,

2. Should any additional federal or governing agency regulations be imposed affecting the processing
of USDA Commodity products, the PSIPC retains the option to amend specifications to conform to
such regulations.

F. Employees Who Have Been Convicted of Crimes Involving Children

1. The Bidder or any of his or her subcontractors shall not utilize any employee at any District site nor
allow any contact between school children and any employee when an employee has plead guilty to
or been convicted of any felony crime involving the physical neglect of a child under Chapter 9A.42
RCW, the physical injury or death of a child under Chapter 9A.32 or 9A.36 RCW {except motor vehicle
violations under Chapter 46.62 RCW), sexual exploitation of a child under Chapter 95.44 RCW where
a minor is the victim, promoting prostitution of a minor under Chapter 9A.64.030 RCW, or violation
of similar laws of ancther jurisdiction.

2. Consultants/Contractors who have regularly scheduled unsupervised access to children, and/or who
hire employees who will have reguiarly scheduled unsupervised access to children shall perform a
background check through the Washington State Patrol criminal identification system under RCW
43.43.830-43.43.834, 10.97.030 and 10.87.050. This background check shall include a fingerprint
check using a complete Washington State criminal identification fingerprint card. The
Consultant/Contractor shall provide a copy of the background to the person applying for
employment to the PSIPC and affected district{s). !f the Consultant/Contractor or applicant has had a
background check within the previous two years, with no findings, the Consultant/Contractor may

‘waive the requirement. The Consultant/Contractor shall determine whether the applicant or the
Consuitant/Contractor shall pay costs associated with the background check.

3. In addition, pursuant to RCW 9,96A.020 and 1993 Chapter Law 71, a person is disqualified from
employment by school district and their Consultants/Contractors who will have regularly scheduled
unsupervised access to children because of a prior guilty plea or conviction of a felony involving
sexual exploitation of a child under chapter 9.98A RCW, sexual offenses under chapter 9A.44 RCW
where a minor is the victim, promoting prostitution of a minor under chapter 9A 88 RCW, or a
violation of similar laws of another jurisdiction. They will be disqualified from employment by PSJPC
member districts and their Consultants/Contractors even if the time elapsed since the guilty plea or
conviction is ten years or more.

4. The Consultant/Contractor will comply with all applicable state and federal laws regarding the hiring
of employees; including provisions of RCW 43.43.830-43.43.834, and RCW 10.97.030 and 10.97.050
relating to fingerprint and background checks through the Federal Bureau of Investigation and
Washington State criminal identification fingerprint card and RCW 9.96A.020 and 1993 Chapter Law
71 relating to disqualification from employment.
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i. RCW 28A.210.310 prohibits the use of tobacco in any form on schooi district property. Smoking,
or the use of tobacco, vaping, etc. is nat permitted on school property. Possession of Alcohol or
Firearms is strictly prohibited on school campuses/property.

H. Policy for Vehicles on School Grounds during School Day

1. Avoid driving in the school playground areas at any time if it is practical to park on the street or in
ahother area to make deliveries,

2. Do not drive in playground areas if children are playing.

3. Do not hack up trucks during the school day across any school property where children might be
present unless assisted by an adult flag person.

4. If assistance Is heeded to locate a safe or the proper unloading area at a school, always obtain
assistance from the principals, front office of building designee.

SECTION Vil: SUCCESSFUL PROPOSER RESPONSIBILITIES
A. No Costs or Charges
1. Costs or charges under the proposed Contract incurred before the Contract is fully executed will be
the sole responsibility of the Bidder.

B. Insurance
1. The Successful Proposer(s) is required to obtain insurance to protect the PSIPC and member schools
should there be any claims, suits, actions, costs, or damages or expenses arising from any negligent or
intentional act or omission of the Bidder or its Subcontractor(s) or their agents, while providing product
under the terms of any Contract resulting from this solicitation. See Section li: Solicitation Overview
{I. Insurance).

C. liquidated Damages
1, The Purchaser has an immediate requirement for the materials, equipment or services specified
herein. Bidders are urged to give very careful consideration to the purchaser’s delivery requirements
and the manufacturer’s production capabilities when establishing a delivery date(s}.

D. Saies and Subcontractor Reports
1, Vendor must be able to have a method to keep the PSIPC members advised of usage reports if
requested. Usage reports should be available month to date, year to date, district totals and sites totals.
Monthly usage reports shall be provided to the PSIPC Executive Director of purchases by member
districts.

SECTION Viil: BID INSTRUCTIONS (This RFP has several components upon which the bid award will be based)
A. Distribution Bid of Food Products and Supnnlies
1. Distribution fixed fee charges based on welghted average delivery drop volume,
Average drop size is determined by a two-month average comprising no fewer than eight delivery drops
to a member district site. One week notification must be given to a member district prior to change of
their delivery bracket. The distributor may vary fixed fee charges by product category within brackets A,
B, C, and D.

2. Firm distributor costs for distribution bid items to member districts.
Bid specifications for those items are attached. The distributor will bid these items out to manufacturers
on the PSIPC's behalf. The PSJPC requests that manufactures note if commercial products bids have a CN
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label and note in the comments. The PSIPC reserves the right to do its own manufacturers bid If It is
deemed to be in the best interests of its members.

3. Must have, and demonstrate, the ability to provide The PSIPC members with Value Pass Through
(NOI} on commodity processed commercial products.

Commercial firm fixed fee must apply to value pass through (NOI) USDA commodity processed
commercial items. The PSIPC administers manufacturer bids for commodity processed products.
Commodity processed items awarded by the PSIPC must be stocked by the distributor unless volume is
too low and agreed upon by the PSIPC. PSIPC will verify with awarded distributor stocking levels based
on forecast by member districts of awarded items. Low volume items may be purchased as speciai order
items and are to include all manufacturer discounts, The vendor must agree to and sign the Value Pass
Through Agreement (Attachment K} which Is part of the bid package and provide documentation to the
PSIPC to show this ability.

4. Firm Non-Bid flat fee delivery cost by product category is requested. Flat fee is added to distributor
invoice base cost {landed cost) per case. This is for items not listed on the bid item list provided.

5. The PSIPC will allow a bidding distributor to present an alternate method for pricing of deliveries.
Distributors who are considering an alternate method must submit it in writing to the PSIPC Bid
Coordinator and receive written approval from the PSIPC Board, at least by January 14, 2026 which is
two weeks prior to the bid opening. The alternate method of pricing of deliveries will only be considered
in the bid award if the PSIPC Board determines it is in the best interest of the PSIPC members to use an
alternate method. Distributors are not required to give an alternative method of pricing deliveries.
(Alternative fees must be either fixed cost per case, or flat fee — it cannot be a percentage.)

B. USDA Commodity Storage and Delivery
1. Cost of storage and delivery to member districts

2. Frequency of delivery to member districts
a. USDA Commodity items are distributed to member districts from Office of the Superintendent of
Public Education (OSPi) monthly. items are owned by member districts. Member districts may elect
1o have their USDA foods delivered to the awarded distributor and held by the distributor until
ordered for delivery to a member district. Arrangements must be made with OSPI for delivery to the
distributor site. The distributor must maintain an inventory of USDA Foods for each member district
and update members on their USDA Foods inventory on a weekly basis. Please include any special
delivery instructions, if required by your recewmg warehouses, that may not be in the listed cost.
{i.e. Lumper fees)

C. VENDOR AWARD
The PSIPC preference is award a contract to one vendor, but the final award will be what the PSIPC
determines to be in the best interest of most member districts.

SECTION IX: EVALUATION AND AWARD
A. Award Criteria
1. The Award will be based on highest total evaluation points by item or aggregate total of points
depending on what is deemed by the PSJPC to be in the best interest of the member districts
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2. The bidding distributor who meets all of the Request for Proposal requitement specifications and has
the highest point total will be declared the successful proposer(s) and may enter into contract
negotiations with PSIPC,

3. Distribution bid will be awarded to one Distributor Base Cost {landed cost). The PSIPC reserves the
right to choose multiple manufacturers for the same product. Bidders must offer delivery in all Fixed Fee
Categories A, B, C, D or offer another option for pricing. Any offer for pricing must either be a fixed firm
delivery price or a fixed cost per item delivered. No percentage bids will be accepted. Non bid items
must be at the same cost per case as bid items.

4. This bid will be evaluated based on the following formula for number of cases dropped per delivery
to a site, if distributor choses to follow this pricing model. As an RFP distributor may suggest another

model. (example —fixed price for all items and per case on non-bid items)

a. Price — 100 points

Fixed Fee A Bracket 20-39 cases 10%
Fixed Fee B Bracket 40-99 cases 30%
Fixed Fee C Bracket 100-299 cases 35%
Fixed Fee D Bracket 300+ cases 25%

The percentage of member district distribution may be different or vary, but the PSJPC will use the
percentages shown above for determining points awarded for this category.

Based on the information above, the total case quantity listed for all items in this bid wili be muitiplied
by the Fixed Fee A, B, C, and D percentages above for estimated delivery volumes as a proportion of the
tota! bid. The distribution cost listed at each level will be multiplied by the number of cases in that level
and then added for a total distribution cost. This distribution cost will then be added to the cost of the
items listed on the bid. Points for pricing will be awarded based on totals using the percentages listed
above,

a. Written Questionnaire - 80 points

The written questionnaire (Attachment L) is comprised of sections and will require organization. Each
response to sections must be appropriately labeled in accordance with that section. (e.g., Section 1.
Ordering should be labeled as Section 1. Ordering. Then, pages included in that section are 1a, 1b and
so forth to 1h)

Although there is no page limitation for this attachment, it should not be excessive in length.

£ach question must be addressed in the written questionnaire and be as concise and detailed as
possible. Responses that refer to a designated web site, brochure, or other locations for the requested
Information as an answer will be considered non-responsive.

b. References/Experience and Fiscal Responsibitity — 20 points

Bidder must have sufficient experience to fulfill the terms of the contract. This will be evaluated based
on the distributor’s anticipated capacity to provide timely and adequate services to the District{s) and
demonstrated level of services to other school districts and/or entities. Bidder must have the ability to
operate throughout the term of the contract and any possible renewals. They must demonstrate
policies that ensure food safety and emergency planning. What is and how do you determine fill rate -
how is it reported on a monthly basis?
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1. The distributor must maintain the bidder’s records, invoice prices, or other documentation supporting
the bidder’s quotation for the distributor’s cost on each food item listed in the technical specifications.

2. |f there is reason to believe that a bidder's quotations of the distributor’s costs are not the best prices
obtainable, the PSIPC reserves the right to reject that bid. The distributor’s cost, as further explained in
the general Instructions, shall be the cost of the product FOB on delivery (landed cost) at the
distributor’s warehouse minus distributor rebates, allowances and incentives (or any other term used
for price reduction), hot to include storage and miscellaneous overhead. All other costs to the bidder
must be reflected in the fixed fee mark-up to be paid by members of the PSIPC based on their individual
case drop average per delivery. With a one week notice to the distributor(s} a PSIPC member may
change their average drop size category.

Pricing on produce must be based on the same calendar week of the bid opening. {Monday, January
26, 2026 ~ Friday, January 30, 2026).

3. Contract award shail be made to the most Responsive and Responsibie Bidder based on the
evaluation and award criteria established herein and subject to consideration of all factors identified in
RCW 43.19,1911. No rejection notice will be sent to unsuccessful Bidders. Bidders whose bids are
determined to be non-responsive will be rejected and will be notified of the reasons for such rejection.

Prices must be firm from July 1, 2025 through June 30, 2026. Any pricing adjustment for commercial
items must be based on the verified cost of goods from the manufacturer. In the event of a price
adjustment, a written 30 day notice and a formal letter from the manufacturer to the distributoror a
third-party market report must be attached. For the Grocery portion of the bid, Pricing for distribution
shall be offered in two categories: (1) commercial food products (Dry, Frozen and Refrigerated
Groceries), and {2) Processed USDA Foods end-products and commercial equivalents

a. Commercial Food Products — Dry, Frozen and Refrigerated Groceries: Should be quoted as
specified on the Proposal Worksheet. Quote a per case delivered cost for all items listed.

b. Processed USDA Foods End Products and Commercial Equivalents: Vendors shall utilize
manufacturer pricing for USDA Foods end products from the foliowing solicitation documents
released and previously awarded by the Puget Sound joint Purchasing Cooperative.

Agency: Quote a per case delivered cost for all items listed on BidSimpll. Provide prices for the items
only in BidSimpli as specifiedt. Equal products may be offered that meet the same specifications as
those fisted. Product information sheets are required for all ‘equal to’ products and must be
submitted with Proposal, Samples of all 'equal’ to products may be requested. For equivalent
products, should the case size be different from the proposed case size, the bidder should convert per
case price.

Additional lterns: May be added to the Proposal, not to exceed 10% of the value of the gward. The
District shall contact the successful vendor for pricing on additional items to be added to the
Proposal award at any time during the bid period.

4. Products used in USDA Child Nutrition Programs and their commercial equivalents are subject to
regulation, Buy American, 7CFR250.23 of Code of Federal Regulations and & CFR 210.21d.
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5. Subject to the provisions of RCW 43.19.1911 and Charter 236-48 WAC, the PSJPC reserves the right to:
(1) Waive any informality; {2} Reject any or all Bids or portions thereof; (3) Accept any portion of the
items bid unless the Bidder stipulates all or nothing in their Bid; (4) Cancel a solicitation and re-solicit
Bids; (5) Negotiate with the lowest Responsive and Responsible Bidder to determine if that bid can be
improved for the Purchaser: (6) Award in aggregate when in the best interest of the PSIPC.

Or Equal Products/Approved or Alternate Equivalents

1. The PSJPC has listed approved products in the bid specification. Brand names and product numbers
provided represent the products selected for contracts in 2027-28 and 2028-2029, have been tested
and are acceptable to our student population. These products form the basis and standard for brand
quality and taste preference evaluations.

2. Alternates may be submitted; however, the alternate item bid must meet or exceed specifications.
Alternates will be accepted except for those items that state “none” under the
“Approved Alternates/Code Column” in the bid specification worksheet.

3. Alternates will be accepted under the following procedure:
a. Submit completed form entitled: Alternate Product Submittal for each item at the time of the bid
opening. No late forms will be accepted.
b. A limit of one alternate per line item may be submitted. The successful Distributor
shall provide a current detailed nutritional analysis within five (5) days following bid award for items
that are aiready pre-qualified.
c. ALTERNATE ITEMS must have detailed specifications and nutritional analysis submitted at time
of bid.

4, Alternate Sample submission procedure if requested:
a. No samples will be accepted prior to bid opening.
b. Distributor must ensure delivery to a PSJPC designated delivery location by Wednesday,
Eebruary 11, 2026. Distributor must coordinate the delivery of the requested product samples
with Mark Campbell, Executive Director. _
c. All sample cases must be marked with the PSJPC bid item number, vendor product ID number
and distributor item number. Sample cases must be delivered in factory sealed full cases. Please
use the "Alternate Sample Form" provided with this bid document and attach to all samples.
Failure to follow instructions may result in rejection of sample.
d. The PSIPC reserves the right to conduct taste testing of samples submitted. Alternate items
deemed to be acceptable may be subject to a taste test. All decisions of the PSIPC are final. The
taste test will be comprised of PSIPC members only.

5. Private Label:
a. Proposers wishing to change awarded RFP items to private label or change manufacturers for
private label items after the RFP award must notify PSIPC 14 days prior to the effective date of the
proposed change. Provide the manufacturer name and manufacturer code number of the
proposed private label item.
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b. The item price of the private label product must be equal to in grade and portion size than the
original item guoted and this will not constitute a material change in the proposal or RFP.

c. Proposers must also supply the nutrition facts, ingredient [ist and Child Nutrition crediting
information. Products must meet the Buy American provision of this contract or submit applicable
Buy American exception documentation. Proposers may be required to submit a product sample
before approval. The proposer must have approval by PSIPC Executive Director prior to
implementing the change. '

C. Pricing and Adjustments/Distributor(s) Costs
1. if the distributor's costs change during the duration of the contract period, notification in writing will
be made to the PSIPC members, with a copy to the PSJPC Executive Director one (1) week priot to
delivery of product to member districts. Written documentation for individual product price changes
must be provided upon request for the PSIPC Executive Board. A weekly cost change report will be
provided to all PSIPC members. All discounts and distributor rebates, allowances and incentives {or any
other term used for price reduction) will pass through to the purchase price for the entire term of the
contract including renewals.

2. If a previously approved product becomes non-competitively priced during the duration of the
contract period, the PSIPC may request the Distributor to secure a price reduction from the
Manufacturer and/or request the distributor to change products.

3. The records and involce prices of the distributor(s) shall be subject to audit by the PSIPC or its
desighee.

4. Pricing is based on the following formula:
a. Unit Price = Distributor Base Cost {landed) at delivery + Fixed Fee

5. Definitions:
a. Unit Price — The unit price is defined as the total price charged to the PSIPC per unit for a product
delivered to the member district.
b. Distributor Cost — The delivered price is definad as the actual invaice price of a product that the
distributor has pald a manufacturer or supplier for that product delivered to the distributor’s
distribution point. This price includes any transportation costs necessary for delivery to the
distribution point and is sometimes referred to as “landed costs”. This price includes all discounts
and distributor rebates, allowances and incentives {or any other term used for price reductions).
c. Fixed Fee (distributor mark-up) — The fixed fee is defined as a firm fixed price, distributor mark
up, offered as a dollar amount, which represents all elements of the contract price other than tha
distributor cost. The fixed fee typically consists of the distributor’s projected general and
administrative costs, overhead, packaging costs, transportation costs from the distributor’s
distribution point including fuel costs, any projected expenses associated with the distributor
function, and anticipated profit. This fixed fee is intended to reflect the difference between the
distributor cost and the unit price to deliver the specified product to the member district. This dollar
amount shall remain constant for the term of the contract.
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5. The fixed fee must be offered as a dollar amount. Fixed Fee offered as a percentage of the delivered
price is not acceptable.

6. During the term of this contract, should the distributor enter into distribution pricing agreements with
other Cooperatives or entities that provide greater benefits or better pricing, the distributor shall seek
to immediately amend this contract to provide similar pricing to the PSIPC, if the contract with other
Cooperatives offer similar usage quantities and similar conditions impacting pricing. The distributor
shall immediately notify the PSIPC of any such contracts entered into by the Distributor.

7. Produce Pricing Mechanism is as follows:

a. The calendar week shall be Sunday through Saturday

b. Any pricing adjustments made to the delivered price of products will be adjusted on the preceding
Friday with the adjusted price being implemented the following Sunday.

Example:

An order placed on Friday for delivery on Tuesday shall have the current pricing that went into effect
on Sunday. An order placed on Monday for delivery on Friday shall have the current pricing of that
week.

Purchasing/Stocking of Items

1. The Distributor shall provide PSIPC with a purchasing/stocking plan of bid items. ltems on our bid,
that have a usage, based on past and current years, of over 400 cases a year, must be stocked in
adequate quantities at each Distribution location or provide a method of ensuring adequate supply.

2. Stocking plan will provide a mechanism for adding, replacing and deleting items from the stock list
and how naotification will be provided.

3. The plan should also specify how the distributor will ensure quality food will be provided and steps to
insure best pricing availa Drafted lang. in progress.
ble.

4, As part of the written questionnaire, the Distributor will respond to plans addressing the
stocking/purchasing of items.

. Subsequent RFP’s for Items Not Listed on This RFP

Throughout the term of the proposal PSJPC members may request products not listed on this RFP. PSJPC
shall issue subsequent RFPs to procure additional products with or without declared volume.
Distribution of items selected through the subsequent RFP’s shall be delivered by the successful
proposer from this RFP.

The process shall be:

a. Up to 3 subsequent RFP’s per school year may be announced. Announcement shall be posted on the
PSJPC web site, and shall be sent by email to all proposers on the PSIPC vendor contacts email
distribution list.
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b. The manufacturer’s representative or broker must get signed commitments from the PSIPC members
to purchase not less than 50 cases per school year for an item to be listed on the supplemental RFP.
Signed commitment forms are to be submitted to PSIPC. Forms will identify if it is the PSIPC member’s
intention to purchase a product and that is also an available USDA Foods processed item.

c. A specification for the new item will be posted to the PSIPC web site, and sent out to all proposers on
the PSIPC proposer email distribution list. A deadline shall be established for the submission of nutrition
facts labels, ingredient statements and CN crediting information. Products will be disqualified if
information is submitted after the deadline.

d. The proposer will solicit product pricing on all listed items from the manufacturers. Product pricing
does not include the fixed delivery fee. The contractor will not be required to disclose rebates,
deviations or discount, The quoted product price, however, must remain fixed for the remainder of the
school year.

e. When two or more like or equal products are submitted, PSIPC members shall evaluate the offered
products to determine whether the items are “equal” based upon factors identified in the supplemental
solicitation,

f. Fixed fees for delivery shall not be greater than what the price is for regularly delivered products from
the Distributor.

* Products selected for purchase from 50 cases to 199 cases per school year may be offered non-
stock orders.

« Products selected for purchase amounts of 200 cases or more must be stocked at the proposer’s
warehouse. Totai of ali warehouses.

o No award points will be given for this response. This is a pass/fail requirement. Add to written
respornse.

g. The proposer and broker or manufacturer’s representative will be notified of the award results by
PSIPC. In addition, the results will be posted to the PSJIPC website and/or Bidsimpli.

h. Items added through the supplemental RFP process will be subject to the same terms and conditions
regarding increase in price and fees, as described in this RFP.

i. Increases of up to 10% total doliar volume of sales from the addition of new products through the RFP
shall not be deemed to be a material change in the terms or conditions of this RFP and shall not require
non-renewal of this RFP ot subsequent re-release of this solicitation.

. Delivery Implementation Plan

1. The Distributor will provide a delivery implementation plan based upon the Member District’s correct
school/facility of service locations. The plan should outfine how they intend to provide needed setvices
in a timely manner to PSJPC member districts and member delivery locations.

2. All food supply deliveries must be coordinated with the designated food service representative from
each participating member district. The distributor will endeavor to make deliveries on a schedule that
meets the requirements of member districts with adequate frequency and time frames. Deliveries shall
be made in compliance with the hours, and to the locations, designated in this bid document. Schedules
and delivery sites may be changed by the participating districts and shall remain consistent for the term
of the contract unless agreed upon by all parties,
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3. Delivery windows should be set at no longer than 6 hours and agreed upon by both parties.

4. Fallure of the distributor to meet the member district’s delivery schedule may result in termination
through default. PSIPC expects priority in routing be done for member districts. Late deliveries over two
hours outside of agreed upon delivery window, and where the district incurs additional staff costs, will
result in the distributor paying any excess wages or overtime incurred by member districts.

5. As part of the written questionnaire, the Distributor will respond with a plan addressing the
delivery implementation plan.

Dark Draps
Dark drops are deliveries that occur when a designated staff person of the PSIPC member is not present

at the delivery site to receive the products delivered and sign the delivery slip. All products must be
placed in temperature approgpriate space. Products that are frozen shall be placed on the floor in the
freezer. Products that are chilled will be p!a'ced on the floor in the refrigerator. Dry goods shall be
placed on the floor in the storage or designated areas.

Dark drops are allowable only with express consent of the PSIPC member, Proposer may or may not
allow discounts for dark deliveries. The dollars off discount per drop is to be recorded on Attachment ,
item 8. No award points will be added or subtracted for dark drop discounts.

Distribution Centers

Proposer Is to list all distribution centers that will service this RFP and note the PSIPC members being
serviced by each center. Proposer is to outline any differences in ordering, recelving and billing between
the different distribution centers. No award points will be added or subtracted for answers to this item.

. Sales Representative/Customer Service Support

1. The Distributor shall treat each member district covered under this contract as one of its best
customers. Therefore, any treatment and/or customer service policy given to other essential accounts
shall also be given to the member districts covered under this contract.

2. In providing a local Sales Representative (K12} the Distributor shall provide:
a. At least one {1) dedicated Sales Representative to maintain continuous contact and/or visits to
the food services director or designee under contract {at no additional charge/cost) as mutually
agreed upon,

. Showing new items

Promotions, stocking levels — child nutrition equivalents subs and pack size

. Menu and forecasting
. Nutritional information

Special orders
Addressing any concerns, the customer may have.

The name of the representative and the office phone number, cell phone number, email address, or
any other method of communicating with the representative shall be furnished to the member district
and it's representative after award.
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3. In providing local Customer Service Support the Distributor shali provide:
a. Atleast one (1) dedicated Customer Service Representative to maintain continuous contact with
member districts addressing any concerns the customer may have. A backup person who is
sufficiently trained to assume these duties shall be designated In absence of the primary Customer
Service representative.
b. Atoll-free number.
c. A Usage Report for each member district and PSJPC totals without charge. Reports should be
available upon reguest after a reasonable lead time of 15 calendar days.
d. A Catalog Order Guide with descriptions and pack sizes of PSIPC approved products to each of
the member districts serviced under this contract. At a minimum, the order guide should list the
item description, distributor’s item number, the product brand and vendor product code or ID for
each item and include nutritional specification sheets for all items. This order guide must clearly
separate awarded bid items from new and non-bid items. Any other items purchased from the
distributor by a member district must be listed separately so these items may be readily discerned.
e. An Online Catalog ordering capability must be provided. At a minimum, the order guide should
fist the item description, distributor’s item number, the product brand and vendor product code or
ID for each item, and price. The order guide should show any needed nutritional information (e.g.,
51% WG, servings per case, and current nutritional fact sheets). This order guide must clearly
separate awarded bid items from new and non-bid items. Any other items purchased from the
distributor by a member district must be listed separately so these items may be readily discerned.

H, Shortages
1. When orders are placed by member districts, the distributor shall be responsible for indicating
shortages, back orders, and delayed shipments at the time of order.

2. The distributor shall be responsible for seeking confirmation from the member districts by e-mali or
phone for any non-continuous substitutions (non-continuing is defined as a substitution on a one-time
delivery) made on an order prior to shipment. if the distributor is unable to deliver all items shorted
when needed by member districts, the distributor is to provide alternate product providing the
customer agrees. All alternate products offered shall be at equal or better quality and at the hid price
or less, unless the situation is not the result of an issue that the distributor can control.

I. Substitutions
1. The distributor is expected to contact the members of the PSIPC prior to substituting items.

2. Substitutions are to be of equal or greater quality and shall be at the contracted price or lower
unless approved by the member district.

3. All alternative products must be approved by the PSIPC Executive Board with advance notice of item
being substituted or discontinued. The PSIPC members reserve the right to reject any and all
merchandise furnished which does not meet the product specification in every aspect. in the event of
failure on the part of the supplier to promptly replace rejected merchandise, to furnish products
meeting product specifications in every respect, or in case of default by the distributor, the PSJPC
members reserve the right to cancel existing agreements and purchase orders upon 60 days written
notice and to remove the name of the non-complying supplier from future bid lists.

1. Discontinued Product
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In the event a manufacturer discontinues a product the proposer will notify PSIPC Executive Director
and/or Board and propose alternative items if possible. Proposer shall supply the nutrition facts label,
ingredient statement and CN crediting information for all alternates offered or provided. Replacement
or additional products may be added by PSIPC to the approved list without new solicitations when the
cost of sald products does not exceed 5% of the annual estimated total value of the contract. PSIPC staff
will determine applicability of this Market Basket provision or subsequent RFP activities.

K. Authorized Returns
1. The distributor shall accept returns, with no charge, under the following conditions:

. Products and quantities shipped in error.

. Products damaged in shipment

. Products with concealed or latent damage

. Products that are recalled

. Products that do not meet shelf-life requirements as defined for the items listed in the RFP (See V.

Markings and W. inspection and Acceptance).

f. Products that do not meet the minimum quality requirements as defined for the items listed in the
RFP.

g. Products delivered in unsanitary delivery vehicles.

h. Products delivered that fail to meet the minimum/maximum specified temperature.
i. Quantity excess as a result of order input error
j. Any other condition caused by the distributor {including sub-contractors} not specified above
that is deemed to be valid reason for return by the PSIPC.
k. Products which are salvaged.
l. Products which do not meet EPA and OSHA requirements
m. Products which are not originated from a sanitarily approved food establishment for the
products .
n. Products are substituted and customer is not notified prior to delivery

M O O o Q@

L. Frozen Food Storage Conditions
1. The distributor awarded the bid for Frozen Foods and Commodity Cold Storage and Delivery shall
provide refrigerated and frozen storage for the USDA Commodity Food Products distributed by the
Office of the Superintendent of Public Instruction {OSPI) to the PSIPC at the storage rates and delivery
costs to the participating member districts as listed by the distributor on Attachment H: Pricing of USDA
Donated Commodities, 60-day cold storage and distribution of this contract.

2. Member districts shall have the option of electing to participate in the storage and delivery service,
but not ait member districts shall be required to participate.

3. Atthe termination of this contract the distributor shall be responsible for transporting, at no cost to
the member districts, the remaining inventory to participating member districts to a site designated by
individual member districts in lieu of delivery to the school site(s).

M. Termination for Breach
1. If any of the provisions of this contract are violated by the distributor, the PSIPC may serve written
notice upon the distributor of their intent to terminate said contract. Such notice will contain the
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reason for the intent to terminate the contract. A period of 10 working days will be allowed by the
PSIPC after the serving of such notice upon the distributor for satisfactory arrangements for correction
be made.

2. If the satisfactory arrangement for correction is not made to the satisfaction of PSIPC upon expiration
of said 10 days, the contract shall cease and terminate 90 days or sooner from the initial notification to
the distributor of the intention to terminate the contract.

3. In the event of any such termination, the PSIPC shali immediately serve the notice thereof upon the
distributor and the PSIPC may declare the distributor in default and procure all material involved in the
contract from other sources and the distributor shall be liable to the PSIPC for any excess cost
occasioned the PSIPC thereby.

4. n the event of a breach the PSIPC will award the contract to the distributor with the next best score,
who bid.on the current contract,

N. Form of Contact
{(Each bidder may access a copy of the bid documents via two {2} options}
1. Go to the PSIPC website wyw pugetsaundeany.arg,

Click on Vendor Opportunities, PSJPC Bid #3-202526 Food Products, Supplies and Commaodity Storage,
print off all bid sections listed for a complete bid packet.

2. Request a copy of the Bid Documents from the PSIPC Bid Coordinator/Executive Director, Mark
Campbell at mark campbel@®@pugetsoundooop.org

The Bid packet documents include the following:
Request for Proposal
Section |, General Overview
Section Il, Solicitation Overview
Section I, Summary of Opportunity
Section iV, Timeline
Section V, Instructions to Bidders
Section VI, Bidder Qualifications and Responsibilities
Section V|, Successful Bidder Responsibilities
Section VI, Bid Instructions
. Section IX, Evaluation and Award
. Appendix 1, PSIPC School District Members — Tab 1, PSIPC School Districts - Tab 2, School District
Member Delivery Sites — Tab 3, and PSIPC Awarded Processors for Processing of USDA Foods
12. Attachment A, Proposer/Bidders Checklist
13. Attachment B, Protest Procedures
14. Attachment C, Certification Regarding Debarment, Suspension, Ineligibility, and Voluntary Exclusion
15, Attachment D, Lobbying Certification and Disclosure of Lobbying Activities
16. Attachment E, Non-Collusion Affidavit
17. Attachment F, Certification regarding “Buy American” Regulrements
18. Attachment G, Affirmative Action Contract Compiiance Statement
19. Attachment H, Pricing of USDA Donated Commodities — 60-day Cold Storage
20, Attachment |, Affirmation of Bid and Non-Bid Item Markup

oo N oW
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21, Attachment J, PSIPC Awarded Commodity Processors
22. Attachment K, Value Pass through Agreement

23. Attachment L, Written Questionnaire

24, Artachment M, HACCP Plan

25. Attachment N, Recall Systems

26. Attachment O, Proposer/Bidders Contact information
27. Attachment P, Reference List

28. Attachment Q, Bidders Profile

29. Attachment R, Signature Page

30. Attachment S, Bid Award contract/Award Letter

31. AttachmentT, Cost Price Proposal

These documents must be returned with the bid or there may be grounds for rejection of the bid. See
Attachment A: Proposer/Bidders Checklist

Refer to Preparation of Bid Form for further instructions, see Section V and Section Vi,

O. Contract Execution
1. The contract shall be considered legal and binding on both parties when Attachment S: Bid Award
Contract/ Award Letter has been duly signed by both parties. The successful bidder shall be notified of
award by transmittal of the signed agreement.

P. Unit Price Bid
1. It is understood that the quantities stated are approximate only and are subject to either increase or
decrease at the PSIPC direction and are stated only for the purpose of comparing bids. Should the
quantities of any of the items be increased, the undersigned bidder shalt furnish the additional food
products at the unit price. Should the guantities be decreased, payment will be made on delivered
quantities installed at bid unit prices, and the undersigned bidder will make no claims for anticipated
profits or additional compensation for any increase or decrease in quantities.

2. The PSIPC member districts may purchase any number of items from the bidder at the bid unit price.

Q. Time for Contracting
1. It is understood that this bid may not be withdrawn nor may the bidder refuse to accept any contract

proffered based on his/her bid within 5 calendar days after the date set for the opening thereof.

R. Bid Deposit
1. None

S. Sales Representative/ Customer Service Point of Contact
1. The distributor{s) shall provide the hames and telephone numbers of the contact persons with
whom each member of the PSIPC shall be communicating with.

T. Safety Conditions
1. All material/equipment furnished will be required to satisfy any applicable requirements of the
Occupational Safety and Health Act and/or the Washington Industrial Safety and Health Act in effect at
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the time of delivery.

2. It shall be the responsibility of the distributor to comply with this requirement insofar as compliance

is within his/her control,

Product Recall Statements, HACCP Plan and Product Quality

1. Acceptance of products delivered under this Bid will be limited to product processed and
packed from the latest pack available or the latest seasonal pack during the contract period. All
products delivered shall be as fresh as possible and within the manufacturer's established shelf
life {i.e., Best if Used by Date, Expiration Date, or other markings). For annual pack items,
products will be from the latest seasonal pack availablerunless specifically authorized by the
customer.

2. A commercial standards Hazard Analysis Critical Control Point (HACCP) program shall be used
to maintain temperatures appropriate for individual items. The proposer must have a HACCP
plan and recall system in place and must provide the PSIPC with a copy of these plans and their
most recent inspection report by a third party for thelr HACCP and Recall System. See
Attachment M and Attachment N respectively.

3, When designating an item as a match for the item in the product listing the item must be
identical in respect to packaging and packing when the unit of issue is hot described by weights
{e.g. pound or ounce). For example," Fruit Cocktail, Canned" is described as "Light or Heavy
Syrup Pack, US Grade A or B, no. 2 1/2 size can, 24 per case". Substituting a No. 10 can and
modifying the unit of issue ratio cannot fill the requirement for this item. The same holds true
for items described as package (PG), or bag (BG). Grades of canned products: All canned fruits
and vegetables are to meet the specified grades as defined by the USDA Agricultural Marketing
Service “AMS”. The AMS webpage can be found at: hitps://wiww . ams usda gov/erades-

4, The awarded bidder shall notify PSIPC, and its members immediately will all pertinent
information regarding the recall. The awarded vendor will issue a credit or comparable
substitute for any delivered recalled product at the member’s discretion. All costs with voluntary
product recalls shall be borne by the awarded bidder.

. Quality Program

1. The distributor shall utilize a supplier selection or certification program to ensure
standardized product quality for each item supplied and/or listed in the stock catalogs,
regardless of supplier, The product quality shall equal that described in the pertinent item
specification. Product characteristics shall be standardized to the extent that variations in flavor,
odor and texture wil be minimized.

2. The distributor shall develop and maintain a quality program for product acquisition,
warehousing, and distribution to assure the following:

a. Standardized product quality

b. The usage of First-In, First-Out (FIFO) principles

¢. Product shelf-life is monitored

d. items are free of damage
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e. Correct items and guantities are selected and delivered

f. Customer satisfaction is monitored

g. Product discrepancies and complaints are resolved, and corrective action is initiated
h. Supplier, FDA, or state-Initiated food recalls are promptly reported to member
district{s) and the PSIPC Executive Director.

I. Salvaged items or products shall not be used

j. Applicable food products delivered originate from a source listed as a Sanitarily
approved food establishment for those products.

Returns should be expected if the above is hot met.

3. The distributor shall develop and maintain a sanitation program to comply, at a minimum,
with the Code of Federal Regulations, Title 21, Part 110 and other applicable federal, state or
focal standards. Records of inspections performed by the firm, subcontractor, or recognized
industry association shall be maintained and made available to the PSIPC upon request. Any
findings by the firm or its agent documenting a critical sanitation deficiency shall be reported
immediately to the PSIPC with an attached report of corrective action.

4. Applicable food products, e.g., poultry, dairy and seafood items delivered to customers shall
originate either from an establishment which has been inspected under the guidance of the
United States Department of Commerce {USDC} or the United States Department of Agriculture
{USDA).

5. The distributor shall develop and maintain a stored products pest management program for
food and other co-located non-food items. Accepted industry standards for pest management
shall include, but are not limited to, the Code of Federal Regulations, Title 21, part 110, Food
Manufacturing Practices, the Federal Insecticide, Fungicide and Rodenticide Act (as amended),
the Food, Drug, and Cosmetic Act of 1938, and pertinent federal, state and locai laws and
regulations.

W, Packaging
1. All frozen food supplies must be packaged and delivered so that the product is frozen solid, has been
maintained frozen at 0 degrees F or below, or not to exceed a variance of 10 degrees F above. No
damaged cases or packages or supplies that have started to thaw will be accepted.

2. The distributor shall be held responsible for any shortages in packages of delivered products. All
deliveries should be organized for easy off loading and receipting, Palletized deliveries are preferred if
the receiving district has the ability to accommodate.

3. Unless specifically noted in an item specification, the number of units per package specified herein is
not a firm requirement. The distributor may propose other packaging. However, the change cannot
increase the net handling charge. The distributor shall clearly indicate the unit price and number of
units per package on the bid form. Retail packaging is not acceptable.

4, For the purposes of this contract all packaging, packing, and labeling must meet the following
requirements.
a. All packaging and packing shall be in accordance with good commercial practice.
Labeling shall be in accordance with commercial Eabelmg complymg with the Federal
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Food, Drug and Cosmetic Act and regulation promulgated there under. Shipping

containers shall be in compliance with the National Motor Freight Classification and

Uniform Freight Classification Code.

b. Semi-perishable items shall be snugly packed in shipping containers that fully comply with
the National Motor Freight Classification and Uniform Freight Classification Code, as applicable.
¢. All meats, poultry, and seafood will be vacuum packed when practicable. In all instances the
packaging will protect the product from freezer burn and contamination.

d. Frozen product must be processed and packed to allow removal of the individual units from
the container without damage to that or other units. The intent is to be able to remove only that
amount of product required for current needs, without the necessity of defrosting.

e. Products for individual delivery sites must be segregated. The intention is to provide
expeditious off loading and delivery to the customer.

X. Markings
1. To ensure that the carrier and the receiving customer properly handle and store items, standard
commercial precautionary markings such as "KEEP FROZEN", "KEEP REFRIGERATED", etc. shall be used

on all cases when appropriate.
2. Product for “XYZ” High School must be labeled for “XYZ High School.

3. All food and beverage products shall be identified with readable dates (open code dates}, or coded
dates, as determined by the type of product delivered. For semi-perishable, shelf stable items, open
dating is preferred, but code dating is acceptable. if the Distributor does not use open dating, they shall
provide a product code number key to the PSIPC and each member district facility. ltems cther than
semi-perishable, shelf stable products must have readable, open code dates clearly showing the use by
date, date of production, date of processing/pasteurization, sell by date, Best if Used by Date, or similar
markings.

4. Warranty/Expiration/shelf life of product:
The product must be warranted and guaranteed to be merchantable by the Distributor and fit for the
purpose for which it is intended. Products must have a minimum
s Fresh Dairy/Produce ~ 7 — 10 days
¢ Refrigerated Products— 2 weeks
e Frozen/Canned Products — 6 months left on the “sell by” or “freshness date” or “pull date”, at
time of delivery.
e Pull date is the end of the shelf life for purposes of this contract.

Y. inspection and Acceptance
{The following delivery protocol shall be implemented)

1. Inspection and Acceptance of products will be performed at the destination
site. The inspection is normally limited to identity, count, and condition; however, this may be expanded
if deemed necessary by the member district.

7. All deliveries may be subject to health inspections. In addition, the delivery vehicles will be inspected
for cleanliness and condition.
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3. The authorized receiving official at each delivery point is responsible for inspecting and accepting
products as they are delivered. The invoice/delivery ticket shall not be signed prior to the inspection of
each product unless agreed by the authorized receiving official (customer). All
overages/shortages/returns are to be noted on the delivery ticket by the receiving official and truck
driver, and a credit shall be issued at that time for any shortages/returns along with the original invoice
to be given to the member district. A signature on the delivery ticket/or electronic invoice denotes
acceptance of the product. {If delivery comes during meal service signature may not denote that the
order was checked properly, and an exception may be made if items missing when checked are damaged
or spoifed).

4. The distributor shall attach two (2) copies of the delivery ticket/invoice to the shipment. The
recelving official will use the ticket/invoice as the receipt document. One (1) copy of the signed and
annotated delivery ticket/invoice will serve as the acceptance document along with any credit memos
issued at the time of delivery. No invoice may be submitted for payment until acceptance is verified.

5. The product must be warranted and guaranteed to be merchantable by the distributor and fit for the
purpose for which it is intended. At time of delivery - products must have a minimum
s Fresh Dairy/Produce — 7 — 10 days
o Refrigerated Products— 2 weeks
Frozen/Canned Products — 6 months
Packaged snacks, ie chips —6 weeks

left on the “sell by” or “freshness date” or “pull date”, at time of delivery. Pull date is the end of the
shelf life for purposes of this contract.

6. D be covered by the most favorable commercial warranties the Distributor gives to any member
district for such products, and the rights and remedies provided therein are in addition to, and do not
flimit, any rights afforded to the state by other terms and conditions contained in the solicitation.

7. In order for frozen items to be accepted by the receiving activity in addition to the reguirements in
Section IX: Evaluation and Award (U. Packaging), the following criteria must be observed:

a. Packages must be solid, not soft, upon arrival.

b. Container and wrapping must be intact and in a solid condition.

¢. Packages must be free of drip and show no evidence of thawing and re-freezing

(i.e., watermarks on boxes, off odor, ice crystals) or dehydration.

d. Cello wrapped packages will not be discolored or show other signs of freezer burn.

The following situations wiii instigate rejection procedures

1. if product is determined to be either defective, damaged, or compromised in any manner or a “mis-
pick” it may be rejected by the recelving official.

2. When product is found to be nonconforming, damaged or otherwise suspect, the receiving official
will determine the course of action to be taken with the product in guestion. The final decision rests
with the member district.
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3. In the event an item is rejected, the delivery ticket/invoice shali be annotated as to the item(s)
rejected. These items shall then be deducted from the delivery ticket/invoice at the time of delivery. The
invoice total must be adjusted to reflect the correct dollar value of the shipment. Replacements will be
authorized based on the member district’s needs. To the greatest extent possible, on an as-needed
emergency basis, same day re-delivery of items that were previously rejected shall be made so that food
service requirements do not go unfulfilled for that day. The re-delivered items will be re-delivered under
a separate invoice utilizing the same purchase order number for the discrepant line. These re-deliveries
will not constitute an emergency requirement and therefore will have no additional charges.

4. In the event that a product is rejected after initial delivery has been made, the distributor will pick up
the rejected product. Credit due to the customer as a result of the rejected product being returned will
be handled through a receipts adjustment process in the ordering system. If the distributor has already
been paid for the product, the member district will be contacted for instructions so that a credit can be
issued through the member district’s financial system.

5. If a member district requires a one-to-one replacement, no additional paperwork is necessary. The
distributor’s delivery ticket/invoice will show that product is a replacement for a rejected item. The
invoice shall reference the Purchase Order Number of the originally ordered product.

6. It Is a requirement of this Bid that product shall be inspected upon receipt as promptly as practicable.
However, failure to promptly inspect or accept supplies shall not relieve the distributor from
responsibility, nor impose liability on any of the member districts, for nonconforming supplies.

7. Supplies transported in vehicles which are not sanitary, or which are not equipped to maintain
prescribed temperatures may be rejected without further inspection,

Z. Institutional Security
1. Washington State law prohibits a person from bringing any contraband, such as narcotic suthstances,
weapons, intoxicating liquor or tobacco onto school premises {Reference WAC 275-80-805, WAC 275-
80-900, and RCW 72.05.130).

2. The distributor is required to have sufficient personnel to rotate drivers for deliveries to member
districts. The distributor’s representatives and drivers must be able to produce satisfactory personal
identification upon request at the member district. The identification presented must match the pre-
approved identification that will be provided by the distributor to the PSIPC upon award of the contract.
This information will include Drivers Name and Date of Birth.

AA. Warehouse Requirements
1. Storage conditions must be as recommended by the Refrigeration Research Foundation. The bidder
shall provide warehouse facilities to insure the following:
a. Frozen Foods: 0 degrees F or below
b. Chilled items: Normally 36 degrees F (32 degrees to 48 degrees F depending on item)
c. Potentially Hazardous Foods: May not exceed 41 degrees F at the time of delivery or the delivery
of the product must be refused as outlined in the Washington State Heaith code.

BB. Delivery Vehicle Requirements
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1. Delivery temperature of frozen and chilled foods shall be in accordance with the AFDOUS Code as
recommended by the Food and Drug Administration (FDA), (Federal), (WA State Health Code).

2. The bidder must have adequate delivery vehicles as follows:
a. Van trucks for delivery of dry groceries and refrigerated trucks for delivery of refrigerated items.
b. Dual compartment trucks for combined deliveries of dry or refrigerated groceries.
¢. Single compartment refrigerated trucks {0 degrees F) for separate or integrated deliveries of dry
groceries and refrigerated items.

CC. Taxes
{Taxes, whether Local, State, or Federal, shall not be included in the bid price}

1. Federal: The PSIPC membership is exempted from federal excise tax. Said exemption is made
pursuant to Chapter 32 of the Internal Revenue Code and Registry No. 91 74 0133K.
2. Sales tax should be added as a separate item on the invoice only and rounded down to the
second decimal. {e.g., $12.345 shali be taxed as $12,34).

Sales tax shalil not be included in the bid.

DD. Advertising
1. Award of this contract does not grant the right to the distributor to utilize the award in any

advertising media nor may any school district employee endorse a product or service covered by this
coniract.
EE. Estimated Quantities

1. All quantities listed in the bid documents are based on data submitted by each member district.
The quantities stated are approximated only and are subject to either increase or decrease at
the member district’s discretion and are stated for the purpose of comparing the bids only.
Should the quantities of any of the items be increased, the undersigned bidder shall furnish the
additional food products at the unit prices. Should the quantities be decreased, payment will be
made on delivered quantities at the bid unit prices.

2. The undersigned bidder will make no claim for anticipated profits or additionat compensation for
any increase or decrease in the quantities. it should be understood that member districts may
purchase any number of items from the bidder at the bid unit price.

3. The PSIPC and member districts assume no direct or indirect liability for actual quantities
purchased by the individual member districts. Not all members will choose to use all products listed
in this bid. There is no requirement forcing the members to participate in 100% of the items listed.

4. All member districts reserve the right to be exempt from the produce, bakery, dairy and disposable
portions of PSJPC RFP #3-202526.

FF. Non-Bid Items
1. Allline items not receiving bid pricing may be ordered. Pricing will be base cost-plus fixed fee

markup per case,

GG. Additions or Deletions
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1. The PSIPC may add or delete food items {bid or non-bid) as may be deemed advisable at any time
during the duration of the contract by letter from the PSIPC Executive Board. Prices for items must
reflect the distributor’s documented FOB at delivery cost plus the fixed-fee markup.

2. The PSIPC will act upon requests by members for adding new items to the bid/non-bid list.
Manufacturer discounts should be applied as quoted by the manufacturer. The distributor may
place items on the non-bid list with approval from the PSIPC, All PSJPC members must be updated
weekly on price changes, additions and deletions of the non-bid fist and bid list by sending out a
weekly pricing report to member districts.

HH. Districts and Delivery Sites
1. The Bidder must submit Appendix 1 - Tab 3 (District Delivery Sites) with bid response.

2. The estimated case quantities based on any purchased products or commodity products, frequency
on delivery and delivery destinations for use in preparing your bid submittal is contained on a separate
Excel spreadsheet labeled: Appendix 1 — Tab 3, District Delivery Sites. Delivery information is based on
each participating district's school calendar.

ll. Payments to Distributor for Products
1. PSIPC member districts will be invoiced by the awarded distributor for all products received by that
district. Each member district will issue purchase orders and send payment directly to the awarded
distributot. The PSJPC will not assume any responsibility for payments by member districts. Disputes on
payments and invoices is for the distributor and the member district to resoive.

2. Please include with your bid documents a summary of terms of credit for PSJPC member
districts and any and all incentives for prompt payment of outstanding invoices. (See
Attachment §: Bid Award Contract/Award Letter)
3.
1), Evaluation Process (Initial Determination of Responsiveness)
1. Responses will be reviewed initially by the PSIPC to determine on a pass/fail basis compliance with
administrative requirements as specified herein. Evaluation teams will only evaluate Responses meeting
this requirement.

2. Responses meeting the Initial Determination of Responsiveness will then be reviewed on a pass/fail
basis to determine if the Response meets the Mandatory requirements. Only Responses meeting all
Mandatory requirements will be further evaluated.

3. The PSIPC reserves the right to determine at its sole discretion whether Bidder’s Response to a
Mandatory requirement is sufficient to pass. If, however, all responding Bidders fail to meet any single
Mandatory item, the PSIPC may cancel the solicitation and reject all bids.

4. Responsiveness Evaluation
a. Only Responses that pass the Initial Determination of Responsiveness review will be
evaluated based on the requirements in this Solicitation.
b. Pursuant to RCW 43.19,1911 (9}, in determining Bidder responsibility, the following elements
shall be given consideration:
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{). The ability, capacity, and skill of the Bidder to perform the contract or provide the
service required.

(i) The character, integrity, reputation, judgment, experience, and efficiency of the
Bidder.

(iii). Whether the Bidder can perform the contract within the time specified.

(iv). The quality of performance of previous contracts or services.

{v). The previous and existing compliance by the Bidder with laws relating to the
contract or services.

(vi). Such other information as may be secured having a bearing on the decision to
award the contract.

5. During response evaluation, the PSJPC reserves the right to make reasonable inquiry to determine
the responsibility of any Bidder. Requests may include, but are not limited to, financial statements,
credit ratings, references, record of past performance, clarification of Bidder’s offer, and on-site
inspection of Bidder's or Bidder's subcontractor's facilities. Faifure to respond to said request(s) may
result in response being rejected as non-responsive,

6. The following criteria describe how the evaluation and award process will be conducted for the
Award of the Food Products, Supplies and Commaodity Storage for the PSIPC. The Award will be

based on the total acquisition cost and evaluation points by item, group of items or aggregate total
(category) depending on what is deemed by the PSIPC to be in the best interest of the co-op members.

7. Evaluation of Solicitation: Award wiil be made to the responsible contractor/contractors with most
points awarded in our evaluation. The responsible contractor/contractors will be determined based on
an evaluation of the product line available, price, delivery timelines and evaluation criteria shown
hereafter, together with a consideration of those elements contained in RCW 43.19.1911. Such
determination will, of necessity, require judgmental evaluations by PSIPC representatives. Other
industry specialists may be used in the evaluation process at the discretion of the PSIPC, The decision
resulting from the evaluation process as to which products best meets the needs of our member
districts remains the sole responsibility of the PSIPC and is final.
8. Evaluation Criteria ' '

a. Product variety available for distribution (stocking levels for bid products)

b. Quality of the products offered

¢. Number of Member Districts that can be served
d. Adequate commodity storage
e
f

. Ability to meet delivery schedule and service history in general {fill rate}

. Agreeable and reliable billing procedures
g. Number of fixed-firm priced items

. Price will be used as the primary factor, both fixed price and delivery costs.
i. Written Questionnaire
j. References/Experience and Fiscal Responsibility

KK. Selection of Apparently Successful Proposer
1. The Proposer{s) with the lowest responsible and responsive bid on each item, group of items, or
aggregate total (category}, depending on what is deemed by the PSIPC to be in the best interest of the
PSIPC, will be declared the Apparent Successful Proposer(s). The PSJPC may enter into contract
negotiation with the Apparent Successful Proposer(s}.
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2. Should contract negotiations fail to be compieted within one (1) month after initiation, the PSIPC
may immediately cease contract negotiations and declare the Proposer with the second highest score as
the new Successful Proposer and enter into contract negotiations with that Proposer. This process will
continue until the Contracts are signed or no qualified Proposers remain.

LL. Notification of Apparently Successful Proposer
1. All Proposers responding to this solicitation wiil be notified when the PSIPC has determined the
Successfu! Proposer(s). The date of announcement of the Successful Proposer(s) will be the date of the
notification from the PSIPC.
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ATTACHMENT A: PROPOSER/BIDDER CHECKLIST

Puget Sound Joint Purchasing Cooperative (PSIPC)
Proposer/Bidder Checklist & General Reminders of How to Submit
RFP #3-202526 and/or to Submit Questions

Checklist of all required forms to be completed and returned with proposal package.

Complete all areas in request for proposal specifications. Include all proposal document pages where
signatures, dates, and additional Information is required or requested including USDA Commodity Cold
Storage, Handling and Delivery, Non-Bid [tem Pricing, Bid Agreement, Lobbying Certification and
Disclosure, and Debarment and Suspension Certification.

1o recommended that Distributors use the following check list to assure thelr bld is complete:

1. Have read/understood and accept the terms and conditions of this bid. X Yes
2. Attachment A: Proposer/Bidder checklist (has checked the proposer/bidder
checklist and submitted with response) X Yes
3. Attachment B: Protest Procedures (signed and enclosed) X Yes
4, Astachment C: USDA Certification for Debarment and Suspension
(signed and enclosed) X Yes
5. Attachment D: OSPI Certification Regarding Lobbying and Disclosure of Lobbying
Activities (signed and enclosed) X Yes
&. Attachment BE: Non-Collusion Affidavit (signed and enclosed) X Yes
7. Attachment F: Certification regarding “Buy American” Requirements
(signed and enclosed) X Yes
8.  Attachment G: Affirmative Action Contract Compliance Statement
{(signed and enciosed) X Yes
9. Attachment H; Pricing of USDA Donated Commodities — 60 Cold Storage
{(completed and enclosed) X Yes
10. AttachmentI: Affirmation of Bid and Non-Bid Item Markup X Yes
(completed and submitted or are submitting a different pricing model)
11. Attachment K: Value Pass Through Agreement (completed and enclosed) X Yes
12. Attachment 1: Written Questionnaire (completed and enclosed) X Yes
13. Attachment M: Proposer Food Safety Plan {completed and enclosed) X Yes
14. Attachiment N; Proposer Recall Systems Plan (completed and enclosed) X Yes
15. Attachment O: Proposed Contact Information {completed and enclosed) XYes
16. AitachmentP: Reference List (completed and enclosed) X Yes
17, Attachment Q: Bidder Profile {completed and enclosed)) X Yes
18. Attachment R: Signature Page (completed and enclosed) X Yes
19. Attachment S: Bid Award Contract/Award Letter (signed and enclosed RFP #3-202526) X Yes
20. Attachment T, Cost Price Proposal {completed and enclosed) X Yes
21. You have checked the PSIPC website for all addendum prior to submission of
your bid response signed and included them with your bid response. X Yes
22. Addendums — if issued, signed noting receipt X Yes

23. Appendix 1: PSIPC School District Member Checkoff List — Tab 3 (checked districts X Yes
able to deliver to and enclosed)
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Faiiure to return any of the above items completed and signed with the original seaied
proposal may qualify your proposal as non-responsive.

Bidders will submit bid prices on two (2} USB thumb drives.

The electronic decuments will expedite the bid compilation & award process.

The hard copy original form, along with the signature page, is required.

In addition, ali bids must be submitted through the interflex BidSimpli system. BidSimpli is an
online tool that you will use to respond. The system is available 24 hours a day and uses the
fatest Secure Sockets Layer (SSL} security technology. If you have not received a BidSimpli
invitation for this bid, or need technical assistance at any time while responding to this bid,
please contact Jason Grim with Interflex via phone 610-898-4487 or email, prim@interflex.net

BW e

if a discrepancy between the hard copy bid form and electronic documents occurs, the hard copy bid
will be presumed correct.

Examination of Site and Conditions: Before submitting bid, bidder must:

1. Carefuiiy examine the bid conditions.

2. Fuily inform him/herself of existing conditions and limitations.

3. Include in his/her bid sums sufficient to cover all items required by agreement, Bidder must
rely entirely upon his/her own examination in making his/her bid.
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ATTACHMENT B: PROTEST PROCEDURE
PSJPC Bid #3-202526

PROTEST PRIOR TO AWARD:

PROTEST PRIOR TO AWARD CRITERIA:

Protests prior to Award will be considered only if the protest concerns:
1. Proposal acceptance of other Bidders,

2. The specifications or

3. The manner in which the solicitation process has been conducted.

INITEATING THE PROTEST PROCESS:

The protesting Bidder must notify Mark Campbell, PSIPC Executive Director, of the solicitation of his/her
intent to file a protest as soon as possible after he/she becomes aware of the reason(s)
for the protest. The protest(s) must be received in writing by PSIPC not later than five
(5) business days after the Bidder’s notification to PSIPC of the intent to protest.

If Intent to Award is announced, any protest must be received in writing by PSIPC not later than five {5)
business days after the announcement or as otherwise specified in the Solicitation
document.

If a protest is not received within these time frames it will be untimely and PSIPC may proceed with the
award without further obligation.

The PSIPC will consider all the facts available and issue a decision in writing within ten (10) business days
after receipt of the protest, unless more time is needed. If additional time is necessary
PSIPC will notify the protesting Bidder and, where applicable, the Bidder(s) against
whom the protest is made.

APPEAL OF PROTEST PRIOR TO AWARD DECISION:

The protesting Bidder or the Bidder against whom the protest is made has the right to appeal the
decision of PSIPC to the PSIPC Executive Board. The appeal must be received by the
PSIPC Executive Director within five {5) business days after notification of PSJPC's
decision.

The PSIPC Executive Board will consider all of the facts available and issue a decision in writing within
ten (10) business days after receipt of the appeal, unless more time is needed. The
appealing Bidder will be notified if additional time is necessary.

Award of the contract will be postponed until after the PSIPC Executive Board has issued a decision
unless an emergency exists necessitating the award of the contract as determined by
the PSJPC Executive Board.

The decision of the PSIPC Executive Board on the protest appeal is final. PSJPC Executive Board may
issue further clarifications if determined necessary.
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PROTEST AFTER AWARD:

PROTEST AFTER AWARD CRITERIA:
Protests after Award will be considered only if the protest concerns:
1. A matter which arises after the Award of

2. Could not reasonably have been known or discovered prior to Award.

INITIATING THE PROTEST PROCESS AFTER AWARD:

The protesting Bidder must notify both PSIPC Executive Director in charge of the solicitation process and
the Bidder that has received the Award that a protest of the Award is being made. This notification must
be made as soon as possible after the Notice of Award is issued by an immediate communication
method such as telephone or e-mail. The protesting Bidder must provide documentation demonstrating
that they have notifled the Bidder that has received the Award of their protest.

in addition to the above notification requirement, the written protest must be received by the PSiPC
Executive Director in charge of this procurement not later than five (5) business days after Notice of
Award Is Issued by the PSIPC,

The PSJPC Executive Director will:

a. Issue a decision on the protest within ten (10) business days after the protest was received,
unless more time is needed.

b. The protesting Bidder and the Bidder who has received the Award shall be notified of any delay
in issuing the PSIPC Executive Director decision if more time is needed. The decision of the
PSIPC Executlve Director is final if the award Is upheld, The PSIPC Executive Director may
subsequently issue further clarifications, if necessary.

¢.  If the PSIPC Executive Director finds that the protest should be upheld and the Award canceled,
all Bidders, including the protesting Bidder and the Bidder who received the Award, will be
notified of the intent to cancel the Award and the reasons, therefore.

AWARDED BIDDER APPEAL PROCESS
The Bidder who has received the Award has five {5) business days after recelpt of notification of the
intent to cancel the award in which to appeal the decision to the PSJPC Board. Copies of the Bidder’s
appeal must also be sent to the PSIPC Executive Director responsible for the solicitation.

The PSIPC Board or designee will:

a. Issue a decision to both the appealing Bidder and the original protesting Bidder within ten (10}
business days after receipt of the appeal, unless more time is needed.

b. If more time is needed to issue a decision, all Bidders, including the appealing Bidder and the
original protesting Bidder, will be notified.

DECISION FINAL:

The appeal decision of the PSJPC Board or designee is final. The PSIPC Board or designee may
subsequenﬂy issue further clarifications if necessarv
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APPEAL UPHELD AND CONTRACT AWARD UPHELD:

If the PSIPC Board or designee upholds the appeal and upholds the contract as awarded, the PSJPC will
notify all Bidders of the decision.

APPEAL DENIED AND AWARD CANCELED

e If PSJPC Board or deslgnee upholds the decision of the PSIPC Executive Director, the PSIPC will
proceed with cancellation of the award.

s If the award is canceiled, the PSIPC may reject ali bids, quotes or proposals pursuant to RCW
43.1911(4) and solicit new bids, quotes or proposals.

e [f the PSIPC does hot declde to reject all bids, an award will be made to the next lowest
responsive and responsible Bidder.

PROTEST AND APPEALS — FORM AND SUBSTANCE:

All protests and appeals must:
1. Be in writing,
2, Signed by the protesting or appealing Bidder or an authorized agent
3, Delivered within the time frame(s) cutlined herein
4, Addressed to that individual within the PSJPC assigned review responsibilities as specified above.

The protesting or appealing Bidder must:
1.State all facts and arguments on which the protesting or appealing Bidder is relymg as the basis for
its action
2. Attach any relevant exhibits related, or referred to in the written protest or appeal
3. Mail, fax or deliver copies of all protests, appeals, and exhibits to the Bidder or Bidders
against whom the protest is made at the same time such protest, appeal, and exhibits are
submitted to the PSIPC.

COMMUNICATION DURING PROTESTS AND APPEALS:

All communications relative to a solicitation that is being protested or appealed must be coordinated
through that person conducting the official review for the PSIPC.
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ATTACHMENT C: CERTIFICATION REGARDING DEBARMENT, SUSPENSION, INELIGIBILITY, AND
VOLUNTARY EXCLUSION

U.S. DEPARTMENT OF AGRICULTURE

Certification Regarding Debarment, Suspension, ineligibility and Voluntary Exclusion - Lower Tier
Covered Transactions

Vendor Must Sign & Submit with Bid Submission

This certification is required by the regulations implementing Executive Order 12549, Debarment and
Suspension, 7 CFR Part 3017, Section 3017.510, Participants responsibilities. The regulations were
published as Part IV of the January 30, 1989, Federal Register (pages 4722-4733). Copies of the
regulations may be obtained by contacting the Department of Agriculture agency with which this
transaction originated.

{BEFORE COMPLETING CERTIFICATION, READ INSTRUCTIONS THAT FOLLOW)

The prospective lower tier participant certifies, by submission of this proposal, that neither it nor its
principals is presently debarred, suspended, proposed for debarment, declared ineligible, or voluntarily
excluded from participation in this transaction by any federal department or agency.

Where the prospective fower tier participant is unable to certify to any of the statements in this
certification, such prospective participant shall attach an explanation to this proposal.

US Foods ‘ Puget Sound Joint Purchasing Cooperative
Organization Name PR/Award Number of Project Name

Name and Title(s) of Authorized Representative

TR 1/23/2026
Signature(s) Date
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INSTRUCTIONS FOR CERTIFICATION

By signing and side in submitting this form, the prospective lower tier participant is providing the certification set
out on the reverse accordance with these instructions.

The certification in this clause is a material representation of fact upon which reliance was placed when this
transaction was entered into. If it is later determined that the prospective lower tier participant knowingly
rendered an erroneous certification, in addition to other remedies available to the federal government, the
department or agency with which this transaction originated may pursue available remedies, including suspension
and/or debarment.

The prospective lower tier participant shall provide immediate written notice to the person to whom this proposal
is submitted If at any time the prospective lower tier participant learns that its certification was erroneous when
submitted or has become erroneous by reason of changed circumstances.

terms "covered transaction," "debarred,” " suspended,” "ineligible,” "lower tier covered transaction," 99
participant," " person," " primary covered transaction,” "principal," " proposal,” and "voluntarily excluded," as used
in this clause, have the meanings set out in the Definitions and Coverage sections of rules implementing Executive
Order 12549. You may contact the parson to which this proposal is submitted for assistance In obtaining a copy of
those regulations.

The prospective lower tier participant agrees by submitting this form that, should the proposed covered
transaction be entered into, it shall not knowingly enter into any lower tier covered transaction with a person who
is disbarred, suspended, declared ineligible, or voluntarily excluded from participation in this covered transaction,
unless authorized by the department or agency with which this transaction originated.

The prospective lower tier participant further agrees by submitting this form that it wilt include this clause titled
"“Certification Regarding Debarment, Suspension, Ineligibility and Voluntary Exclusion-Lower Tier Cover
Transactions," without modification, in all Lower tier covered transactions and in all solicitations for lower tier
covered transactions.

A participant in a covered transaction may rely upon a certification of a prospective participant in a lower tier
covered transaction that is not debarred, suspended, ineligible, or voluntarily excluded from the covered
transaction, unless it knows that the certification is erroneous. A participant may decide the method and
frequency by which it determines the eligibility of its principals. Each participant may, but is not reguired to, check
the Non-procurement List.

Nothing contained in the foregoing shall be construed to require establishment of a system of records in order to
render in good falth the certification required by this clause. The knowledge and information of a participant is not
required to exceed that which is normally possessed by a prudent person in the ordinary course of business
dealings

Except for transactions authorized under paragraph 5 of these instructions, if a participant in a covered transaction
knowingly enters into a lower tier covered transaction with a person who is suspended, debarred, ineligible, or
voluniarily excluded from participation in this transaction, in addition to other remedies avallable to the federal
government, the department or agency with which this transaction originated may pursue available remedies,
inciuding suspension and/or debarment.
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DEBARMENT AND SUSPENSION

Sponsar is prohibited from contracting a company or individua! that has been debarred or suspended in
accordance with 7 CFR Plispt3017. This prohibition does not extend to contracts in existence at the time of
the debarment/suspension or to most contracts under $100,000. Rather, it applies to new contracts and
axtensions or renewajs of existing contract of $100,000 or more and to contracts for audit services,
regardless of amount. This prohibition does not apply to proposed debarments,

Debarment Procedures:

Upon receipt of information concerning the existence of a cause for debarment, Food and Nutrition Service
{FNS) must investigate and determine whether debarment is the appropriate course of action, If so, FNS
issues a notice of proposed debarment to the company or individual, explalning the cause for the action and
the procedures for opposing the proposed debarment.

A notice of proposed debarment does not excuse a company or individual from fulfilling existing contracts
involving federal non-procurement programs. Furthermore, a company or individual may continue to enter
into new contracts or extend or renew existing contracts involving federal non-procurement programs
during this period of time.

Within 30 days after receipt of the notice of proposed debarment, the company or individual may submit
information in opposition to the proposed debarment. Should FNS determine that debarment is
appropriate, the company or individual is debarred for a period of time which reflects the seriousness of the
cause, generally not to exceed 3 years.

During the period of debarment, the company or individual is excluded from any transactions involving
federal non- procurement programs, including the extension or renewal of existing contracts. However, a
debarred company or individual Is not_excused from fulfilling contract that involves a federal non-
procurement program and that is in existence at the time of the debarment. For example, a company or
individual which is debarred by FNS and which is under contract to supply milk to a sponsot receiving funds
under the Child and Adult Care Food Program may continue to do business under that contract, but no
extension or renewal of that contract is permitted.

Compliance Agreement:

The existence of a cause for debarment does not necessarily require that a company or individual be
debarred, If FNS determines that the company or individual is currently conducting business in a responsible
manner and does not pose a threat to the Child Nutrition Programs, the public interest, and the federal
government. In such cases, FNS may consider an alternative course of action, such as a Compliance
Agreement.

Under such an agreement, a company or individual could be required to institute ethics education programs
for its employees, report to FNS on its budding practices, and even restructure management in order to
prevent any future misconduct. Such an agreement would allow the company or individual to continue to
participate in transactions involving federal non- procurement programs, which providing the guarantees
necessary to assure FNS that the federal government and the public are protected.

Suspension Procedures:

FNS may consider a suspension action if FNS received information concerning the existence or likelihood of a cause
for debarment and if immediate action is necessary to protect the public interest. If suspension is deemed to
be the appropriate course of actlon, FNS issues a notice of suspension to the company or individual
explaining the cause for the action and the procedures for opposing the suspension.

A suspenslon immediately excludes the company or Individual from transactions involving federal non-
procurement programs pending completion of legal and/or debarment proceedings. A suspension may be
opposed by the company or individual in essentially the same procedural manner as a proposed debarment
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and cannot extend beyond 18 months unless administrative or legal proceedings have been initiated with
that period.

As with a debarment, the company or individual Is not excused from fulfilling contracts involving federal
non-procurement programs., And while the company or individual and a sponsor may continue to do
business under an existing contract, the contract may neither be extended nor renewed, nor may the
sponsor enter into a new contract with a suspended company or individual.

Certification Statement

To ensure that a sponsor does not enter Into a contract with a debarred or suspended company or
individual, each sponsor must require that each responsive bidder include a certification statement with
each lid on each contract. By signing the certification statement, the bidder certifies that neither i nor any
of its principals {e.g., key employees) have been proposed for debarment, debarred, or suspended by a
federal agency. 1t is the responsibility of each bidder to sign the certification statement and submit it with
any bid.

A sponsor may rely upon the certification statement submitted by a bidder unless sponsor personnel know
that the certification is in error, In such cases, the sponsor should contact the state agency for confirmation
of the bidder's status relative to debarment and suspension.
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ATTACHMENT D. LOBBYING CERTIFICATION & DISCLOSURE OF LOBBYING ACTIVITIES
S Enods does not lobby or engage lobbyists.

QFFICE OF SUPERINTENDENT OF PUBLIC INSTRUCTION - Child Nutrition Services
PQ BOX 47200 - OLYMPI! W 98504-7200
360-725-6200 - TTY 360-664-3631

Child Nutrition Services
DISCLOSURE OF LOBBYING ACTIVITIES

if the organization participates in any lobbying activities and receives more than $100,000 in federal funds {from any
source), complete pages 2 and 3 of Disclosure of Lobbying Activities and submit.

Recipients of federal grants such as U.S, Department of Agriculture Food and Nutrition Services funds, contracts, loans,
and cooperative agreements are prohibited from using any federal funds to pay any persons to influence federal
decision making (lobbying) in connection with a specific award. Paying dues to the School Nutrition Association does not
constitute a lobbying effort and does not need to be reported.

Examples of sources of federal funds and the Common Codes of Federal Domestic Assistance (CFDA) as reference for
guestionnumber7onpage2:

Program Title | croANumber
Child and Adult Care Food Program ) 10.558
National School Lunch Program - 7 10.555
School I?;;;e;kfast Program 7 7 - ‘ 10.553
Spectal Mitk Program 10.556
Summer Food Service Program ' 10.559

if the organization participates in any lobbying activities and receives more than $100,000 in federal funds
{from ANY source}, complete pages 2 and 3 of the Disclosure of Lobbying Activities form,

USDA is an equal opportunity provider and employer.

FORM SPI CNS 280F {Rev. 5/17)
OSP| Child Nutrition Services
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DISCLOSURE OF LOBBYING ACTIVITIES

Compiete this form to disclose lobbying activities pursuant to 31 U.5.C. Section 1352
(See reverse for public burden disclosure.)

Approved by OMB
e e e ettt s e e e P ABORAE
1. Type of Federal Action: 2. Status of Federal Action: 3. Report Type:
{1 a contract {] a bidfotferfapplication [ a. initial fiting
b. grant b. initial award h.  material change
€. cooperalive agraement €. post-award For Material Change Only
d. loan year quarter
e, loan guarantee date of last report
f.  loan insurance
4, Name and Address of Reporting Entity: 5. If Reporting Entity in No. 4 is Subawardee, Enter Name and
[} erime [ subawardee Address of Prime:
Tier , if known;
Congressional District, if known: Congressionat District, if known:
6. Federal DepartmentfAgency: 7. Federal Program Name/Description:

Ownste [Jsae [Isese [Jsme [ cacre

Code of Federal Demestic Assistance (CFDA) Number,

if applicadle:
8. Federal Action Number, if known: 9. Award Amount, if known:
$
10. a. Name and Address of Lobbying Entity b. Individuals Performing Services {including address if different from
(If individuod, Jast name, first name, middle initiaf); 10.a.)

{last nome, first name, middle initial}:

(Attachs Continuglion Sheet(s) SF-[L{-A if necessary)

11. Amount of Payment {check al that apply): 13, Type of Payment {check all that apply}:
5 O actuat ] planned [ a retsiner
[] & one-time fee
12, Form of Payment (check alt that apply): ] ¢ commission
{1} a cash £} 4 contingent fee
{] b inkind; specify:  nature [} e deferred
Value m [, other, specify:

14. Brief description of services performed or to be perfarmed and date{s) of service, including officer(s), employee(s), or mermber{s}
contacted, for payment indicated in i1:

{Attach Continugtion Sheet{s) if necessary)

15. Continuation Sheet{s} attached: {1 ves 1 no

16. tnformation requested through this form is authorized by Title 31 US.C. Signature:
Section 1352. This disciosure of lobbying activities is a material
representation of fact upon which reliance was placed by the tier above

when this transaction was made o entered into. This disclosure Is required | Print Name: isch i
pursuant to 31 U.S.C. Section 1352. This information will be reportedtathe | o o, . . MIS J 50 Ins__ Y
Congress semi-annually and will be avaitable for public inspection, Any R National Sales %iea‘ Ops =Premier
person who fails to file the required disclosure shall be subject to a civil e 12312026
penalty of not less than $10,000 and not more than $100,000 for each such gfﬁﬁ'f'gﬁ'}:'_sgoz Date:

faiture.

Authorlzed for Locat Reproduction
Standard Form - LLL

Federal Use Only:

56
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DISCLOSURE OF LOBRYING ACTIVITIES
INSTRUCTIONS FOR COMPLETION OF DISCLOSURE OF LOBBYING ACTIVITIES

This disclosure forrn shall he completed by the reporting entity, whether subawardee or prime federal reciplent, at the initiation or receipt
of a coverad federal sction, or a materid change to a previous filing pursuant to Tite 31 U.S.C. Section 1352, The filing of a form s required
for each payment or agreerment to make payrnent to any Jobbying entity for influencing or atternpting to influence an afficer or ernployes
of any agency, 3 member of Congress, an officer or emplayee of Cangress, or an employee of a marmber of Congress in wnnection with a
covered federal action, Complete all iterns that apply for hoth the inftial filing and material change repart, Refer to the implementing
auidance published hy the Office of Managersent and Budget for additional informatios.

1. identify the type of covered federal action for which lobbying activity s and/or hias been secured to influence the outcorne ofa
covered federal action.

2. identify the status of the covered feder al action,

3. Identify the sppropriate dassification of this report. If this is a follow-up report csused by amaterfal change to the infurmation
previously reported, enter the year and quarter in which the change ccasred, Enter the date of the last previously submitted report
by thisreporting entity for this covered federsl actior.

4. Enter the full name, address, city, state and zip code of the reporting entity. Indude congressional district, if known, Check the
appropeiate classification of the reporting entity that designates it it {5, or expects tabe, aprime or azhavward reciplent. Identify the
tier of the subawardee, e.g., the first subawardee of the peirne is the first tier. Subawardsindude but are not limited to subconlracts,
subgrants and contract awards under grants.

5. |f the organization filing the report initem 4 checks “subawardee”, then enter the full name, addressee, city, state and 2ip code of the
prirme federal redpient. indude congressional district, if known,

6. E£nter the name of the federal agancy making the award or laan commitment. Indude atleast one organizationd fevel below agency
narne, I known. Eor exarnple, Department of Transportation, United States Coast Guard,

7. Enter the federal program name or description for the covered federal action (Hern ). 1fknown, enter the full Catalog of Federal
Dormestic Assistance {CFDA) number for grant, cooperative sgreements, loans, and losn mmmitments,

B Enter the most appropriate federd identitying number avaflable for the feders actfon identified in Item 1 {eg., Request for Propossl
{REPY number; invitation for Bid GFB) number; grant announcement nurmber; the contract, grant, or faan award nuraber; the
application proposal control number assigned by the federal sgency}. Inchide prefixes, e.g., “REP-DE-50-00 1"

9. For acovered federal action where there has been an award or loan commitment by the federat agency, enter the federal armaunt of
the award/loan commitrent for the prime entity identified in ltere d or 5.

10, {3} Enter the full name, address, dty, state ardl 2ip code of the lobbying entity engaged by the reporting entity Identified in ltem d to
influence the covered federal action,

{b} Enter the full narmes of the individual{s) performing services, and include fll addressif different frorn 10{a). Enter last name, first
name, and middle initia,

11. Enter the amount of compensation p#d of reasonably expected to be paid by the reporting entity (Item 4) to the lobbying entity (item
10}, Indicate whether the payment hasheen made (actual) or will be raade {planned). Check ail boxes that apply. [f thisisa material
change report, enter the crmulative arount of payment made ar planned to be made.

12. Check the appropriate box{es). (heck all boxes that apply. If payment iz made through an in-kind contribution, specify the nature and
value of the inkind payment.

13. Check the appropriate box(es). Check ol boxes that apply. if other, spedfy nature.

14. Provide a spedfic and detailed description of the services that the lobbyist has performed, or wilf be expected to perform, and the
datels} of any services rendered, Include alf preparstory and related activity, not just time spent in actual contact with federsl officials.
tdentify the federal affidal{s) or employee(s) contacted or the officer(s), employee(s), or member(s} of Congress that were contacted.

15, Check whether or not a Continuation Sheet{s}is attached.

16. The certifying official shall sign and date the form, print his/her name, title, and telephone number.

Public reporting burden for this collection of information is estimated to average 30 minutes per response, including time for
reviewing instructions, searching data sources, gathering and maintaining the data needed, and completing and reviewing the
collection of information. Send comments regarding the burden estimate or any other aspect of collection of information,
including suggestions for reducing this burden, to the Office of Management and Budget,

Paperwork Reduction Project {0348-0046), Washington, D.C. 20503.
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ATTACHMENT E: NON-COLLUSION AFFIDAVIT

STATE OF WASHINGTON NON-COLLUSION AFFIDAVIT
COUNTY OF KING

Bidder must sign and submit with bid response or bid will be rejected.

AS }'l ‘4 LO” 9, being first duly sworn, on his oath says that the bid above submitted is a
genuine %nd not a4ham or collusive bid, or made in the interest or on behalf of any person not therein
named; and he/she further says that the said bidder has not directly or indirectly induced or solicited
any bidder on the above work or supplies to put in a sham bid, or any other person or corporation to
refrain from bidding; and that said bidder has not in any manner sought by collusion to secure to myself
an advantage over any other bidder or bidders.

Q)/Aﬂ%f %O’L?/’ CONTRACTOR

SUBSCRIBED AND SWORN to before me this ZI%"I‘ day of@ﬁ%\/ear 20250,

NOTARY PUBLIC iN AND FOR THE STATE OF Na&@/\m%ﬁm. residing JILLIAN Tmmrm
. H-n ,J\a{\/ Notary Public
‘ State of Washington
” [:“3 . Commission # 203219

My Comm, Expires Oct 31, 2026
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ATTACHMENT F: CERTIFICATION REGARDING “BUY AMERICAN REQUIREMENTS

CERTIFICATION REGARDING “BUY AMERICAN” REQUIREMENTS

Section 104 (d) of the William F. Goodling Child Nutrition Reauthorization Act of 1998 requires SFAs to
purchase domestically grown and processed foods, to the maximum extent practicable. There is a two-
part test to define the country of origin for a manufactured end product: (1) the article must be
manufactured in the United States; and {2) the cost of domestic components must exceed 50 percent of
the cost of all the components.

We request that suppliers certify the percentage of U.S. content in products supplied to us according
to the two-part test above.

On the product bid document please put an X in the column marked “"Not American" if the item you
are bidding is not of American origin.

Two situations may warrant a waiver to permit purchases of foreign food products.
1)} The product is not produced or manufactured in the U.S. in sufficient and in reasonable
and available quantities of a satisfactory quality.
2) Competitive bids reveal the cost of a U.S. product is significantly higher than the foreign
product.

By signing below the distributor indicates al! products not marked with an X in the bid documents are
of American origin."

“We certify that our food products were manufactured in the United States and have at least 51% U.S.
contents.”

Date 1/23/2026
Vendor Name: US Foods

Completed By: Stacy Lofton, Director of Food and Nutrition - Premier
Name of Firm  US Foods

Printed Name of Authorized Signer Mischa Colins

Signature of Authorized Signer ST ONIE

Bid # PSJPC RFP#3-202526 Date 1/23/2028
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ATTACHMENT G: AFFIRMATIVE ACTION CONTRACT COMPLIANCE STATEMENT

PUGET SOUND JOINT PURCHASING COOPERATIVE
AFFIRMATIVE ACTION CONTRACT COMPLIANCE STATEMENT

Bidders must sign, date and submit this form with bid response.

Distributors who desire to provide Puget Sound Joint Purchasing Cooperative with equipment, supplies
and/or professional services must comply with the following affirmative action contract requirements.
During the performance of this contract, the Distributor agrees as foliows:

1. The Distributor agrees to comply with all Local, State and Federal Laws prohibiting discrimination
with regard to race, creed, color, national origin, sex, marital status, age or the presence of any
sensory, mental or physical handicap.

2. The Distributor will not discriminate against any employee or applicant for employment because of
race, creed, color, national origin, sex or mental or physical handicap. The contracior will take
affirmative action to ensure that applicants are employed, and that employees are treated during
empioyment, without regard to race, creed, color, national origin, sex, marital status, age or the
presence of any sensory, mental or physical handicap. Such action shall include, but not be {imited
to the following: employment, upgrading, demotion, or transfer; recruitment or recruitment
advertising; layoff or termination, rates of pay or other forms of compensation; and selection for
training, including apprenticeship. The contractor agrees to post in conspicuous places, available to
employees and applicants for employment, notices to be provided by the contracting officer setting
forth the provisions of this nondiscrimination clause.

3. The Distributor will, in all solicitations or advertisements for employees placed by or on behalf of the
contractor, state that all qualified applicants will receive consideration for employment without
regard to race, creed, color, national origin, sex, marital status, age or the presence of any sensory,
mental or physical handicap.

4. The Distributor will send fo each labor union or representative of workers with which he/she has a
collective bargaining agreement or other contract or understanding, a notice, to be provided by the
agency contracting officer, advising the labor union or workers' representative of the contractor's
affirmative action commitments, and shall post copies of the notice in conspicucus places availabie
to employee and applicants for employment.

5. Any Distributor who is in violation of these requirements, or an applicable Affirmative Action Program
shall be barred forthwith from receiving awards of any purchase order from any district or shall be
subject to other legal action or contract cancellation uniess satisfactory showing is made that
discriminatory practices, or noncompliance with applicable affirmative action programs, have
terminated, and that reoccurrence of such acts is unlikely. This includes compliance with Section
503 and 504 of the Vocational Rehabilitation Act of 1973 and Sections 2012 and 2014 of the
Vietnam Era Veterans Readjustment Act of 1974.

Acknowledgement: The undersigned acknowledges that he/she has read and understands the foregoing.
Name of Firm  US Foods

Printed Name of Authorized Signer: Mischa Colins
Signature of Authorized Signer - " i

Bid # PSJPC RFP#3-202526 Date 1/23/2026
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APPENDIX B - BIDDER’S AUTHORIZED OFFER
(RID SIGNATURE PAGE}

PROPOSALS FOR FOOD PRODUCTS, SUPPLIES AND COMMODITY
STORAGE
Puget Sound Joint Purchasing Cooperative: Bid #3-202526

Certifications and Assurances

We make the following certifications and assurances as a required element of the Response, to which it is attached, affirming
the truthfulness of the facts declared here and acknowledging that the continning compliance with these statements and all
requirements of the RFP are conditions precedent to the award or continuation of the resulting Contract.

1. 'The prices in this Response have been arrived at independently, without, for the purpose of restricting competition,
any consultation, communication, or agreement with any other offerer or competitor relating to (i} those prices, (ii) the
intention to submit an offer, or (iii) the methods or factors used to calculate the prices offered. The prices in this
Response have not been and will not be knowingly disclosed by the offeror, directly or indirectly, to any other offeror
or competitor before Contract award unless otherwise required by law. No attempt has been made or will be made by
the offeror to induce any other concern to submit or not to submit an offer for the purpose of restricting competition.
However, we may freely join with other persons or organizations for the purpose of presenting a single Bid or
Proposal.

2. The attached Response is a firm offer for a period of 120 days following the Response Due Date specified in the RFP,
and it may be accepted by the Purchasing Activity without further negotiation (except where obviously required by
lack of certainty in key terms) at any time within the 12 day period. In the case of protest, our Response will remain
valid for 780 days or until the protest and any related court action is resolved, whichever is later.

3. In preparing this Response, we have not been assisted by any representative of the PSTPC whose duties relate (or did
relate) to this solicitation, or prospective Contract, and who was assisting in other than his or her official, public
capacity. Neither does such a person nor any member of his or her immediate family have any financial interest in the
outcome of this Response. (Any exceptions to these assurances are described in full detail on a separate page and
attached to this document,)

4. We understand that the PSJPC will not reimburse us for any costs incurred in the preparation of this Response. All
Responses become the property of the PSIPC, and we claim no proprietary right to the ideas, writings, items or
samples unless so stated in the Response. Submission of the attached Response constitutes an acceptance of the
evaluation criteria and an agreement to abide by the procedures and all other administrative requirements described in
the solisitation dosument.

5. We understand that any Contract awarded, as a result of this Response will incorporate all the solicitation
requirements. Submission of a Response and execution of thig Certifications and Assurances document certify our
willingness to comply with the Contract terms and conditions if selected as a contractor.

6. We (select one) are [J / are not [ submitting proposed Contract exceptions.

7. The authorized signatory below acknowledges having read and understood the entire solicitation and agrees to comply
with the terms and conditions of the solicitation in submitting and fulfilling the offer made in its Bid.

8. By submitting this Bid, Bidder hereby offers to furnish materials, supplies, services and/or equipment in compliance
with all terms, conditions, and specifications contained in this solicitation.

The signatory below represents that he/she has the authority to bind the company named below to the Bid submitted and any
contract awarded as a result of this solicitation.

US Foods
Bidder Signature Company Name
Mischa Collins 1/23/26
Name Date

Appendix B - Signature Page RFP#3-202526
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APPENDIX C BIDDER PROFILE

PROPOSALS FOR FOOD PRODUCTS, SUPPLIES AND COMMODITY
STORAGE
Puget Sound Joint Purchasing Cooperative: Bid #3-202526

COMPANY INFORMATION
Contractor Information: Provide the below information, which will be used for contract
administration: For example: the legal business name, legal status (e.g., corporation, sole
proprietor, etc.) and the year the entity was organized to do business as the entity now
substantially exists, Washington State Uniform Business Identification (UBL) number, the
home office address, and telephone and fax numbers, web site URL (if any), and
organizational chart of the legal entity with whom Puget Sound Joint Purchasing
Cooperative (PSJPC), may execute any Contract arising from this RFP, including the
names and titles of Bidder’s principal officers.

1. Federal Tax Identification number: 36-3642294

2. WA State Department of Revenue Registration Tax number WA
0005217230523591

3. Company Internet URL Address (if available): www.usfoods.com

4. Company Mailing Addresses ‘
2204 70th Ave E Suite 100, Fife, WA 98424
1001 Shuksan Way, Everett, WA 98203

350 S. Pacific HW, Woodburn, OR 97071
3520 East Francis Ave., Spokane, WA 99217

5. Orders to be sent to: Orders will be submitted through the US Foods
ecommerce platform, PremierFSDO.com (FSDQO).

6. Billing will be from 2204 70th Ave E Suite 100, Fife, WA 98424

1001 Shuksan Way, Everett, WA 98203

7. Payment to be sent to nagashree.n@usfoods.com

Appendix C: Bidders Profile: REP#3-202526
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APPENDIX C BIDDER PROFILE

PURCHASING COOPERATIVE MEMBERS:
POLITICAL SUBDIVISIONS: Bidder agrees to sell the goods and services on this
contract to members (school districts) of the Puget Sound Joint Purchasing
Cooperative and other school districts with permission of the PSJPC: Yes <] No [}
(If reply is “No” attach letter to this bid response explaining reason(s) for declining

participation by political subdivisions).

REFERENCES
Provide a minimum of three (3) commercial or governmental references for which Bidder
has delivered goods and/or services similar in scope as describe in the RFP.

1} Agency/Company Name:

Jackson County Schosl Bistrict 6

Address: 1003 Manzanita Street Central Point, OR 97502
Contact Person: Anne Leavens, SNS, Nutrition Supervisor
Telephone: Phone: (541) 727-1687

Email: anne Jeavens@disuicto oy

Product Provided /Approx. Dollar Cost

~$8.5M

2) Agency/Company Name:

Central Washington University USF# 14559

Address:

400 E. University Way Ellensburg, WA 98926

Contact Person:

Dean Masuccio, Director of Dining Services

Telephone:

Office: {509) 963-1332
Cell: (206) 380-5167

Email; dean.masuccioiaowy.edu

Pro&uct Provided /Approx. Dollar Cost

~$14M

3) Agency/Company Name: University of Washington

Address: 1045 NE Campus Parkway Seattle, WA 98105

Contact Person: Tracey Macrae, Associate Director of Dining and
Campus Executive Chef

Telephone: Phone: (206) 830-0636

Email: mymacidnw.edy

Product Provided /Approx. Dollar Cost

~$7.5M

4) Agency/Company Name: Washington State University
Address: Rogers Hall 123 | Pullman, WA 99164
1221 SE Olympia Ave, Pullman, WA 99164-1110
Contact Person: Jason Butcherite MBA, CEC, CCA, Director of
Dining Services
Telephone: Phone: (253) 970-4068

Email: iason bulcheriteddwsiedu

Product Provided /Approx. Dollar Cost

~4.58M

Appendix C: Bidders Profile; RFP#3-202526
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APPENDIX C BIDDER PROFILE

5} Agency/Company Name: Campus Smart K-12 Cooperative
Address: 125 N. State Street Edmond, OK 73003
Contact Person: Dan Lindsey, Director of Child Nutrition
Telephone: Phone: danlindseyiiedmondschools ngt
Email: (405) 340-2889
Product Provided /Approx. Dollar Cost ~$37T™M
SUBCONTRACTORS:

Identify any subcontractors who will perform services in fulfillment of contract requirements; the
nature of services to be performed and include federal tax identification (TIN) number for each

subcontractor.

kS L Brief.desert oo ok i
Name/Address/Contact/Phone: T.IN.: Bricf description-of the nature of Servioe

Provided (e.g. testing, sampling, pick-up, efc):
N/A
SALES INFORMATION:

Bidder shall complete the following information and return with bid response.
Sales Representative(s): Indicate below the contact information and specific territories covered:
Name: Pam Olsen Name:

1 Telephone: (206) 218-68438 Telephone:
Toll Free No. Toll Free No.
Mobile Phone  (206) 218-6848 Mobile Phone
Territory ' Territory
Fax: Fax:
Email; Pam.Qlsen(@usfoods.com Email:
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ATTACHMENT H: PRICING FOR USDA DONATED COMMODITIES — 60 DAY COLD STORAGE

PRICING: USDA DONATED COMMODITIES, 60 DAY COLD STORAGE AND
DISTRIBUTION
BID #3-202526
FOR
PUGET SOUND JOINT PURCHASING COOPERATIVE

bistributor Name: US Foods

Distributor must complete and submit with bid submission or bid will be rejected,

Initial 60-day period, based on time of receipt until delivery, including delivery, will be invoiced at a flat
rate per case.

Flat Rate per case for 60-day storage. $4.00 /case

USDA donated commodities extend cold storage beyond the 60-day perlod. Weekly flat rate, per case,
per week, invoiced to individual participating districts on a monthly basis.

Fiat Rate per case per week beyond original

60-day storage rate. Short term 61-180 days $1.15 fcase [/ week

Flat Rate per case per week beyond 180 days $1.70 / case /week
Long term 180 + days.

Delivery Schedule
Commodities are delivered with commercial food deliveries YES

Frequency of Delivery is AS NEEDED BASED ON THE SCHOOL DELIVERY SCHEDULE
Jweelkdy/Monthly

Any additional charges that may apply: Please note below:

R R P S

Distributor Signature
Print Name Mischa Collins

Date___1/23/2026
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ATTACHMENT I: AFFIRMATION OF BID AND NON-BID ITEM MARKUP

AFFIRMATION OF BID AND NON-BID ITEM MARKUP
BID #3-202526
FOR PUGET SOUND JOINT PURCHASING COOPERATIVE

Vendor must complete and submit with bid response or the bid will be rejected.

Please list below your Fixed Fee for delivery of items listed on the bid item list. This is a summary sheet for use by
the PSJPC and will not supersede pricing on the Item Specification bids document.

Bid and Non- Bid Item
Flat Fees Markup
Per Case
Product Category A -20-39cs B - 40-99 cs C-100-295 ¢s D - 300+ cs
Beverages §3.12 $3.10 $2.80 $2.55
Disposables $3.12 53.10 $2.80 $2.55
Dry Groceries $3.12 $3.10 52.80 $2.,55
Fruits/Vegetables/Juices $3.12 $3.10 $2.80 $2.55
{dry groceries)
Frozen Fruits and Vegetables 53.12 $3.10 $2.80 §2.55
Frozen Miscellaneous 53.12 $3.10 52.80 $2.55
Frozen Protein 53.12 53,10 $2.80 $2.55
Janitorial and Chemicals 53.12 53.10 52.80 §2.55
Produce $3.12 53.10 $2.80 $2.55
Dalry $3.12 53.10 52.80 §2.55
Bakery $3.12 $3.10 52.80 $2.55
Refrigerated items $3.12 53.10 $2.80 $2.55
Seafood items 53.12 $3.10 $2.80 $2.55
Shortening/oil/ margarine 53,12 53.10 52.80 §2.5%
Products by the LB $3.12 $3.10 $2.80 $§2.55
An Each (split cases) Give formula | Category FPC | Category FPC | Category FPC + | Category FPC+ 2%
+2% +2% 2%

Culinary Equipment & Supplies {CES) is a subsidiary of US Foods, which offers direct order and online purchasing
of supplies and equipment. CES products are priced at a markup of 9.75%.

How is drop size determined? PSIPC requests an 8-week average.
We use an 8-week average.
X We use a different method described below

This is a summary of how we applied pricing fo the item Spec Spreadsheet

If you have an Alternate method of pricing for PSIPC members, please show the method below and
include an explanation of the benefits to the PSIPC. Include an additional page if need.
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Cost Plus Fixed Fee-Per-Case Program

The OMNIA Partners Group Purchasing and Foodservice Distribution Program, powered by Premier, with
US Foods offers a Cost-plus Fixed Fee Program. All partacmahng members will be piaced onthe same
pricmg program tler to provtde con515tency, predtctablilty, and accurate program management fa.
school actualizes a more. advantageous fee-per-case’ opportunity based on prior quarter performance a
credit will be issued by the servicing US Foods dtstnbutton center This approach enstres pricing accuracy
while allowing members to benefit from mproved performance.

The fixed fee-per-case will remain firm and in effect for each school year term (July 1 through June 30)
and will be presented to PSIPC by March 15 and go into effect July 1 of each year during the term of the
agreement. The fee-per-case included in this proposal reflects current pricing applicable to the 2025-
2026 school year through Junhe 30, 2026. Pricing for the 2026-2027 school year will be presented by
iiarch 15, 2026. The fixed fee-per-case schedule will be reviewed annually and may be adjusted to
account for key inflationary factors impacting the average case cost for K-12 participating members,

e !Jl:ll (ALt 051 2 LHdL IE1EWdI VI LIE LUTILEGUL 2 ldii DT SALIuaTu auu;cu. LW Hivwual GBIC’CI“C‘HL Ul raodgre
and US Foods, As a part of the renewal process, the Fixed Fee-Per-Case schedule will be reviewed
annually and adjusted for key inflationary factors that affect the Average Case Cost for K12 Participating
Members. We agree on a mutual basis to extend the agreement with the initial term commencing July 1,
2026 and ending June 30, 2027 for four (4) one (1} year periods for a total of five (5) years.

Premier and US Foods have entered into a 5-year extension of the current distribution agreement, which
T #l-npn“nlq Framam ’.Jf\ 43N FICE AmnA Dravaiar AMamabnes asabs ﬂFIIV\ﬂlAllﬂrdrrn mmAl mrrana e fia s museE
that ihe Premaer Agreement is further amended, suppiemented, restated or otherWIse modified, the
terms and conditions of this ietter agreement shaii be modified accordingiy to refiect such change.

Enrellment

In order to participate in the Premier Foodservice Program, each customer number must be assigned a
Premier membership ID (EIN) based on the determined onhoarding schedule. This will require additional
enrollment paperwork and proper signatures, Please allow ample time for membership processing. For
customers interested in the Direct Parent incentive; additiona! communication misy be required to

L1
ensure proper setup for Direct Parent and child sites.

Pricing Strategy
The cornerstone of the OMNIA/Premier Group Purchasing Program is the contracted manufacturer

agreements (CMAs). Through these agreements, Premier offers the most comprehensive foodservice
contract portfalio in the industry. By maximizing your utilization of Premier CMAs, PSIPC will realize
SUSLaiitic) LUASL SdVIIED ull yuut fUUU DEITHD YEdI anwei yCdl. CIVIAD IR ULIdIEU L HIdXHIIILE e
financial benefits for all Premier members and are managed with careful oversight and price monitoring
throughout the term of the agreement, providing PSIPC price protection, predictability, and auditing.
Today, 90% of all dollars purchased by Premier Members in food and supplies are covered by a CMA.,

Contracted Manufacturer Agreements (CMAs) are established with manufacturers for a three-year
(36-month) term. Contract start and end dates follow the specific terms of the awarded cycle and are
communicated through Premier’s Supply Chain Advisor. All contracts must go through the Premier’s
sourcing process and are evaluated and awarded by customer-segmented member sourcing committees.
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category. All items either have a fixed price or a market-price. Fixed scheol year pricing is not guaranteed
for ali items.

e ltems with fixed pricing are locked in for a stated period of time (annually, semi-annually, quarterly,
or monthly), and pricing is established by either a deviation or a formula.
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for Premier to attempt to lock in a price. ?hese vary week by week based on geographic market;
however, most products include an allowance that is taken off the distributor’s price at the time of
invoicing to PSIPC,

All requests far price increases are subject to review and approval by Premier and must be accompanied
by supporting data that outlines the changes in market conditions to warrant such an increase; no price
increase reauest will be automaticallv annroved. Premier also monitors current market conditions in
ordar to snsure the u:.gding competitiveness of the porifolic; this can include working with suppliers to
decrease pricing during a contract term. Al product pricing is available in real ime, 24/7 on the Premier
US Foods ecommerce platform, PremierFSDO.com (FSDO). Weekly price changes are available each
Sunday morning.

US Foods will follow the established annual process for pricing PSIPC’s master list items on a mutually
agreed date in preparation for the upcoming school year.

FiEHier Eﬁ;}JUI!MUIE U LS SULELTHE diiu LUIH.I::IL.I.EIIE{ U1 HidUiidly 1CEIJNd), dliu 1lULat CISICGIIICIH.D.
Premier does not purchase or buy any products or services,

Expanded Cost Description: National Distribution Agreement (US Foods)

Pricing to PSIPC will be based on the cost of products ordered from Contractor plus a Contractor mark-
up. Cost will be as defined below unless otherwise defined by Premier Committed Manufacturer
Agreement(s). Thereafter, prices may be changed to reflect the actual cost of items delivered to the

ambsnrtar MMat aneke daliuaead fa bla naamalnae rhatl nlut—wua e barndd Al ks deiia AnAd Aivesand cack A Fha

system on demand. The price list furmshed shall contain only items that are purchased by the member.
Under no circumstances will the members’ prices be increased should quantities fall short or exceed
usage estimates provided.

“Cost” is defined as:

] LW ERAL LR DiciUeU difU CALIUDIVE FTUUULLD. CUdL (U UL VWIILEE df € UL Luveigu iy d
Committed Manufacturer Agreement)} may be based on various nationally or regionally published price
lists, plus inbound freight (where applicable). USF Branded and Exclusive Products includes products
marketed under trademarks owned by USF, Including but not limited to products for which USF has
exclusive marketing and/or sales authority, property rights in a proprietary products formula, or has
supplied raw materials or packaging for the finished products, Nationally and regionally published price
lists are distributed to various market segments and customers and are subject to competitive market
pressures,
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not include any Premier-only pricing. In the alternative, the Cost for USF Branded and Exclusive Products
may be calculated as set forth in subparagraph (ii) below {All Other Products}). The alternative used to
calculate Cost may change from time to time. At the Purchasing Partner’s request, USF shall disclose
which method is being used at that time.

(if) All Other Products (except produce). Cost is defined as the manufacturer’s (supplier, packer or any
Athar unndart dnlivnrnd caet ar £ a b anik seiea wbie ckandard feainht Tac havainnafEae dafinad £n 1ECC e
distribution ¢enter, less off-invoice diséounts or off-inveice ailowances {such off-invoice discounts or off-
invoice aliowances to mean manufacturer generated discounts or ailowances on particuiar items for set
periods of time and which are specifically reflected on the invoice). Cost shall not be adjusted for, and
Participating Members shall not be entitled to, promotional allowances, cash discounts, prompt pay
discounts, growth programs or any other supplier incentives received by USF. Cost may include a fee for
USF’s procurement activities which provide procurement leverage, order consolidation and
administration, product marketing and quality assurance {“National Procurement Fees”). National
Procurement Fees may Include: {x) label expenses (including amortized cost of label redesign and
cbsolescence); v) applicable storage, handling and finance charges which shall generally reflect USF's
actual expense for these costs; and (z) an allocation of the approximate direct salary and benefits and
other expenses of USF’s employees, agents and equipment that manage and support the procurement
activity related to National Procurement Fees. Such natlonal procurement activities are intended to
provide value to Participating Members. National Procurement Fees are intended to cover USF's costs of
creating said value. USF may, at its option, select the invoice cost to be used for determining Cost from
deIUlIE; < HIVOILED U PIUUULL LU ST ILY dvaiidiuic Ul ddiT, U 1O LOLERI T HIEU pUIbHdbC UEUEED 1L
product to be received by the third day of the pricing cycle. Forward purchases (including forward
warehouse purchases and customer consigned products) may include applicable storage and finance
charges and/or other service fees which shall generally reflect USF's costs associated with such products
{collectively, “Fees”) or shail be based on local market replacement cost, as may be determined by USF
from time to time; provided, however, that in ho event shall the Cost be higher than local market
replacement cost solely by reason of the addition of the Fees. Local market replacement cost means the

et Fhe fndbdaiial TICE dirtrthidinn cantar aimiifsd havna hane rnaivad +ann far fhn morehaes F e
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normal quantity requirements of such products.
(ili) Produce: Cost for produce shall be based on landed cost-plus freight.

Discounts/Allowances/Incentives. Notwithstanding the foregoing, only promotional allowances
exclusively negotiated by Premier or on the behalf of Premier will be passed through to Participating
Public Agencies. The contractor shall be entitled to cash discounts and other supplier incentives.

Freight to Contractor. Unless inbound freight is included in vendor's delivered pricing, freight charges
will be added to the'cost of product. Freight will be based on market conditions and will not exceed the
freight rate normally payable by the Contractor distribution center for inbound shipments of regular
quantity requirements of such products. Freight charges may incluide common or contract carrier
charges by the product vendor or a carrier, and/or charges billed by Contractor for its freight
management service. It Is expressly acknowledged and agreed that Contractor may utilize its internal
logistics or branch generated back-haul program provided freight cost charged to the district or
Participating Public Agency does not exceed standard freight. Contractor retains sole responsibility for
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‘each of Contractor’s distribution centers.”

Fuel Hardship
The Premier-US Foods agreement excludes typical fuel surcharges. US Foods can only charge a fuel

hardship relief fee when the national average diesel price exceeds $5.10 per gallon, monitored via the
EIA weekly report {http://www.eia.gov/petroleum/gasdiesel/). This fee is included in the quarterly US
Foods Statement of Earned Incentives and may be offset by other operational incentives.

Distributor Signhature Lo
Print Name Mischa Collins
Date_1/23/2026
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USDA COMMODITY PROCESSED FOODS (NOI & FFS)
THROUGH DISTRIBUTOR 2026-27

BID #3-202526
FOR

FOR FUUCT DUUINL JUIN T PURLIIAJINY LUUFERATIVE

SEE APPENDIX 1 - TAB 4: LIST OF PSIPC AWARDED PROCESSED PRODUCTS
FOR FURTHER PROCESSING OF USDA FOODS

1. Albies Food Products

2 Rnnearre Creamarieg

3. Brookwood Earms, inc

. CoiAgia Brands

5. ES Foods

6. Goodman Food Products, dba- Don Lee Farms
7. Integrated Food Products

8. International Food Solutions
9. Hormel - Jennie-O

FRVE SV TTROUU JE UU_IJ

11, Land O’ Lakes

12, Nardone Brothers Baking
13, S&F Foods

14, Smucker Company

15, Tasty Brands

18. Trident Seafoods

17 Tirenn Eanrde

i8. Yangs Fifth Taste
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M IALTHVILIYT By PALUL MNADd EINWAWVOIT AONRLLEVILIY S

VALUE PASS THROUGH (NO1/REBATES) AGREEMENT ON COMMERCIAL
COMMODITY PROCESSED PRODUCTS
BID #3-202526
FOR

ol NS W AR I 3 s DB el B SR N A AVER N et T T R TR T
F ol WSS WIS RS JWTEET f W AW IS Sl W T AP W

Vendor must complete and submit with bid response or the bid will be rejected

DISTRIBUTOR NAME US Foods

vy GUITEFIEEN LI EdL W TRave LIS dFIIILY LU [FEUVIUY Fade e WLl Vdiug pgdss> LIHTUURIL TED

We do not have the ability to provide PSIPC with value pass through

We have provided value pass through in the past YES

VAl bmiea nak armuddad vatoon mace Rhrasich e tha nace
. ' -~ '

if you have not provided this service in the past, piease provide a brief description, in the
space below, of your plan to be able to do so for the term of this contract with the PSIPC.

Distributor Signature

Print Name Mischa Collins

Date__1/23/2026
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FOR
PUGET SOUND JOINT PURCHASING COOPERATIVE

No proposal shall receive consideration by the PSIPC unless they include responses to each of
the guestions below. Prospective proposers should respond in detail to each of the following
questions. Additional pages may be used as needed for thorough, yet concise responses.

WRITTEN QUESTIONNAIRE FORMAT AND CONTENT REQUIREMENTS
Written Proposals should be organized and presented in the order set forth below with
corresponding listed section headings. Written Proposal should be completed in a word
processing program using single spacing, size 12 readable font and submitted as a PDF.

List Proposer Name: US Foods, Inc.

Section 1 — Ordering ‘

A, Describe Proposer’s online web-based ordering system and its features. Describe the
training your firm provides clients as it pertains to on-line ordering for customers (Directors,
managers, kitchen managers).

U5 Foods offers a reliable, web-based ordering experience through PremierFSDO.com (FSDO),
which is currently used by all PSIPC member districts. The platform is designed to make ordering
simple, efficient, and consistent, allowing users to order from custamized order guides, product
numbers, or the full catalog, with clear visibility to product details including nutritionals,
altergens, and contract indicators.

FSDO provides real-time inventory status, suggested substitutions, order confirmations, invoice
histary, and reporting tools that help districts plan confidently and manage costs, supporting
PSIPC's focus on operational efficiency and cooperative value. PSIPC administrators and
members also have 24/7 access to Business Analytics reporting, which provides visibility into
product usage, spending, and operational trends, with customizable reports o support
cooperative purchasing, menu planning, and inventory management.

US Foods supports PSIPC with training led by a team of technology experts and Pamela Olsen,
the dedicated Bid Sales Manager, who has supported the cooperative since its inception. All
districts currently utilize FSDO, and when new Directors or staff come on board, Pamela
provides individualized, one-on-one training to ensure a smooth transition. Training is tailored
and includes navigating the site, managing order guides, placing orders, and resolving
exceptions. On-demand tutorials and buili-in resources are available within the platform, with
additional technical support provided through the US Foods IT Service Desk.

This combination of technology, reporting, and dedicated local support allows PSIPC members
1o order with confidence and maintain continuity in day-to-day operations.
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B. What are alterhative to online ordering?

in addition to online ordering, PSIPC members may place, revise, or cancel orders by contacting
their dedicated Bid Sales Managers. Orders are available until the designated order cut-off time,
providing flexibility and continuity for aperations.

PEIPC’s US Foods K12 Team
Pamela Olsen
#ain Point of Contact
Bid Sales Manager
fmail: Pamela.Clsen@usfoods.com

Liz Guerrera {Fverett & Spokane) Susan Bergan (Fife & Spokane)
Bid Account Manager aid Account Manager
Phone: (425) 388-1621 Phone: (206) 681-5742
Email: ElizabethA.Guerrero@usfoods.com Email: Susan.Bergan@usfoods.com
C. What are the minimum and maximum lead times for districts to place their orders?

PSIPC districts ray place orders for stocked items up to one (1) business day prior to delivery,
while special-order or non-stocked items may require additional lead time. Through
PremierFSDO.com (FSDO), districts may also schedule deliveries up to two {2) weeks in advance.
tnventory is reserved for orders scheduled within forty-eight {48) hours of delivery to support
reliable fulfiliment.

D. Describe your customary substitution policy when an ordered item is unavailable.
Describe how your firm will provide nutrition and allergy information for subbed items.

US Foads is committed to minimizing disruptions while maintaining transparency and local
control for PSIPC member districts. Inventory is reserved up to forty-eight {48) hours prior to
delivery to reduce the risk of shortages. If an item becomes unavailable during order
confirmation oy prior to delivery, districts are notified through the online ordering platform,
PremierFSDO.com (FSDO).

S Foods does not utilize automatic or preferential substitutions. Distriets retain full control
over substitution decisions and may select alternatives in real time at order confirmation or
proactively manage approved substitutes within their order guides. This approach allows
districts to prioritize nutrition, allergens, brand preference, and cost while maintaining menu
compliance.

Nutrition and allergen information for all products, including substituted items, is readily
available through PremierFSDO.com (FSDO) and an exclusive access to a USDA-complaint menu
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planning and production software system designed for child nutrition programs. These tools
provide access to product nutritionals, allergen disclosures, Child Nutrition documentation, and
compliance reporting to support informed substitution decisions and USDA requirements.

PSIPC is supported by a dedicated US Foods team including a Bid Sales Manager, Bid Account
Managers and Bid Account Coordinators who partner closely with the cooperative to provide
out-of-stock visibility, product updates, usage reporting, and ongoing assistance related to
inventory planning and nutritional information.

E. How late can add-ons be added to next day delivery and is there a limit on the number
of cases that can be added on?

PSIPC districts may add to or revise nexi-day delivery orders through PremierFSDG.com (FSDO)
or by coordinating with the dedicated US Foods team, provided that changes are made prior io
the designated order cut-off time. Add-ons are subject to product availability and operational
capacity, with no preset case limit.

F. What is the lead time you require for orders that ensures a 95% fill rate?

For stocked iterns, a minimuim lead time of one (1) day after order confirmation helps ensure a
95% fill rate. Special orders or non-stocked iterms may require additional lead time.

G. What is your procedure for notifying customers of shortage and/or substitutions?

US Foods reserves inventory forty-eight (48) hours prior to delivery to minimize potential
shortages. If an item becomes unavailable at this stage or during order confirmation, PSIPC
members are notified through the online ordering platform, PremierFSDO.com (FSDO).

Substitutions can be managed in two ways:

s Fuception Management — select a substitute at the time of order canfirmation or when
notified of an out-of-stock item.

s Master List Management {MLM) — centrally manage shopping lists by pre-selecting up
to four approved substitutes and viewing stock status in real time, ensuring decisions are
informed and aligned with menu neads.

PSIPC members receive ongoing operational insights and support by the dedicated US Foods
team (Bid Sales Manager, Bid Account Managers and Bid Account Coordinators}. This includes
weekly market and manufacturer updates, trend information, out-of-stock and special-order
reporting, monthly usage reports, NOt reporting, and nutrition/allergen guidance. This
coordinated approach helps districts stay informed, plan accurately, and ensure students
consistently receive the products they neead.
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H. What do you do if a district doesn’t meet the minimum of 20 cases?

US Foods supports PSIPC members by providing deliveries for orders that meet the $350
minimum, with no case minimum. If an order falls below this threshold, we work closely with
the cooperative to find solutions that ensure districts continue receiving the products they need
to serve their schools reliably and efficiently.

Section 2 - USDA Foods Further Processed

A Describe how distributor will communicate USDA Foods usage/velocity reports to
processor, Processorlink, and K12 Foodservice. Include the frequency of these reports.

USDA Foods usage and velocity reports are shared each Monday with PSIPC. Members also
have real-time access through K12 Foodservice and Processorlink, providing timely
visibility for operational planning and inventory management,

B. What Value Pass through methods do you utilize for processed USDA Foods?

S Foads affers both fee-for-service, modified fee-for-service options, and NOI, providing
flexibility to meet district and co-op requirements.

C. Describe the tools offered by distributor to assist districts verify the amounts used and
remaining of their USDA Foods entitlement. Are districts able to run their own reports?

PSIPC members receive weekly usage and velocity reporis each Monday and can access real-
time data through K12 Foodservice and ProcessorLink. These toels allow districts to monitor
usage, verify remaining entitfement, and support accurate planning.

D. How does the Proposers order system assist districts determine how many cases of
USDA Foods items they have remaining? Indicate if the system is “real time” or what the time
delay will be.

USDA Foods usage and inventory are tracked and reported by the Bid Account Manager each
Monday. Districts may request verification or updates at any time to support accurate inventory
management.,

E. Describe how USDA Foods Further Processed products that are “special ordered” have
their entitlement value tracked and properly credited.
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All vendor and USDA Foods product information is loaded and tracked through shared services.
Special-order entitlement values are monitored within the system, ensuring proper credit and
continuity, with processes remaining consistent upon award.

Section 3 - Reports ‘
A. Describe the Management Reports your firm will provide the PSIPC administrator and
members. Please inciude copies of reports

US Foods provides comprehensive reporting to support PSIPC districts through
PremierFSDO.com, giving members 24/7 access 1o a suite of tools beyond Business Analytics. In
addition to real-time insights, members can access custom reports and data through Lists,
Master List Management {MLM), My Savings, and Stock & Order Guide reports. These tools
allow districts to monitor inventory, track contract compliance, identify cost-saving
opportunities, and plan for substitutions or special orders.

Kevy reports include:

s Usage Reports — Track product consumption across districts and identify trends.

» Contract Utilization Reports — Compare contracted versus non-contracted purchases to
optimize value.

» Invoice Reports — Detailed transaction history including product, manufacturer, pricing,
and shipping.

» Price Trend Reports - Analyze product usage and spend over time {(week, month, year).

s Stock & Ovder Guide Reports — Monitor inventory, pricing, and contract compliance at
the product fevel.

o Trend Beports — Provide insights into usage patterns, new products, and market
updates.

o My Savings Reports — Track contract savings opportunities.

« insights & Alerts —~ Market updates, out-of-stock reporting, special order tracking, and
ordered vs. shipped/substitution reports. Nutrition and allergen guidance is also
provided to support menu planning.

These tools, combined with real-time data and personalized support from PSIPC's dedicated US
Foods team, ensure districts have the information needed to operate efficiently, maintain

reliable inventory, and serve siudents effectively.

Please see attached US Foods Reporting Samptles — Business Analytics for examples.

B. How do districts obtain velocity reports to conduct personal sales analysis or to submit
for rebates?

PSIPC districts can access detailed sales and usage reporiing through Business Analytics on
PremierFSDO.com (FSDO), which provides:
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s Real-time inventory tracking

« Product usage and purchasing trends

s Point-in-time analysis

« Utilization and compliance comparisons

Additional insights, inctuding quarterly trends, monthly purchases, and product-class analysis,
are provided through guarterly business reviews, supporting informed purchasing decisions.

Premiet’s rebate reports are provided in arrears, typically six months after the end of each
financial guarter, once Premier and manufacturer pariners finalize settlements. Questions
regarding rebate payments can be directed to Premier and accessed via the PINCY customer
portal.

C. What rebate programs/third parties does Proposer submit usage and/or pricing
information to on behalf of school districts? What steps are required to set up this process?

Based onh contracted purchases, mermnbers may receive a quarterly coniracted manufacturer
agreement rebate payment paid one hundred percent (100%) by Premier. Premier contracted
manufaciurer rebates (CMAR) are negotiated by Premier on behalf of the membership and paid
100% to the purchasing member. Quarterly rebates are paid by ACH by Premier.

All spend on contracted products is tracked through PremierFSDO.com (FSDO), where CMAR-
aligible iterns are clearly identified with a CMAR indicator {“pill”}. Detailed reporting on earned
rebates is available to each member.

Section 4 —Delivery

A. Describe your guaranteed order fulfillment, delivery window, and how delivery
schedules are managed/adjusted for holidays and weather days.

Us Foods is committed to a 99% fill rate, including customer-approved substitutions. if monthly
fill rates fall below this target, we work closely with districts to identify and resolve any issues.

Delivery days and windows are mutually agreed upon, considering order volume, route
optimization, operational standards, and district preferences. This ensures reliable, flexible
service that meets the needs of each school. Delivery schedules are adjusted in coordination
with each school to accommaodate holidays while maintaining service continuity.

in the event of delays due 1o weather, traffic, or other disruptions, PSIPC districts receive timely
updates from their dedicated US Foods Account Coordinators, who track progress and provide
regular communications. Alerts can also be sent via email or mobile app. Cur team works with
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districts to manage impacted orders and makes every effort to deliver products on schedule,
understanding that unexpected avents can occur.

B. What are Proposers standard operating procedures with regard to temperature control
of product?

LS Foods ensures all products arrive fresh, safe, and ready for service using a transportation
systern with separate temperature zones for ambient, refrigerated, and frozen items. Trailer
femperatures are continuously monitored and recorded. Warehouse staff and drivers check
temperatures at both loading and delivery, and Temp Tags provide additional tracking for review
and analysis. Our fleet is maintained to strict sanitation standards, GPS-optimized for efficiency,
and set up to keep different product types separated, ensuring consistent quality and reliable
service for districts.

C. Describe how the Proposer will track the timeliness of deliveries? What is the procedure
for when the delivery is outside the delivery window?

S Foods is committed to on-time deliveries and accurate delivery windows, supported by
enhanced routing, technalogy, and service reliability. Deliveries are tracked in real time using
GPS-equipped trucks and integrated systems, providing visibility into departure and arrival
times. PSIPC members can monitor scheduled deliveries through Where's My Truck on
PremierFSD0.com or the mobile app, with optional alerts via email or text when a truck is 30
minutes from delivery. On-time delivery reports are available upon request.

Daily delivery reports are reviewed by PSIPC’s dedicated Bid Account Coordinators to identify
any impacted schools. if a delivery falls outside the scheduled window, PSIPC districts are
notified. Bid Account Coordinators work directly with the school to determine the best
resolution, keeping members informed and minimizing disruption.

This coordinated approach helps districts maintain operational continuity and ensures products
are delivered when they are needed.

D. Provide written assurance you will provide “wheeled-in” or palletized delivery at the
request of the member district. Place deliveries in the proper storage area to help ensure

US Foods delivery drivers place products in the mutually agreed-upon location within each
facility, including walk-in coolers, walk-in freezers, or storage areas. This ensures items are
secure, organized, and ready for immediate use, supporting efficient operations for PSIPC

districts.
E. Describe your firm's nighttime (dark delivery} and/or key drop delivery system.
el i U —
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US Foods offers Key Drop (Honor Drop) deliveries for added convenience and flexibility. Drivers
place orders in the designated areas and leave a hard-copy invoice, while an electronic copy is
uploaded 1o the district’s online account,

PSIPC districts have a 24-hour window to report any issues, including missing, damaged, or
incorrect products. For Saturday key drops, issues can be reported by end of day Monday. Once
reported, US Foods promptly coordinates pickup, replacement, or credit through the standard
return process, ensuring districts receiva the correct products without disrupting operations.

Section 5 —~Emergency Preparedness

A. Please provide a summary of what provisions have been made to serve customers in an
emergency situation and to identify what supplies would be available to meet schoaol district
needs. '

US Foods has comprahensive emergency preparedness and business continuity plans to ensure
schools receive the products they need, even during crises, Each distribution center maintains
site-specific plans, operational piayhooks, and trained staff ready to respond to disruptions,
including facility, workforce, or geographic chailenges.

During an emergency, PSIPC districts can place orders by duplicating a previous order,
submitting a prepared emergency order, or managing their own order, Product allocations are
raonitored and replenished as quickly as possible to maintain service.

Our dedicated team of US Foods team works directly with districts to prioritize needs and
coordinate deliveries. We have successfully executed emergency deliveries during past natural
disasters, demonstrating our ability to maintain safe, timely, and reliable service for schools.

In the event of delays due to weather, traffic, or other disruptions, districts receive timely
updates from the dedicated US Foods team, with additional alerts via email or mobile app. Our
team warks closely with districts to manage impacted orders and makes every effort to deliver
products on schedule, understanding that unexpected events can occur,

Section 6 —Invoicing

A VWHAL 1D FTUPWUDIETS (SLUFT dilud CTEUIL RTULEDS TV LNE PITUV R L TTEDRAILRY, LdlliaEeu ur pout-
guality product, mis orders, short-on-truck items? Explain how delivery errors will be
corrected and how credits will be issued related to product damage, mispicks, or product
shorts when received by food service or non-food service personnel.
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US Foods ensures accurate deliveries and easy credit processing through our Proof of Delivery
(POD) system. Each item is scanned at delivery, and invoices are instantly adjusted for missing,
damaged, or refused products.
Benefits:
o  Accurate, on-the-spot invoicing
= Fewer credit memos and invoice adjustments to track
e Faster receiving and less fime maonitoring deliveries
s Full transparency with electronic signature capture
Handling Errors and Returns
« Refused Products: ltems that are damaged, out-of-code, incorrect, or unwanted can be
refused at delivery. Drivers adjust the invoice immediately, and credit is issued.
o Returned Products: If a pickup is required, customers can request it when placing orders.
Guidelines include:
o ltems must be in resalable condition and in original packaging unless approved
for inspection
o Large pallet drops may not have a pick label on every case; individual items must
include the warehouse pick label when applicable
o Quality-related returns (e.g., concealed damage) require approval within 14 days
of delivery; photos of the product and labels should be sent to the US Foods
team
o All other issues (mispicks, shori-on-truek, incorrect items) must be reported
within 24 hours of delivery
o Returns are not accepted for special orders, made-to-order, or imprinted items

Product-Specific Guidelines
« Refrigerated ready-to-eat products and ice cream: return at delivery
s Frozen (never thawed), dry, and non-food items: return on next delivery
¢ Drop-shipped products: follow carrier instructions and return label
s Special orders: no returns

US Foods works closely with PSIPC districts to prioritize and correct delivery issues, coordinating
pickups, replacements, and credits as needed. All returns and credits follow the US Foods Credit
and Return Policy, ensuring districts maintain accurate financial records white minimizing
disruptions to school operations.

B. When and how are the credits issued?

Credits are issued after returned products are inspected and meet return standards. Customers
receive credits either as an invoice adjustment for refused products or as an account credit for
collected items. This helps PSIPC districts keep accurate records while ensuring replacement
products are delivered without disrupting school operations.
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C. List all financial incentives your firm will offer the PSIPC coop membership. (i.e. drop size,
quick pay incentives, etc.).

US Foods, through the OMNIA Partners Group Purchasing Foodservice Program, powered by
Premier, offers multiple incentives and rebate opportunities designed to maximize value for
PSIPC members.

Participating Member Volume Incentive

Members earn 0.12% of total spend through US Foods, distributed quarterly via the Statement
of Earned Incentives. Tracking and verification are managed by the US Foods and shared with
PSIPC’s by the US Foods dedicated tearmn.

Mew Business incentive

Eligible mermbers—either new customers or current members using less than 20% of their
spend with US Foods—can receive a one-time incentive of 2% of total sales over a 26-week
shipping period. Payments are issued after six months via ACH or accournt credit. Participation
requires an affidavit, with tracking managed by the US Foods dedicated team.

Earned Tier Adjustment

All schools start at the same fee-per-case. Based on average quarterly drop size, a school may
gualify for a better tier for the prior quarter. Any earned credit is issued via a quarterly invoice
adjustment.

LISF DARECT Incentive

Premier members receive a 1.5% credit on all products purchased through US Foods DIRECT.
Credits are issued monthly to individual member accounts, with tracking and verification
provided by the US Foods dedicated team.

Participation & Utilization Incentive {Direct Parent Incentive / DP}

Members meeting at least 85% prime vendor participation with US Foods and the Premier CMA
threshold may be eligible for an ongoing 1% incentive, paid semi-annually via check or ACH
payment. Participation requires an affidavit, with tracking, verification, and bi-annual audits
managed by the U5 Foods corporate team and distributed to PSIPC by the US Foods dedicated
team.

Contracted Manufacturer Agreement Rebates (CHMARS]

Based on contracted purchases, members may receive a quarterly contracted manufacturer
agreement rebate payraent paid one hundred percent (100%} by Premier. Premier contracted
manufacturer rebates (CMAR) are negotiated by Premier on behalf of the membership and paid
100% to the purchasing member. Quarterly rebates are paid by ACH by Premier.
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Section 7 - Products

A. Please describe how your company wiil wark with the PSIPC on stocking/siotting
decisions. The Distributor shall provide PSIPC will a purchasing/stocking plan of bid items.
ltems on our bid that have a usage, based on past and current year, of over 400 cases a year

must be stocked in adequate quantities.

Through our legacy companies, US Foods has parinered with PSIPC for nearly 40 years to build a
custorn inventory system across four distribution centers, ensuring schools get the right
products when they need them, Bid items are stocked to match seasonal demand, forecasted
needs, and usage trends, with a minimum of three (3) cases per week per distribution center to
maintain consistent supply.

Fach year, we follow an established process for pricing PSIPC’s master list itermns on a mutually
apreed date, preparing for the upcoming school year with accuracy and consistency.

Districts have visibility into inventory through PremierFSDO.com and a variety of reports,
including aut-of-stock, special order tracking, and NO1 updates. Weekly meetings with the PSIPC
team review forecasts, utilization, and inventory to keep operations running smoothly.

Our dedicated K12 team, with nearly 90 years of combined experience—inciuding Pamela
Olsen, lead Bid Sales Manager who has grown with the cooperative for nearly 40 years—
partners closely with PSIPC to ensure reliable supply, streamlined ordering, and alignment with
school nutrition programs.

B. Describe reports and other communication methods your company uses fo
communicate with customers. Describe the reports your company will use to communicate with
the PSIPC members and administration as it pertains to “out-of-stock” items shortages and
substitutions; change in UPC codes, discontinued items and new product offerings,

US Foods provides real-time communication to PSIPC and its members regarding out-of-stock
items, shortages, substitutions, discontinued products, and new product offerings.

PSIPC’s dedicated tearm, ted by Bid Sales Manager Pamela Olsen, serves as the primary point of
contact, They provide out-of-stock reports, substitution recommendations, and coordinate
approved replacements to minimize disruptions.

PSIPC can manage replacements and view estimated delivery dates directly through
PremierFSDO.com using Exception Management or Master List Management, which enables
pre-approved substitutions and real-time inventory visibility.

Weekly updates and regular meetings with the PSIPC team review forecasts, utilization, and
inventory to ensure operations run sroothly. This structured approach keeps districts informed,
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supports reliable inventory management, and ensures timely substitutions and access 10 new
products—ali tallored to the unique needs of their schools,

C. Explain in detall what your firm’s procedures are as they pertain to “special orders.”
What do you require of PSJIPC members when placing orders for “special” products. How long
does it take to receive special order products? What is your company’s case threshold for
moving special ordered products to a stock ordered item?

Special order products are items not regularly stocked in US Foods” warehouses but available to
PSIPC members through the Special-Order Drop Ship (SODS) system, guided by the Bid Account
Coordinators.

Typical lead time for special orders is 6-8 weeks, though timing can vary based on manufacturer
schedules or direct-ship requirements, Bid Account Coordinators track all special orders and
provide regular updates, giving PSIPC visibility and timely communication throughout the
process.

When collective Premier usage shows consistent derand-meeting minimum weekly usage
thresholds—special order items can be transitioned to regular stocked items to ensure ongoing
availability.

This approach allows PSIPC to access unigue or hard-to-source progucts while maintaining
reliable planning and consistent supply across all four US Foods markets serving the
cooperative.

D. Describe Proposer’s plans to assure the availability of products throughout the school
year, especially the beginning and end. Explain your “back-to-school” preparations to minimize
outages and substitutions when a new school year begins in the fall. Provide written assurances
your firm will offer twelve {12) months per year delivery service to our member districts. What
issues will disrupt service for members districts?

Through our legacy companies, US Foods has partnered with PSIPC for nearly 40 years, building
a custom inventory and delivery system across four distribution centers. Bid items are stocked
io meet seasonal demand, forecasted needs, and usage trends, with a minimum of three cases
per week per distribution center to maintain consistent supply.

Districts have visihility into inventory through PremierFSDO.com and reports, including out-of-
stock reports, special order tracking, and NOI updates. Each year, we follow an established
process for pricing PSIPC’s master list items, preparing for the upcoming school year with
accuracy and consistency. Weekly meetings with the PSIPC team review forecasts, utilization,
and inventory to keep operations running smoothly.
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Our dedicated K12 team, with nearly 90 years of combined experience—including Pamela
Olsen, lead Bid Sales Manager who has grown with the cooperative for nearly 40 years. Over the
years, we've evolved alongside PSIPC—introducing systems like our exclusive USDA-complaint
menu planning and production software system designed for child nutrition to streamline
operations, improve menu planning, and maintain compliance,

Our proactive approach includes:
= Forecasting: School-year forecasts and historical usage data anticipate product needs.
s Communication: Reutine updates, monthly calls, quarterly business reviews, and
merchandising reports keep districts informed.
«  Stocking & Substitutions: Minimum stocking fevels and Master List Management ensure
approved substitutes are in place before shortages.

This system ensures reliable delivery, minimizes outages and substitutions, and supports
efficient operations and studant meal service.

Section 8 - Nutrient & CN Information

A. Describe how you will provide up to date nutrient and ingredient information on all
products on the bid. How will you notify members when new products are ordered and
received or product formulations are changed?

US Foods, in partnership with Premier, gives PSIPC members easy access to up-to-date nutrition,
ingredients, and Child Nutrition {CN} information. Through PremierFSDO.com (FSDO), members
can search, view, and download detailed data at the SKU level, sourced from manufacturers,
USDA Food Data Central, and GS1. If a product changes or no longer meets specifications, US
Foods works with PSIPC to recommend approved alternatives that align with USDA and school
putrition guidelines,

PSIPC members also have exclusive access to a USDA-complaint menu planning and production
software system designed for child nutrition programs.

This system allows districts to:

s Plan menus and manage recipes with built-in USDA meal pattern validation and CN
labeling.

= Generate production records and reports automatically, including nutrient analyses and
audit-ready documentation, reducing administrative work.

« Manage multiple sites centrally while maintaining flexibility at each location for menu
consistency.

s Share information digitally with eptional modules for online menus, mobile access, and
menu boards.
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This combination ensures districts atways have current nutrition information and tools to plan,
track, and serve meals confident

B. How will the Proposer maintain nutrient, ingredient, and/or CN product information to
ensure current information? How is that information made available to member districts?

PSIPC members have exclusive access to our USDA-complaint menu planning and production
software system designed for child nutrition designed for child nutrition programs.
The system allows districts to:
«  Plan menus and manage recipes with built-in USDA meal pattern validation and CN
labeling.
s Generate production records and reports, including nutrient analyses and audit-ready
documentation, reducing administrative work.
» Manage multiple sites centrally while maintaining site-level fiexibility for menu
consistency.
s Share information digitally, with optional modules for anline menus, mobile access, and
menu boards.

Updates such as new products, recipe changes, or substitutions, are reflected in real time,
ensuring districts always have accurate, compliant, and actionable information. Onboarding,

training, and ongoing support are provided to maximize system use and effectiveness.

This approach ensures PSJPC districts have the tools and information needed to plan, track, and
serve meals confidently.

C. What resources are available to assist districts meet needs for customers with food allergies?

PSIPC members have exclusive access to a USDA-compliant menu planning and production
software system designed for K12 nutrition programs,

US Foods provides robust tools to manage allergen information and support safe menu

planning:
» Allergen Data: Available in PremierFSDO.com, covering FDA top allergens and select
ingredients,

o  Search & Filter: Members can exclude products containing specific aliergens; updates
oceur as suppliers provide new data.

« Documentation: Critical ingredients, aflergens, and Ci data are stored with packaging
and preduct formulation statements,

Additionally, US Foods has access to multiple training resources to support school teams:
s Always Food Safe {AFS): ANSl-aceredited online courses for Food Protection Manager,
Food Handler, and Allergen Awareness; certificates accepted by health inspectors;
available in English and Spanish; integrates with learning management sysiems.
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» FARECheck Food Safety Training: Focused on allergen safety in schools, early education,
and healthcare; free online courses for Premier members, with live and on-demand
options supported by registered dietitians.

This integrated approach helps PSIPC members plan menus confidently, maintain compliance,
and serve students safely.

Note: LS Foods does not assime legal liobility or guarantee the completeness or accuracy of allergen information. We provide the best availoble
resources to help members make informed decisions.

Section 9 - Transition

A. Provide a transition plan with a minimum of these elements:

a. How the vendor will go about implementing the program in the time available so as not to
cause any service break between the current provider and the new provider

b. Timeline for training of all school districts on the online order system between the date of the
award of the PSIPC Prime Vendor agreement and August 1, 2026. c. Plan to determine mutually
agreed upon delivery schedules for all sites.

Through our legacy companies, US Foods has partnered with PSIPC for nearly 40 years, building
a fully integrated inventory, ordering, and delivery system across four distribution centers. This
fong-standing infrastructure ensures continuous service with no interruptions while
transifioning into a new contract term,

For any new schools or facilities added, US Foods implements its Quality Service Process
(QSP)—a structured onboarding framework that ensures accurate site setup, staff training, and
consistent delivery execution aligned with district requirements. New sites setups are managed
through Pamela Olsen, Bid Sales Manager and become fully integrated into existing routes and
operational processes.

Training oh PremierFSDO.com can be provided 1o all districts (new and existing) as needed.
Training covers order placement, substitution management, and reporting o ensure siaff are
confident and operationally ready.

Delivery schedules for all sites are coordinated with district staff and integrated into established
routes, maintaining reliable service. Ongoing communication-—including reviews, out-of-stock
detail, special order tracking, and NOI updates-——keeps PSIPC districts informed, minimizes
disruptions, and ensures operational efficiency.

This structured approach leverages decades of partnership and proven systems, ensuiing
reliable service, accurate deliveries, and seamless onboarding for all current and new PSIPC
members.
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PSIPC: Distributor Bid: #3-202526 I

Section 10 - Customer Setvice
A. What positions within the Proposer’s company will be primary points of contact for school
districts?

US Foads provides a dedicated, team-based support model tailored specifically for PSIPC.
Pamela Olsen, Bid Sales Manager, serves as the primary point of contact, bringing more than 40
years of experience with the cooperative and unmatched knowledge of its operations. Her
leadership ensures continuity, efficiency, and support custornized to each district’s needs.

tn addition, PSIPC is supported two Bid Account Managers and two Account Coordinators—
backed by two Area Vice Presidents of National Sales and the broader US Foods Customer
Service team. This structure provides consistent, high-quality service, strategic alignment with
coaperative goals, and nearly 90 years of combined K12 foodservice and distribution expertise.

This model is unique, ensuring PSIPC districts receive personalized support, proactive
cormmunication, and reliable operational management across all schools.

LD’y US Foods K12 Team

Pamela Olsen
Rain Point of Contagt
Bid Sales Manager
Frnail: Pamela.Olsen@usfoods.com

Liz Guerrero {Everett & Spokane) Susan Bergan (Fife & Spokane)
Bid Account Manager Bid Account Manager
Phone: (425} 389-1621 Phone: {206} 681-5742
Email: ElizabethA.Guerrero@usfoods.com Emnail: Susan.Bergan@usfoods.com
Jonelie Whitehouse {Spokane) Beth Kostecki {Everett & File}
Bid Coovdinator ' Bid Coordinator
EFmail: jonelle Whitehouse @uysfoods.com Phone: (253) 620-3810
Email: Elizabeth Kostacki@usfoods.com

Customer Service Support (available as needead)
Fife & Everett: 800-325-6505 | SeattleCustomerContact.shared @usfoods.com
Spokane & Portland: 800-372-4747 | CascadeCustomerContact.shared@usfoods.coim

B. Provide a professional bio of “key” personnel with the primary PSIPC responsibility
(name, title, e-mail, phone number and major area of responsibility.

US Foods provides a dedicated K12 support tear to serve PSIPC members, otfering strategic
oversight, local operational support, and responsive customer service,

Primary Account Support

age: 16
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Pamela Olsen

Rid Sales Manaeer | Primary Point of Contact
Fmail: Pamela.Olsen@usfoods.com

Role: Lead PSIPC Account

Expertise: Pamela brings over 40 years of experience in food distribution, including 39 years
supporting K12 school nutrition programs. She is recognized for her deep industry expertise,
trusted relationships, and commitment fo student and district success.

mesponsibilities: Provides sirategic leadership for the PSIPC account, overseeing forecasting,
operational support, and program growth. Pamela has parinered directly with PSIPC since its
inception, ensuring continuity, customized solutions, and proactive account management.,

RMarket Bid & Account Supsort

Liz Guerrero (Everett & Spokane)

Bid Account Manager

Phone: (425) 389-1621

Ermail: ElizabethA.Guerrero@usfoods.com

Susan Bergan {Fife & Spokane)

Bid Account Manager

Phone: (206) 681-5742

Email: Susan.Bergan@usfoods.com

Jonelle Whitehouse (Spokane)
fid Coordinator
Email; Jonelle Whitehouse@usfoods.com

Beth Kostecki (Everett & Fife)

Bid Coordinator

Phone: {253) 620-3810

Email: Elizabeth. Kostecki@usfoods.com

Hespansibilities:

Local Bid Account Managers and Coordinators support daily eperations, including delivery
windows, accounts payable, data analytics, reporting, order guide management, substitutions,
special-order tracking, and administrative coordination to ensure smooth execution for all PSIPC
members.

Mationsl Sales Leadeyship
Ashiey B. Cramer, M5, RD
Vice President, National Sales — Cascade Mountain Area
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350 5. Pacific Hwy, Woodburn, OR 37071
Mobile: 405-209-6367
Email: ashley.cramer@usfoods.com

Ashley Long, M3, RD

Vice President, National Sales ~ Seatile Area

27204 70th Ave E #100, Fife, WA 98424

Mobile: 402-378-0159

Ernail: ashleylong@usfoods.com

Responsibifities:

Provide executive and cross-functional oversight to ensure consistent service delivery,
operational excellence, and alignment with PSIPC’s strategic objectives.

Custarmer Service Support [Available as Needed)
Fife & Fverelt:

Phone: 800-325-6505

Email: SeattleCustomerContact.shared @usfoods.com

Spokane & Portland:
Phone: 800-372-4747
Ernail: CascadeCustomerContaci.shared@usfoods.com

Responsibilities:
Broader US Foods customer service teamns provide timely, knowledgeable assistance for
ordering, deliveries, and issue resolution.

Corporate K12 Suppori

Ellyse Gould

National Sales K12 Manager — Premier
Ermail: ellyse.gould@usfoods.com
Mobile: 217-549-8610

Responsibilides:

Provides guidance on Premier program alignment and compliance, supporis cooperative
strategy and national K=12 initiatives and ensures consistency with Premier standards and best
practices

C. Who will be designated as your customer service coordinator

Beth Kostecki

Senior Account Coordinator | Primary Customer Service Point of Contact
Phone: {253) 620-3810

Emmail: Elizabeth.Kostecki@usfoods.com
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Beth Kostecki serves as the primary customer service coordinator for PSIPC customer service-
related needs. As the senior Account Coordinator, Beth brings 25 years of experience supporting
K12 school nutrition programs and serves as the first line of support for day-to-day service
inguiries, order management, issue resolution, and coordination across internal teams.

When additional support is required, requests can be coordinated through the broader US
foods Customer Service organization.

Fife & Bvsrett
Phone: 800-325-6505
Email: SeattteCustomerContact.shared @usfoods.com

Spokane & Portland:
Phone: 800-372-4747
Ernail: CascadeCustamerContaci.shared@usfoods.com

D. Who will be designated as your ‘technology coordinator?”
Pamela Olsen, Bid Sales Manager, will serve as the designated technology coordinator for PSIPC.

Pamela has supported the cooperative since its inception and leads all training reflated to
PremierFSDO.com and other US Foods digital tools, including the cloud-based menu planning
and production system. She provides individualized, one-on-one training for new Directors and
staff to ensure smooth onboarding and confident system use.

Training includes navigating the platform, managing order guides, placing orders, and resolving
exceptions. On-demand tutorials and buili-in resources are available within the platform, with
additional technical support provided by the US Foods IT Service Desk as needed.

E. What service will they provide districts?

Big Sales Manager
s  Serves as the single point of contact for PSIPC
+ Leads overall account étrategy and coordination across all servicing locations
«  Supports forecasting, program planning, and operational alignment
s Oversees issue resolution and escalation as needed
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« Leads training and support for PremierFSDO.com and other US Foods digital tools

Bid Account Managers
»  Support districi-leve! operations and day-to-day account needs
s Manage order guides and Master List Management {MLM)
= Provide product, pricing, and supply chain guidance
« Coordinate delivery windows, substitutions, and service changes
o Partner with districts to resolve operational issues and maximize program value

Account Coordinators
» Support order management and special-order tracking
Assist with reporting, data analytics, and administrative tasks
Coordinate delivery updates, substitutions, order adjustments, and credits
Respond to district questions and requests
support documentation and operational follow-up

]

@

&

&

Senior Account Coordinator / Customer Service Coordinater
s Serves as the primary customer service contact for PSIPC districts
o Handles day-to-day service inquiries, order issues, and follow-up
« Coordinates internally with sales, operations, and customer service feams
= Ensures timely resolution of service-related issues

Broader US Foods Cusiomer Service Teams
» Assist with order placement and order status updates
s Process credits, returns, recalls, and product replacements
s Support delivery guestions, will-calls, and recoveries
»  Provide additional support for district needs

Ayea Vice Presidents ~ National Sales
» Provide executive oversight across sales, operations, and merchandising
s Ensure consistent service delivery and program execution
s Support strategic initiatives and long-term planning
«  Serve as escalation point for complex or high-impact issues

Corporate Premier K12 Support
» Provides guidance on Premier program alignment and compliance
» Supports cooperative strategy and national K12 initiatives
s Ensure consistency with Premier standards and best practices

E. Hthe distributor has multiple locations serving our member districts, please indicate how
coordination between these sites will be done?
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US Foods coordinates service across multiple distribution locations using a centrally aligned,
ream-based model. While orders are fulfilled locally, all locations operate under a single
national strategy, ensuring consistent pricing, service standards, and program execution for
PSIPC membaers.

PSIPC is supported by a single point of contact, Pamela Olsen, Bid Sales Manager, who leads
coordination across all servicing locations. She aligns communication, priorities, and execution
arnong Bid Account Managers, Account Coordinators, and distribution centers.

Shared systems, standardized processes, and executive oversight ensure searnless coordination,
consistent service delivery, and reliable support for all PSIPC districts,

. Provide written assurance that a representative of your company wilt attend PSIPC meetings
and present oral and/or written reports when requested.

Pamela Olsen, Bid Sales Manager will be the designated representative and attend PSIPC
meetings as requesied and serve as the primary presenter. Bidd Accouni Managers and Account
Coordinators are available to participate via conference call or Microsoft Teams, and the Area
Vice Presidents of National Sales and National K12 Sales Manager is available for in-person
meetings as needed.

US Foods provides regular oral and written reporting to support PSIPC, including:
o Market and manufacturer updates
¢ New product and trend notifications
= Out-of-stock and delivery reports
e Monthly district usage reports
» Special order tracking
= NOI reports
« Nutritional information and proeduct support
»  Regular meetings to review forecasting, inventory, and RFP product reviews
e Inveniory and forecasting reports shared with leadership

Section 11 - Value Added Services
A. Describe no-cost training opportunities available to districts for School Nutrition staff to
receive CEU hours for Professional Standards.

Mo-Cost and Discounted Training Opportunities

Imprints Training Modules
Online, digital in-service training materials on nutrition and healthy living, designed by
Registered Dietitians to help members promote their foodservice departrment within their
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facility and community. Twelve educational topies, including testing and completion certificates,
Available at no additional cost to Premier Member,

Sraff Training powered by ExpandShare

Staff training and performance, powered by ExpandShare, can be managed in one intuitive
platform. Fasily incorporate interactive digital training curriculums and operational checklists
into your everyday operations — without any heavy lifting to get started.

Always Food Safe Tralning
Food safety training available to Premier members who may enroll at a discounted rafe.

EaRE-Check Allergy Training

Pramier’s certified instructors educate members with training from FARE (Food Allergy Research
and Education) on how to safely prepare and serve meals to peeple with food allergies,
intolerances and sensitivities, or celiac disease.

Food Safety Training

Always Food Safe Training
Food safety training available to Premier members who may enroll at a discounted rate.

Pineappie Academy 5taff Training
An online training platform focused on food service safety and skill training for foodservice.

Available at a discounted rate for US Foods customers.

Leadership, Program & Industyy Education

Fremier Regional Mestings

Held semi-annually across the country, members meet with Premier staff and program vendors
to review contract updates, provide input on CMA contracting decisions and participate in
management training. Availahle at no additional cost to Premier Member,

Premier Foodservice Newsletter .
Newsletter mailed to members throughout the year, providing program updates, case studies
and networking information. Available at no additional cost to Premier Member.

Food Fanatics Magazine

US Eoods' one-of-a-kind magazine features cutting-edge culinary expertise, the latest concepts
and trends in the food scene and game-changing solutions for operators. Available at no
additional cost to Premier Member,

Produce Handling & Culinary Operations Education

Pge: 2
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Produce Cooler Map Posters by Cross Valley Farms

The Fresh Cooler Map Storage posters provides easy to use guidelines to assist in maximizing
produce guality by storing in the correct temperature zones. Available at no additional cost to
Prerier Member,

Produce Seasonal Guide _
The Seasonal Product Guide assists members in purchasing produce itermns when they are at the
peak of quality freshness. Available at no additional cost to Premier Member,

Produce Yields Guide

The Produce Yield Guide is another tool provided by US Foods to assist members in
understanding the yield of produce items to support food cost and production needs. Available
at no additional cost to Premier Member.

Sustainability & Values-Based Education

US Foods Social Sustainability Report

US Foods shares an annual update related to their focus on corporate social responsibility
initiatives in the areas of product, people, planet as well as governance and integrity. In
addition, US Foods has dedicate resources in these areas that are available for strategy
conversations with Premier Member.

B. Address any alternative or additional services that you are capable of providing that may
be of benefit to the PSIPC. These may include items such as online inventory management
program, facilities design assistance, HACCP assistance, iocal annual new school product review,
school meals specialist, or list of broker contacts.

Operational & Inventory Manapement

15 Foads® Online inventory
Streamlines inventory tracking, reduces waste, manages food costs, and generates customizable
reports for ordering and accounting.

Trendview® 360 Cost Trending Tool k
Analyzes how volume, price, and census impact monthly costs, with comparisons over fime and
by facility.

Produce Savings Caloulator
Demonstrates potential savings when using pre-cut or pre-chopped produce versus whole
product.
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Leanpath™ Waste Reduction
Waste-tracking and behavior-change software available at Pramier’s discounted rate to reduce
food waste and improve sustainability.

Financiat Transparency & Savings Optimization

Yalue Statement
identifies missed savings opportunities (CMA usage, rebates, incentives) and calculates return
on investment.

Ouarterly Statemnent of Earned Incentives {Bank Statement]
Summarizes purchasing activity and incentive earnings by quarter.

Category Opportunity Report
Shows total food and supply spend across 15 categories and highlights opportunities to

maximize program value.

Program Managemeni & Performance Reviews

Business Reviews
Regular performance reviews to assess service {evels, program results, and action plans for
SUCCRSS.

Q5P — Quality Service Process
Structured onboarding, account visits, and action planning to align service with member needs,

Contract & Purchasing Sunport

Supply Chain Advisor
Contract catalog and price management system providing transparency into Premier contracts
and supply chain data.

CMiA Highlights Calendar
Tracks upcoming contract renewals and changes to support planning and product
standardizatian.

Launch Packets for New CiViAs
Detailed resources to support adoption of new Contracted Manufacturer Agreements.
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Product Standardization for Cost Efficiencies
Evaluates purchasing across facilities to identify consolidation and standardization
opportunities.

Insighis, Eduecation & Communication

Pramier Website
Central hub for program resources, tools, event registration, USDA reports, and Concepts hy
Premier.

PincAl Hformerly Premisr Connect) ,

Collaboration platform with promotions, inflation reports, nutrition resources, webinars, and
industry insights.

Pramier ViewPoint Newsletter

Regular updates with program news, case studies, and networking opportunities.

Farmer’s Commadity Market Regort
Weekly market updates to support informed purchasing decisions.

Innovation, Trends & Culinary inspiration

Scoop™
Annual launch of 50-75 on-trend products across categories, introduced through Scoop
magazine,

C. How often and where are Distributor’s food shows located? Which of these shows focus
on school products?

The following shows are available and have a broad focus on food service distribution including
all classes of trade. These include both food and education components. Fees may apply.
« US Foods Culinary tmmersions: Held in various markets nationwide annually from August
10 December
¢ Premier Regional Meetings: Held twice a year {Spring: late March-mid-May; Fall: late
September—mid-November)} in 30-34 cifies nationwide
s Premier Breakthroughs: Scheduled for October 2026 in Washington, D.C.

D. Describe relationships you have for sourcing locally grown/raised produce and other
products within the State of Washington or the states touching the borders of Washington,
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specifically Oregon and Idaho. Are there dedicated Slots/SKUs for locally grown/raised produce
and other local and/or small to mid-size producers?

US Foods mainiains established relationships with local farms, producers, and suppliers in
Washington, as well as Oregon and Idaho. These partnerships allow PSIPC districts to access
Jocally grown and raised products that meet K12 nutrition and menu requirements while
supporting regional progucers,

US Foods offers dedicated SKUs for locally sourced products, which are integrated into our
ordering system, Through PremierFSDO.com, districts can easily identify local items using the
“Locally Sourced” filter, which highlights products sourced within the state or within 400 miles
of the distribution location. Cusiom Local & Sustainable reports are also avaitable to track
product availability and usage.

E. How are districts made aware or locally grown/raised products?
PSIPC districts are informed of local sourcing opportunities through:

s Weekly Farmer’s report — Updates on produce, proteins, dairy, and seafood to support
menu planning and local sourcing.

« Dedicated support team — Dedicated support can track usage, highlight opportunities,
and provide recommendations to maximize local producis,

«  FSDO platform — Local and sustainable products are clearly labeled for easy identification
and ordering,

s  Custom Sustainable and Local Usage Reporting — available upon request

These tools ensure districts can quickly identify and integrate locally grown and responsibly
sourced products into their menus,

Section 12 - Buy American
A. Describe the tools and strategies to support schools in documenting compliance with the
USDA - Buy American Provision.

US Foods, in partnership with Premier, provides tools and processes to help schools efficiently
document and maintain compliance with the USDA Buy American provision. Our USDA- '
compliant menu planning software centralizes menu planning, recipe management, and
production recordkeeping in alignment with Child Nutrition requirements. Buili-in meal pattern
validation, food component craditing, and auvtomatic generation of audit-ready production
recards and nutrient analyses simplify compliance tracking and reduce administrative burden.

The software also stores critical documentation, including Child Nuirition fabels, Product
Formulation Statements, and Buy American product information, making audits and reporting
faster, more organized, and fully traceable.
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Premier and US Foads actively monitor product origin and provide guidance when products
cannot meet Buy American reguirements, When exceptions occur — such as insufficient U.S.-
produced supply or significant cost differences — we notify schools and provide clear
documentation explaining non-compliance.

This strategy combines technology and expertise: schools can rely on the USDA-compliant menu
planning software for documentation, while their dedicated US Foods Bid Account Managetr and
support team provide guidance, updates on product sourcing, and assistance with reporiing to
help ensure compliance is maintained to the greatest extent practicable.

B. Please describe your plan for how your firm may be able to assist the PSIPC to achieve
greater use of Washington grown products? Describe how your system will identify those
products in the order/receive system.

US Eoods supporis PSIPC in expanding the use of Washington-grown products by making locally
sourced items readily accessible to member districts. Leveraging our product expertise,
technology, and ongoing guidance, we help maximize local sourcing while simplifying the
ordering process. We partner closely with you to advance your goals and initiatives around local
procurement.

We offer a range of locally sourced and sustainable products through our Hungry for Betior®
portfolio, including:

o  Serve Lacal® — Locally sourced manufacturer and exciusive brand products from
Washington farmers and producers, supporting local communities.

s Serve Good® — Sustainably sourced Exclusive Brands verified by third-party certifiers,
designed to meet rasponsible sourcing standards.

s Serve You® — Exclusive Brands that address diverse dietary preferences, plant-forward
options, and clean ingredient profiles, helping schools appeal to all diners.

Using PremierFSDO.com, districts can quickly identify locally seurced products through filters
and the “Locaily Sourced” designation, streamlining ordering, receiving, and menu planning.
Your dedicated US Foods Bid Sales Manager tracks usage, provides guidance, and can share
reporting and usages to help districis maximize local sourcing over time.

C. Please describe your plan for how your firm may be able to assist the PSIPC to achieve
greater use of Washington grown products? Describe how your system will identify those

products in the order/receive system.

We helieve guestions B & C are duplicate questions, please refer to information provided above.
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D. What products/services will you firm supple our members to help market “Made in
Washington” products?

US Foods partners with a network of Washington growers to deliver high-quality, sustainable
produce. To help districts promote these producis, we provide:

¢ Buying and vield guides for local produce

s Access to weekly Farmer’s Reports highlighting availability and trends

« Tools and resources through FSDO to market “Made in Washington” items to students
and staff

s Custom reporting through US Foods Local & Sustainable to track usage, trends, and
menu integration of Washington-grown products

Our team works directly with each district to integrate these items into menus, showcase them
effectively, and support communications around local sourcing, helping PSIPC achieve
sustainability and nutrition goals while strengthening connections to local agriculture.

Section 13 - Fill Rate
A. What is your company’s average “fill rate” to your customers? Please explain how you
calculate this fill rate? Indicate if this includes or excludes substitutes?

US Foods maintains an average fill rate of 99%, calculated monthly. This is measured by dividing
the number of cases delivered {(including customer-appraved substitutions) by the total cases
ardered, then multiplying by 100%. Our fill rate calculation includes all approved substitutions,
ensuring transparency and reliability.

B. What provisions does your firm take to achieve a high level of execution in fill rates?
US Foods is committed to a 99% fill rate, inclusive of customer-approved substitutions. To
maintain this standard, we:

s Proactively monitor inventory and supply chain performance
« Collaborate closely with suppliers to anticipate and resolve potential dlsruphons
o Implement corrective action plans if monthly fill rates fall below 99%

Our approach ensures that PSIPC member districts consisiently receive the products they need
with minimal interruptions.

C. How would your firm manage its inventory to ensure the PSIPC member districts orders
comply with your company’s average fill rate?

US Foods manages invertory to ensure timely delivery of products to member districts. Our
corporate and local buyers monitor stock, work closely with suppliers, use customer forecasts,
and review historical usage to keep items available. We communicate regularly with suppliers to
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identify potential supply issues early, and merchandising reports alert fleld teams and districts
to any expected disruptions.

Approved substitutions are managed in Master List Management, giving real-time stock status
and next order dates, and allowing up to four cusiomer-approved substitutions, We aiim for a
99% fill rate, including approved substitutions, aver a one-month period.

Fill rate is caleulated by dividing cases delivered (including substitutions) by total cases ordered
over a month. if the fill rate falls below 99%, US Foods and Premier will work with PSIPC o
implement the Premier Service Improvement Process, which identifies issues, key stakeholders,
and a corrective action plan with an agreed timeline. The process is documented and escalated
if additional measures are needed,

Section 14 — General Background & History
A. What types of accounts and/or food items does the Proposer flag as proprietary? For
what purpose is this done?

Any account may have proprietary jtems. If PSIPC requests access to a proptietary product that
is not currently stocked, US Foods can forecast demand and source inventory as needed.
Proprietary ftems may include member-fabeled or customer-specific products and are
designated to protect inventory purchased for that customer.

B. Regarding Employees who have been convicted of Crimes Involving Children, describe
the steps Proposer completes to ensure personnel who are registered sex offender or who have
been convicted of sexual abuse due not enter the school building or property when students are
attending school or a school related activity.

US Foods understands Section 14, B,

C. How many years has your company been in the K-12 /or similar business? In particular
within the Pacific Northwest? '

US Foods has over 150+ years of combined experience in broadline food distribution and a
strong track record serving large school districts nationwide. in the pacific northwest, we have
partnered with PSIPC for 40+ years through our legacy companies, building systems and
processes tailored to your operational needs, menu requirements, and compliance standards,

Our dedicated K—12 team, with nearly 90 years of combined experience, provides local
expertise, reliable supply, and streamlined ordering. This includes our lead Bid Sales Manager,
who has worked with the cooperative for nearly 40 years, ensuring continuity and deep
knowledge of the PSIPC program.
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This experience, supporied by our national infrastructure and advanced supply chain
capabilities, aliows US Foods to deliver consistent service, anticipate challenges, and support
PSIPC initiatives in sustainability, local sourcing, and student nutrition.

D. How would you describe your company’s financial stability?
As a publicly traded company, US Foods maintains strong financial stability and transparency.

Detailed financial filings are available here: US Foads SEC Filings or URL
hitns:/finusfoods com/Fnancials fsecfilings/default aspx.

E. Has your firm backed out of a distribution contract to a school district(s) mid-year within
the last 2 years? If so, please explain.

As one of the nation’s largest foodservice distributors of food and food-related supplies, US
Foods engages in many contracts as part of normal business operations. On information and
belief, we have not backed out of a distribution contract to a school district(s) mid-year within
the last 2 years.

F. Has your firm defaulted or been replaced at the will of a district during the school year
within the last 2 years? If so, please explain.

As one of the nation’s largest foodservice distributors of food and food-related suppiies, U5
Foods engages in many contracts as part of normal business operations. On information and
belief, US Foods has not experienced contract terminations for default within the past 2 years.

Section 15 — Other
A. Items we didn’t request Describe in detail, services you believe critical to PSIPC that we
did not request information about and how your firm proposes to provide them.

US Foods values its partnership with PSIPC and consistently exceeds standard distribution
expectations through the following enhancements:
s Cosi-Plus Fixed Bee-Per-Case pricing with a four-tier structure based on case volume
¢ Incentive and rebate tracking to maximize program value and transparency
» Established annual master fist pricing process aligned to USDA-compliant menus and
schoolyear planning
« Dedicated K12 support team with nearly 90 years of combined experience
e Dedicated Bid Account Coordinators providing delivery tracking and direct district
communication
»  Weekly coordination meetings to review forecasts, utilization, and inventory
s Weekly custom reporting, including market updates, out-of-stocks, substitutions, special
orders, and NOI updates
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+  Business reviews to ensure aligniment with PSIPC objectives and continuous
improvement

Through our legacy companies, US Foods has been a trusted partner of PSIPC for nearly 40
years, and we are committed o growing and evolving with the Cooperative. Our team stands
ready to coflaborate on all initiatives PSIPC pursues, ensuring continuity, innovation, and
maximuen vatue for districts now and into the future.

B. Any exception to the information and/or terms and conditions contained in this Request
for Proposal must be described in detail. This includes any altered conditions or variations you
plan to propose in the final contract.

US Foods explanation and exceptions have been provided in the attachment: US Foods
Response and Exceptions io Puget Sound Joint Purchasing Cooperative RFP.

C. Describe in detail why your firm believes it should be the selected service provider for
the Puget Sound Joint Purchasing Cooperative.

Why US Foods

S Foods is honored to be considered for continued parinership with PSIPC. As the incumbent
distributor, we deliver proven K12 expertise, operational reliability, and a dedicated local team
with deep institutional knowledge of PSIPC’s needs. Our focus on service, transparency, and
innovation ensures districts receive consistent, high-guality support throughout the school year,

Key Reasons US Foods Is the Best-Qualified Provider

1. Proven K12 Experience and Local Leadership

s Nearly 90 years of combined K12 experience across local teams fully aligned with PSJPC's
requirements, expectations, and service standards

e Pamela Olsen, Bid Sales Manager, has supported PSIPC since the Cooperative’s
inception, providing institutiona! knowledge of PSIPC operations

o Dedicated K12 team of five, including Bid Account Managers and Bid Account
Coordinaiors _

«  Strong relationships with district nutrition leaders and a deep understanding of school
calendars, commodities, emergency needs, and seasonat demand

2. Reliable Distribution Infrastructure

Multiple distribution centers providing service continuity and contingency support
High fill rates and consistent product availability

Optimized delivery routes designed for school operations

Cross-DC support to manage demand spikes and inventory shifts

@

@

&

&
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3, Commitment to Washington-Grown and Local Sourcing
s Fstablished partnerships with Washington growers and processors
s Seasonal local product lists and sourcing support
¢ Local product identification through digital tools and filters
»  Menu planning support aligned with state-sourced procurement goals

4, Partnership-Driven Continuous Improverment
o Exclusive access to USDA-compliant menu planning and production software
s Business reviews with performance metrics and goal alignment
e Proactive compliant menu and product planning, including CN labels and nutritionals
s ‘fransparent communication and collaborative problem-salving
s Ongoing identification of cost-savings and operational efficiencies

Program Enhancements That Go Above and Beyond
US Foods values its partnership with PSIPC and consistently exceeds standard distribution
expectations through the following enhancements:
e Cost-Plus Fixed Fee-Per-Case pricing with a four-tier structure based on case volume
o Incentive and rebate tracking to maximize program value and transparency
s Established annual master st pricing process aligned to USDA-compliant menus and
school-year planning
s Dedicated (12 support team with nearly 90 years of combined experience
s Dedicated 8id Account Coordinators providing delivery tracking and direct district
communication
» Weekly coordination meetings to review forecasts, utilization, and inventiory
s Weekly custom reporting, including market updates, out-of-stocks, substitutions, special
orders, and NOI updates
s Business reviews to ensure alignment with PSIPC ohjectives and continuous
improvement

GPO Program Overview — OMNIA/Premier and US Foods Partnership

Prermier and US Foods have partnered for over 30 years, combining Premier’s contracting
expertise with US Foods’ national and local distribution capabilities. US Foods serves as the
authorized distributor for Premier’s member-focused program, managing inventory, product
delivery, and fulfiliment. Premier negotiates national, regional, and local agreements, enstiring
price stability, transparency, and cost savings for members.

The OMNIA/Premier Foodservice Program provides members with access to $10+ billion in
aggregated purchasing power and more than 37,000 members across multiple classes of trade.
Key benefits include immediate savings, predictable costs, reporting and menu-planning tools,
subject matter experts, and the OPUS ecommerce platform. Members also benefit from
Premier’s Contracted Manufacturer Agreement {CMA) portfolio, the industry’s most
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comprehensive and transparent foodservice contracts, monitored and renegotiated every three
years to maximize value,

Together, US Foods and OMNIA/Premier deliver a sole-source broadline distribution model that
combines operational efficiency, innovative technoelogy, and strategic support, helping members
optimize costs, quality, and overall foodservice performance.

US Foods in partnership with OMNIA/Premier appreciates the
opportunity to continue serving the Puget Sound Joint Purchasing
Cooperative, We are committed to building on our long-standing

partnership and to growing and evolving alongside PSIPC-—adapling
our support, services, and solutions to meet the Cooperative’s needs
today and in the future.
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Selection Criteria and Award Matrix Form
Company Being Evaluated
Criteria Max Points | Awarded B
Ordering, Reports, Delivery, Fill Rate 20
Products, Nutrients & CN Label, Buy American 20
Customer Service, Emergency Preparedness, Inveicing, 25
Transition
Value-Added Services 10
General Background & History 5
Total Points 80

Evaluator’s Comments and Recommendations:

Evaluator's Name

Evaluator’s Signature Date
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ATTACHMENT ii: PROPGSER FOOD SAFETY- HACCP PLAN

The proposer must have a HACCP plan in place and must provide the PSIPC with a copy of these
plans and their most recent inspection report by a third party for their HACCP plan.

US Foods deems HACCP and Preventive Control plans as confidential and proprietary information. As
such we do not share the individual plans but allow customers to view them onsite after completing a
nan-disclosure agreement. Customers may not copy or reproduce the documents.

US Foods Food Safeiy Letter and IS Certifications have been provided with this proposal. if additionai
information is required, please request through US Foods.

FOOD SAFETY & QUALITY ASSURANCE (FSQA) OVERVIEW

At US Foods, food safety and quality are top priorities. OQur FSQA team implements robust programs that
protect your food at every step — from the fields where ingredients are grown to our manufacturing
facilities and through to our distribution centers. Together, these programs create a comprehensive,
integrated food safety management system that meets or exceeds federal, state, and customer
requirements.

Core Areas of Focus _
Setting Standards: We establish stringent food safety, quality, and regulatory requirements for facilities,
ensuring every process meets or exceeds industry best practices.

Supplier Compliance: Our team partners closely with vendors to verify adherence to US Foods’ FSQA
protocols, reinforcing accountability and consistency across our supply chain,

Monitoring & Oversight: Dedicated FSQA teams — including Distribution, Regulatory Operations, and
Supplier Quality — provide continuous oversight to maintain safety, consistency, and compliance
throughout every stage of operations. '

ESQA Teams, Policies, & Certifications
Distribution Team
s (Oversee HATCP programs, sanitation, food safety certifications, and third-party audits at US
Foods distribution centers.
« Manage regulatory compliance, logistics, and the safety of third-party warehouses and cross-
docks.

» Implement programs to ensure the delivery of the safest, highest-quality products.

Regulatory Operations Team

s Ensure compliance with FSMA and GFSI standards.

o Oversee recall management, labeling, and collaboration with state and federal officials.
Supplier Quality Team

s Oversee FSOA programs for Exclusive Brand products.

« Ensure vendor partners meet US Foods FSQ requirements (USF Exclusive Brand Supplier FSQ

Manual).

» Develops and maintains detailed product specifications.

HACCP & Preventive Controls
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e Fach distribution center maintains a detailed Hazard Analysis Critical Control Point (HACCP)
plan,

« Plans are led by certified food safety experts and Preventive Controls Qualified Individuals
{PCa).

e Proprietary plans are available for onsite review under NDA.

Third-Party Certifications & Inspections
o Annual inspections by NSF International (accredited for IFS Logistics Certification).
« Audit validates storage, distribution, and transportation, confirming operational excelience.
e Key Certifications:
s HACCP Certified
s Seafood HACCP Certified
e Preventive Controls Qualified Individuals {(PCQ!)
s |FS Logistics Ceriification via NSF

Our Commitment
Through these comprehensive programs, third-party validations, and a strong culiure of safety, US Foods
ensures the integrity, safety, and quality of every product we deliver.
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ATTACHMENT N: PROPOSER PRODUCT RECALL SYSTEM

The proposer must have a recall system in place and must provide the PSIPC with a copy of
these plans and their most recent inspection report by a third party for their Recall System.

Product recalls are handled in accordance with US Foods Product Recall & Recovery Process Overview.
A copy is included with this proposal. US Foods IFS Certifications are included with this proposal

US Foods Product Recall & Recovery Procedures

Cur Commitment
We prioritize product safety and quality. If a product poses a health risk or fails quality standards, we act
immediately to remove it from distribution and keep you informed.

Recal! Process
+ Managed by the Corporate Recall Team (CRT).
» Tracked via Instant Recall System (BellTower Technologies}.
e Products removed promptiy to protect customers,
s See attached Recall Process Overview for full step-by-step details.

Customer Communication
¢ Notifications via phone, text, email; acknowledgment tracked.
e Multiple automated waves ensure impacted customers are reached.
e Detajled instructions on produst disposition and returns provided.
= Recnond via portal, hotline, or email; certified letter sent if no acknowledgment,
Mock Recalls
+ Conducted annually or upon reguest.
e Customized facility experience: planning, acknowledgment, inventory reporting, post-mortem
review.

Customer Assurance
If a product issue arises, you are notified quickly, informed clearly, and supported every step of the
way.
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ATTACHMENT O. PROPOSER CONTACT iNFORMATION

Proposer Name: __US Foods

Sales Representative Contact Person; Pam Olsen

Dffice Phone: {2061 218-6848

Cell Phone: (206) 218-6848

Fax: N/A

E-mail:  Pam.Olsen@usfoods.com

Customer Service Contact Person: Beth Kostecki

Office Phone: {253} 620-3810

Cell Phone: (253) 620-3810

Fax: N/A

E-mail: Beth. Kostecki@usoods.com

Bitling Contact Person: Anita Jurisic

Office Phone: (847) 268-5461

Cell Phone: (B47) 268-5461

Fax: N/A

E-mail: Anita lurisic@usfoods com

Emergency Contact Person for After/Before Hours: Pam Olsen

Office Phone: __ (206) 218-6848

Cell Phone: (206) 218-68438

Fax: N/A

E-mail: __Pam Olsen@usfoods.com
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ATTACHMENT P:

REFERENCE LiST

Proposer must include in their proposal, a list of school districts or similar the vendor has done
business within the last twelve (12} months, preferable from the distribution center that will be
handling PSIPC and preferably districts of varying sizes. For each organization, the vendor must

include the name, title, address, telephone number

Proposer Name: US Foods

and emall address of a contact person.

1) Agency/Company Name:

Jackson County School District 6

Address: 1003 Manzanita Street Central Point, OR 97502
Contact Person: Anne Leavens, SNS, Nutrition Supervisor
Telephone: Phone: {541) 727-1687

Email: arine leaversidistricts org
Product Provided /Approx. Dollar Cost ~%8.5M

2) Agency/Company Name:

Central Washington University USF# 14559

Address: 400 E. University Way Ellensburg, WA 98926
Contact Person; Dean Masuccio, Directar of Dining Services
Telephone: Office: (509) 963-1332

Cell: {206} 380-5167
Email: dean.masuccio@owu, edy

Product Provided /Approx. Dollar Cost

~514M

3) Agency/Company Name:

University of Washington

Address:

1045 NE Campus Parkway Seattle, WA 98105

Contact Person:

Tracey Macrae, Associate Director of Dining and
Campus Executive Chef

Telephone:

Phone: (206) 830-0636
Emall: tavmac@uw.edy

Product Provided /Approx. Dollar Cost

~$7.5M

4) Agency/Company Name:

Washington State University

Address:

Rogers Hall 123 | Pullman, WA 99164
1221 SE Olympia Ave, Puilman, WA 89164-1110

Contact Person:

Jason Butcherite MBA, CEC, CCA, Director of Dining
Services

Telephone:

Phone: (253} 970-4098
Email; inson butcherfte@wsinedy

Product Provided /Approx. Dollar Cost

Washington State University

5) Agency/Company Name:

Campus Smart K-12 Cooperative

PSIPC: Distributor Bid: #3-202526
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Address: 125 N. State Street Edmond, OK 73003

Contact Person: Dan Lindsey, Director of Child Nutrition

Telephone: Phone: dan lindsey@edmondschools.net
Email: (405) 340-2889

Product Provided /Approx, Dollar Cost ~537M
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ATTACHMENT G: BIDDER PROFILE
PSIPC BID #3-202526

COMPANY INFORMATION

Contractor Information: Provide the below information, which will be used for contract administration:
For example: the legal business name, legal status {e.g., corporation, sole proprietor, etc.) and the year
the entity was organized to do business as the entity now substantially exists, Washington State Uniform
Business tdentification {UBI) number, the home office address, and telephone and fax numbers, web site
URL (if any), and organizational chart of the legal entity with whom the PSIPC, may execute arty Contract

1. Federal Tax Identification pumber: 36-3642294

2. WA State Department of Revenue Registration Tax number WA 00052172305235591

3. Company Internet URL Address (if available}: USFOODS.COM

4, Company Mailing Addresses
2204 70th Ave E #100, Fife, WA 98424
1001 Shuksan Way, Everett, WA 98203

350 S. Pacific HW, Woodburn, OR 97071
3520 East Francis Ave,, Spokane; WA 99217

5. Ordersto be sent to:
Orders will be submitted through the US Foods
ecommerce platform,
PremierFSDO.com {FSDO).

6. Billing will be from
2204 70th Ave E #100, Fife, WA 98424

1001 Shuksan Way, Everett, WA 98203
350 S. Pacific HW, Woodburn, OR 97071
3520 East Francis Ave., Spokane, WA 99217

7. Payment to be senito I nagashree.n@usfoods.com |

PURCHASING COOPERATIVE MEMBERS:

POLITICAL SUBDIVISIONS: Bidder agrees to sell the goods and services on this contract to members
(school districts) of the Puget Sound Joint Purchasing Cooperative and other school districts with
permission of the PSJPC: Yes X No [ (if reply is “No” attach letter to this bid response explaining
reason(s) for declining participation by political subdivisions).
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ATTACHMENT R: SIGNATURE PAGE
PUGET SOUND JOINT PURCHASING COOPERATIVE
2661 N Peari Street, #139 Tacoma, WA 98407

FOOD PRODUCTS, SUPPLIES AND COMMODITIY STORAGE RFP #3-202526

The undersigned offers and agrees, If this bid is accepted, to furnish any or all of the items upon which
prices were quoted, at the prices set opposite each item, F.0.B. delivery point specified
in the Request for Proposal, and agrees to make delivery within the delivery dates
specified, or as otherwise amended by attachment.

FIRM NAME: US Foods

ADDRESS: 9399 W Higgins Road, Suite 100

AUTHORIZED SIGNATURE: i 1/23/2026

NAME: {Typed or Printed in Ink) Mischa Collins

TITLE: Vice President National Sales Field Ops — Premier

TELEPHONE NO: (205) 601-5902

FAX NO: N/A

E-MAIL ADDRESS: Mischa.Collins@usfoods.com

If you are not responding to this bid, please list your company name and address check one of the
following lines and return to bid submission address listed on page 1 of this RFP:

Not applicable to US Foods.

Keep our name on the list of bidders for this bid X
Remove our name from the list of bidders for this bid [J
Remove our name from the list of bidders for all bids [
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ATTACHMENT S: BID AWARD CONTRACT/AWARD LETTER
BID CONTRACT AWARD LETTER
FOOD PRODUCTS, SUPPLIES, AND COMMODITY STORAGE
RFP #3-202526
FOR
PUGET SOUND JOINT PURCHASING COOPERATIVE

This page must be completed by bidder & submitted with bid response or
response will be rejected:

US Foods _9399 W Higgins Rd Suite 100
Company Name Address
__Mischa Collins _Rosemont, IL 60018
Name of Authorized Agent (Please Print) City State Zip
R AT {205) 601-5902
Signature of Authorized Agent Telephone Number/Fax Number
__Vice President National Sales Field Ops - Premier __Mischa.Collins@usfoods.com
Printed Signature, Title E-mail address
1/23/2026
Date

We allow Net 30 (current payment terms established with US Foods) days for payment of invoices, Cur terms are -

(add page if needed to explain terms)

Prompt Payinent Discount % days. MNois: Prompt payment discount pericds equal to {or greater thany 30-catendar
days will receive consideration and bid pricing will be reduced (for evaluation purposes only} by the amount of that discount(s).

g prompt pay incentive is netted into ou rassively priced fes-per-case structute in the ONNIA PartnersiPremier
Group Purchasing and Distribution Program for Child Nutrition.

Purchasing (credit) cards accepted: Yes X No

if yes, piease list major brand below:

LS Foods ac! ayment by EFT, the corporate American Express, Discover and Visa credit ¢ as well as
Purchasing Cards. Mastercard and ghost ¢ards are not accepted

Bidder's Company Name: US Foods

This portion to be compieted by the Puget Sound Joint Purchasing Cooperative Board
The PSJPC Board has awarded the foliowing products on Contract Bid # 3-202526 to your company,

PSJPC

Attn: Mark Campbell, Executive Director
2661 N Pear| St #139.

Tacoma, Washington 98407
253-405-5886
PSJPC Signature:
PSJPC Printed Name & Title Date

Witness Signature & Title Date
FSJPC Chair Elect
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ATTACHMENT T: COST PRICE PROPOSAL {EXCEL DOCUMENT)
RFP #3-202526 :
FOR
PUGET SOUND JOINT PURCHASING COOPERATIVE

Download and Export document from BidSimpli at www bidsimpli interflex.naet
Complete; return as Excel file titled Attachment T

If you have need technical assistance at any time while responding to this bid,
please contact Jason Grim with Interflex via phone 610-898-4487 or email,
igrim@interflex.net.
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rtificat

Herewith the certification body

% P PO g
£ 7, LA

being an ISC/IEC 17065 accredited certification body for IFS certification and having signed an agreement with the IFS

Management GmbH, confirms that the logistical activities of

US. Foods Seattle North(9L)(Everett, WA) . (COID: 78927)

1001 Shuskan Way
98203 Everett, WA United States of America

{US Foods, Inc. .)
for the audit scope:
Storage, Distribution and Transportation by road of Food (frozen, chilled, and ambient) and Non-Food
Products

With the following Product Scopes: 1.1.1,
1

1 1.1 5,1.1.8,1.1.7,1.1.8,1.1.9, 1.1.10, 1.21,
1.2.2,1.2.3,21.1,2.1.2, 21.3, 2.1.4, 2.1.5, 2.1. 1 1

1.9,2110,2.21,222,223

Meet the requirements set out in the

and other associated normative documents
at Higher Level
with a score of 96,72%
Audit date; 10/03/2025
Last audit conducted unannounced: 10.05.2023
Date of issue of certificate; 10.24.2025 _
Certificate valid until: 11/18/2026

Renewal audit between 30.07.2026 and 08,10.2026 In case of anhounce it and between

04.06.2026 and 08.10.2026 in case of unannounced audit.

Dt

Sarah Krol, VP Supply Chain

NSF Certification, LLC
789 N. Dixboro Road, Ann Arbor, Ml 48105 USA

ANSI National Actroditation Raard
$ 7 £ D This certificate remains the property of NSF Certification;, LLC and must be returnad immedistely on
: - request,

Certiticata issus date is alse Slgnature date for NSF Carfification, LLG.




Certificate

UNANNOUNCED AUDIT

Herewith the certification body

being an ISOAEC 17065 accredited certification body for IFS certification and having signed an agreement with the IFS
Management GmbH, confirms that the logistical activities of

US. Foods Seattle South{4Q)(Fife, WA) . (COID: 46330)

2204 70th Ave E Suite 1
98424 Fife, WA United States of America

(US Foods, Inc. )
for the audit scope:
Storage, Distribution, and Transportation by Road and Barge of Food (frozen, chilled, and ambient) and Non-
Food .

With the following Product Scopes: 1.1.

1.1 1.6, 1.1.7,1.1.8, 1.1.9, 1.1.10, 1.2.1,
1.2.2,1.23,21.1,21.2,21.3, 214, 2.1,

1 1
.9,21.10,2.21,2.22,223

Meet the requirements set out in the

Wiy o, w1 i

e wd LA B

and other associated normative documents

at Higher Level
with a score of 97.83%
Audit date: 08/29/2025
Last audit conducted unannounced: 08,29.2025
Date of issue of cerificate: 10.14.2025
Certificate valid until: " 11/16/2026

Renewal audit between 28.07.2026 and 06.10.2026 in case of announce
02.06.2026 and 06.10.2026 in case of unannounced audit.

Dl

Sarah Krol, VP Supply Chain

dit and between

NSF Certification, LLC
789 N. Dixboro Road, Ann Arbor, Ml 48105 USA

ANS1 Madlonat Aceroditntion Baard
I e ;

Thiz certificate remelns tha propery of NSF Certifloation, LLC and must be returnad immedlately on
retuast,
Cerlificate Isaue date is slsc Sighature date for NSF Cerlification, LL.C.

#1181
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being an ISONEC 17065 accredited certification body for IFS certification and having signed an agreement with the 1FS
Management GmbH, confirms that the logistical activities of

US. Foods Portland(9P)(Woodburn, OR} . (COID: 79348)

350 South Pacific Highway
97071 Woodburn United States of America

{US Foods, Inc. .)

for the audit scope:

Storage, Distribution and Transpaortation by road of Food (frozen, chilled, and ambient) and Non-Food
Products.
With the following Product Scopes: 1.1.1,

1, 1.1 47,148, 1.1.8,1.1.10,1.21,
12.2,123,211,21.2,21.3,214,21.5, 2

5, 1.1.6,
1 0,221,222,223

1
1.9, 2.1,

- g

Mest the requirements set out in the

N B i v THAYAEA
O 2., GURe JUES

and other associated normative documents

at Higher Level
with a score of 97.83%
Audit date: 10/22/2025
Last audit conducted unannounced: 10.31.2023
Date of issue of certificate: 11.28.2025
Certificate valid until: 01/09/2027

Renewal audit between 20.09.2026 and 29.11.2026 in case of announce: it and between

26.07.2026 and 29.11.2026 in case of unannounced audit.

Dt

Sarah Krol, VP Supply Chain

NSF Certification, LLC
788 N. Dixboro Road, Ann Arbor, Mi 48105 USA

This certificate remalns the sraperty of NSF Gertlficatlon, LLG and must be returned immediately on
raguast,
Cerlificate lsaus date Is also Slgnatura date for NSF Cartiieation, LLC.

#1181



Herewifh the certification body

being an ISONEC 17065 accredited certification body for IFS certification and having signed an agreement with the IFS
Management GmbH, confirms that the logistical activities of

US. Foods Spokane (9Q) . (COID: 79352)

3520 E. Francis Ave.
99217 Spokane, WA United States of America

(US Foods, Inc. )
for the audit scope:
Storage, Distribution and Transportation by road of Food (frozen, chilled, and ambient) and Non-Food
Products.

With the following Product Scopes:
1.22,1.23,211,21.2,213,2.1.

A1.7,1.1.8,1.1.8,1.1.10, 1.2.1,
.10,221,222,223

‘*_&

Meet the requirements set out in the

and other associated normative documents

at Higher Level
with a score of 96.30%
Audit date: 10/07/2025
L.ast audit conducted unannounced: 10.27.2023
Date of issue of certificate: 11.17.2025
Certificate valid until: 01/03/2027

Renewal audit between 14.09.2026 and 23.11.2026 in case of anhounc
20.07.2026 and 23.11.2026 in case of unannounced audit.

D Kl

Sarah Krol, VP Supply Chain

dit and between

NSF Certification, LLC
789 N. Dixboro Road, Ann Arbor, Mi 48105 USA

rd
T e This certiflieate remalas the property of NBF Cartifleation, LLC and must be returned Immediately on
i raquast,

AT Cerlificate lssue data is also Signaturs date for NSF Cartiflcation, LLC.




US Foods Recall Process Uverview

Dear Valued Gustomer,

At US Foods, our priority is providing safe and quality products. Occasionally, products that we sell and distribuie may
pose a health risk if consumed or may not be of the intended quality. If this type of situation occurs, US Foods wili react
quickly to ensure that any product not meeting our safety and quality standards is removed from distribution. To better
serve you, we'd appreciate your attention to the following:

Overview

This is a summary of the US Foods Product Recall and Recovery Procedures that are used in the event we
have been advised to remove a product from further sale and distribution. All recalls, recoveries, and market
withdrawals are facilitated through the US Foods Corporate Recall Team (CRT) and issued using the Instant
Recail System operated by BeliTower Technologies. Ali product involved in a recovery is identified, located,
and dispositioned in a timely manner. Our recall system is tested annually using a mock recall unless the
facility has completed an actual recall that included customer contact within the last 12 months.

Process Flow

US Foods receives notice from Vendor/Supplier regarding product to be recovered.
The CRT gathers all required data regarding the recalled product, including its classification, from the
Vendor/Supplier.

e Once all information Is received, sales information is pulled and uploaded into the Instant Recall System.

s All customers impacted by the recall will be contacted by phone, text, and email if they have provided current
contact information.

o For Recall events affecting CHEF'STORE customers, a detailed Recall Notice including
disposition and return instructions will be posted at the affected CHEF’'STORE location(s) and
online at hitps:/fevawy chefstore comfproduct-recalls.

o To help ensure that we reach all impacted customers, the automated phone calls will take place in five waves. Each
wave will have two calls that are approximately 15 minutes apart, and each wave is generally 2.5 hours apart
depending on the time of the day of the Recall.

» The automated phone calls will continue as scheduled until the customer acknowledges the recall notification as
prompted.

« The customer can acknowledge and report inventory by following the prompts during the automated call (the
customer must listen to the message in its entirety), by using the event incident number at
nitey: myinstantracall.com, or by calling the RECALL HOTLINE at 1-800-919-5439,

If there is no response, a certified letter will be sent to the address on file.
Product credits for affected inventory reported fo the My Instant Recall System will be issued by the servicing
Distribution Center {DC).

« Contact your servicing DC or Account Manager with questions regarding a specific recall event.
NOTE: The BellTower website and phone number are only for acknowiedgement and inventory
reporting. BellTower witl not be able to answer questions or provide details about recall or withdrawal
events.

Customer Dontact Information

s Always keep vour contact information up to date with your Account Manager so that in the event of a
recall, US Foods can contact you promptly. Please reach out to your Account Manager or Sales
Representative to update your contact information.

Piease direct all guestions about this process to your US Foods servicing DG or Ascount Manager. We appreciate
your business and your fime very much.

lssued: 12/20/23 v.5



US Foods Response and Exceptions to Puget Sound Joint Purchasing Cooperative RFP

SECTION II: SOLICITATION OVERVIEW

H. Buy American

Premier and US Foods observe the Buy American provision o the maximum extent practicable,
requiring that the food delivered is of domestic origin and/or the product is substantially
produced in the United States. Here, substantially means 51% or more of the processed food is
from U.S.-produced products.

If compliance cannot be certified, we will explain why with the Buy American provision. Non-
compliance may include, but is not limited to, when a product is not produced or manufactured
in the U.S. in enough and/or reasonable quantities of satisfactory quality — or when competitive
quotes, bids, or proposals reveal the cost of a U.S. product is significantly higher than the foreign
product.

~Notwithstanding US Foods™ efforts to abide with the Buy American provision, it remains the
school’s responsibility to monitor certification and compliance with the manufacturer directly.
Your school is responsible for including, when applicable, a “Buy American Clause” in product
specifications, bid solicitations, requests for proposals (RFPs), purchase orders. and other
procurement documents,

L Insurance

US Foods shall provide certificates evidencing that the coverage and limits as outlined herein are
in force and will remain in force and should any of the described policies be cancelled before the
expiration date thereof, notice will be delivered in accordance with the policy provisions.

M. Right to Review

Premier can conduct a price audit for a member upon 4 weeks' notice and not more than once
every 6 months. The audit is limited to a maximum of 25 invoice items and must utilize
documentation from Premier's pricing audit tool. Price discrepancies of $0.01 or less due to
rounding are acceptable between the calculated sell price and the actual sell price and won't lead
to any further audits by the customer.

SECTION III: SUMMARY OF OPPORTUNITY

E. Contract Term/Renewal of Contract

E. Contract Term/Renewal of Contract
1. The initial term of the contract is one (1) year, commencing on July [, 2026 and ending June 30, 2027. Deliveries shall begin in July/August
2026. Deliveries may begin sooner if the PSJPC deems it in the best interests of its members,

2. By agreement of all parties, (PSJPC and the Awarded Distributor) the contract may be renewed on identical terms for four (4) one (1) year
periods for a total of five {3} vears,

1
PROPRIETARY AND CONFIDENTIAL
©2026 Premier Pumhmmg Portners, L.P, and US Foods. This Decument Mny Not Be Repraduced In Asy Form, Divalged Or Distrzbuted To Any Thizd Party Without The
Express Wntzen Permisgion Of Premier Parchasing Pariners, L.P: and US Foods. Ino.
Foods & Premier, Tnc. will have the ability to redact FOIA.



For the renewal years (2 through 5), the awarded Distributor will solicit renewal bid pricing based upon the PSIPC “Market Basket” of items.
Priority in awarding pricing adjustments will be for guaranteed pricing for the school year. The Distributor will review renewal awards and
pricing with the PSJPC in June of each year additional awarded year. Any non-bid items will be at Distributor cost (less all discounts) plus a
fixed cost per case to deliver. The “fixed cost” cannot be a percentage.

The awarded Distributor will solicit renewal bid pricing each year (July 1¥ to June 30%), for the PSIPC. Priority in awerding pricing will be
guaranteed pricing for the school year. If prices are changed at any time during the life of the contract other than annually, the Distributor will
present those changes for approval to the PSIPC prior to the Distributor implementing them to the member distriets. The Distributor witl review
renewal awards and pricing with PSJPC Board in June of each additional swarded year. Any non-bid items will be at distributor cost (less afl
discounts) plus a fixed cost per case to delivery. The fixed price cannot be a percentage.

3. The PSTPC reserves the right to request pricing via a Manufacturers Bid for products delivered to the awarded vendor if the PSIPC feels it is
advantageous to the members. Should the PSIPC exercise this option the awarded vendor would add “drop charges” on to the pricing of the items
the PSJPC has bid. All other pricing on items would remain the same.

4. The PSJPC has several USDA processing bids with manufacturers (Appendix [ - Tab 4). Thess bids allow member districts to divert USDA
commodities to a manufacturer and get a Net Off Invoice (NOIF) discount when purchasing the product. The awarded vendor must be able to track
corunodity balances and report usages back to K12, Processor Link, or manufacturers. The PSTPC will provide the awarded pricing on a yearly
basis. The pricing will be Base Cost {ineans “landed cost” or invoiced cost, less promotional allowances, plus freight.) awarded the distributor.

S, Prices quoted in the specifications section of this bid document must be the Distributor’s Documented Base Cost (means “Janded cost” or
invoiced cost-plus freight, less promotional allowances) plus the fixed-fee markup or fixed cost per case, The fixed-fee markup (or fixed fee
price) must remain the same for the first year of the contract. Increases or decreases in fixed-fee markup for the second and ensuing years of the
agreement must be based on the Consumer Price Index for the Seattle metropolitan area. Pricing on items, like produce, with & fluctuating value
will be based on a fixed cost per case added onto the distributor cost, ‘

6. The PSIPC shall notify the successful bidder, in writing, no later thar March 15% of each contract year of its intent fo renew the agreement.
The successful bidder shall have 30 days from receipt of such notice to submit evidence, based on the Consumer Price Index for the Seaitie
metropolitan area, to increase or decrease the fixed-fee markup. The PSIPC shall have 30 days to accept or reject the proposed fixed-fee markup
change. Should the successful bidder not respond to the "PSTPC Intent to Renew Agreement" written notice, the agreement may be renewed at
the current fixed-fee markup, All correspondence under this section is to be made by certified mail to the address listed below:

Mark Campbell, Executive Director PSTPC, 2661 N Pearl Street, #139, Tacoma, WA 98407

7. Bach member district shall be able to aggregate case quantities of bid itemns purchased together with non-bid purchased items and any other
items confained on that delivery to gain quantity price breaks per delivery, Deliveries shall be made in full case or partial case quantities, The
price for each item shall include delivery to the listed member districts' delivery sites.

The partics agree that renewal of the contract shall be extended subject to mutual agreement of
PSIPC and US Foods. As a part of the renewal process, the Fixed Fee-Per-Case schedule will be
reviewed annually and adjusted for key inflationary factors that affect the Average Case Cost for
K-12 Participating Members. We agree on a mutual basis to extend the agreement with the initial
term commencing July 1, 2026 and ending June 30, 2027 for four (4) one (1) year periods for a
total of five (5) vears.

Premier and US Foods have entered into a 5-year extension of the current distribution agreement,
which runs through June 30, 2030. USF and Premier Members each acknowledge and agree that
in the event that the Premier Agreement is further amended, supplemented, restated or otherwise
modified, the terms and conditions of this letter agreement shall be modified accordingly to
reflect such change.

US Foods will follow the established annual process for pricing PSIPC’s master list items on a
mutually agreed date in preparation for the upcoming school year.

The OMNIA Partners Group Purchasing and Foodservice Distribution Program, powered by
Premier, with US Foods offers a Cost-plus Fixed Fee Program. All participating members will be
placed on the same pricing program tier to provide consistency, predictability, and accurate
program management. If a school actualizes a more advantageous fee-per-case opportunity based
on prior quarter performance, a credit will be issued by the servicing US Foods distribution

2
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center. This approach ensures pricing accuracy while allowing members to benefit from
improved performance.

Contracted Manufacturer Agreements (CMASs) are established with manufacturers for a three-
year (36 month) term. Contract start and end dates follow the specific terms of the awarded cycle
and are communicated through Premier’s Supply Chain Advisor. All contracts must go through
the Premier’s sourcing process and are evaluated and awarded by customer segmented member
sourcing committees.

Premier utilizes multiple price strategies based on the volatility and composition of each product
category. All items either have a fixed price or a market-price, Fixed school year pricing is not
guaranteed for all items.

e ltems with fixed pricing are locked in for a stated period of time (annually, semi-annually,
quarterly, or monthly), and pricing is established by either a deviation or a formula.

e Market-priced produets are generally in highly volatile categories where it would be
disadvantageous for Premier to attempt to lock in a price. These vary week by week based on
geographic market; however, most products include an allowance that is taken off the
distributor’s price at the time of invoicing to PSIPC.

All requests for price increases are subject to review and approval by Premier and must be
accompanied by supporting data that outlines the changes in market conditions to warrant such
an increase; no price increase request will be automatically approved. Premier also monitors
current market conditions in order to ensure the ongoing competitiveness of the portfolio; this
can include working with suppliers to decrease pricing during a contract term. All product
pricing is available in real time, 24/7 on the Premier US Foods ecommerce platform,
PremierFSDO.com (FSDO). Weekly price changes are available each Sunday morning.

The fixed fee-per-case will remain firm and in effect for each school year term (July { through
June 30) and will be presented to PSIPC by March 15 and go into effect July 1 of each vear
during the term of the agreement. The fee-per-case inchuded in this proposal reflects current
pricing applicable to the 2025-2026 school vear through Tune 30, 2026. Pricing for the 2026
2027 school vear will be presented by March 13, 2026, The fixed fee-per-case schedule will be
reviewed annually and may be adjusted to account for key inflationary factors impacting the
average case cost for K-12 participating members.

SECTION V: INSTRUCTIONS TO BIDDERS

1. Bid Pricing

The pricing methodology proposed must remain in: effect for the term of the contract, including any annual extensions. The proposed pricing
methodology will also be applied to any new products requesied. New commercial food products shall be priced using the Bidder’s landed cost.
Landed cost is defined as invoice cost from the manufacturer plus freight, if freight is not included with invoice cost. *F.0O.B. Destination” to the
District delivery location{s) specified on the District Delivery Site Location sheet. Prices should be stated in the units specified and bidders
shoutd quote each item separately. The District will not pay drayage, packing, or shipping and handling charges, nor shall the District pay for any
fiel surcharges. All freight charges must be inciuded in the bid price.

The OMNIA Pariers Group Purchasing and Foodservice Distribution Program, powered by
Premier, with US Foods offers a Cost-plus Fixed Fee Program. All participating members will be

3
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placed on the same pricing program tier to provide consistency, predictability, and accurate
program management. If a schoo! actualizes a more advantageous fee-per-case opportunity based
on prior quarter performance, a credit will be issued by the servicing US Foods distribution
center. This approach ensures pricing accuracy while allowing members to benefit from
improved performance.

Contracted Manufacturer Agreements (CMAs) are established with manufacturers for a three-
year (36month} term. Contract start and end dates follow the specific terms of the awarded cycle
and are communicated through Premier’s Supply Chain Advisor. All contracts must go through
the Premier’s sourcing process and are evaluated and awarded by customer segmented member
sourcing commitiees.

Premier utilizes multiple price strategies based on the volatility and composition of each product
category. All items either have a fixed price or a market-price. Fixed school year pricing is not
guaranteed for all items.

= ltems with fixed pricing are locked in for a stated period of time (annually, semi-annually,
quarterly, or monthly), and pricing is established by either a deviation or a formula,

e Market-priced products are generally in highly volatile categories where it would be
disadvantageous for Premier to attempt to lock in a price. These vary week by week based on
geographic market: however, most products include an allowance that is taken off the
distributor’s price at the time of invoicing to PSIPC.

All requests for price increases are subject to review and approval by Premier and must be
accompanied by supporting data that outlines the changes in market conditions to warrant such
an increase; no price increase request will be antomatically approved. Premier also monitors
current market conditions in order to ensure the ongoing competitiveness of the portfolio; this
can include working with suppliers to decrease pricing during a contract term. All product
pricing is available in real time, 24/7 on the Premier US Foods ecommerce platform,
PremierFSDO.com (FSDG). Weekly price changes are available each Sunday moming.

The fixed fee-per-case will remain firm and in effect for each school year term (July 1 through
June 30) and will be presented to PSIPC by March 15 and go into effect July | of each vear
during the term of the agreement. The fee-per-case included in this proposal reflects current
pricing applicable to the 2025-2026 school vear through June 30, 2026. Pricing for the 2026~
2027 school year will be presented by March 15, 2026. The fixed fee-per-case schedule will be
reviewed annually and may be adjusted to account for key inflationary factors impacting the
average case cost for K-12 participating members.

The Premier-US Foods agreement excludes typical fuel surcharges. US Foods can only charge a
fuel hardship relief fee when the national average diesel price exceeds $5.10 per gallon,
monitored via the ETA weekly report (hitp://www.eia.gov/petroleum/gasdiesel/). This fee is
included in the quarterly US Foods Statement of Earned Incentives and may be offset by other
operational incentives.

4
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SECTION VIII: BID INSTRUCTIONS

A. Distribution Bid of Food Products and Supplies

1. Distribution fixed fee charges based on weighted average delivery drop velutie,

Average drop size is determined by a two-month average comprising no fewer than eight delivery drops to a member district site. One week
notification must be given to a member distriet prios to change of their delivery bracket. The distributor may vary fixed fee charges by product
category within brackets A, B, C, and I

All participating members will be placed on the same pricing program tier to provide
consistency, predictability, and accurate program management. If a school actualizes a more
advaniageous fee-per-case opportunity based on prior quarter performance, a credit will be
issued by the servicing US Foods distribution center. This approach ensures pricing accuracy
while allowing members to benefit from improved performance.

SECTION IX: EVALUATION AND AWARD

A. Award Criteria

A-3. Distribution bid will be awarded to one Distributor Base Cost (landed cost), The PSIPC reserves the right to choase multiple
manufacturers for the same product, Bidders must offer delivery in all Fixed Fee Categories A, B, €, D or offer enother option for pricing, Any
affer for pricing must sither be a fixed firm delivery price or a fixed cost per item delivered. No percentage bids will be accepted. Non bid ifems
must be at the same cost per case as bid items.

The OMNIA Partners Group Purchasing and Foodservice Distribution Program, powered by
Premier, with US Foods offers a Cost-plus Fixed Fee Program. All participating members will be
placed on the same pricing program tier to provide consistency, predictability, and accurate
program management, If a school actualizes a more advantageous fee-per-case opportunity based
on prior quarter performance, a credit will be issued by the servicing US Foods distribution
center. This approach ensures pricing accuracy while allowing members to benefit from
improved performance.

The fixed fee-per-case will remain firm and in effect for each school vear term (July 1 through
June 30) and will be presented to PSIPC by March 15 and go into effect July | of each year
during the term of the agreement. The fee-per-case included in this proposal reflects current
pricing applicable to the 2025-2026 school year through June 30, 2026. Pricing for the 2026~
2027 school year will be presented by March 15, 2026. The fixed fee-per-case schedule will be
reviewed annually and may be adjusted to account for key inflationary factors impacting the
average case cost for K-12 participating members.

Contracted Manufacturer Agreements (CMASs) are established with manufacturers for a three-
year (36-month) term. Contract start and end dates follow the specific terms of the awarded cycle
and are communicated through Premier’s Supply Chain Advisor. All contracts must go through
the Premier’s sourcing process and are evaluated and awarded by customer-segmented member
sourcing committees.

Premier utilizes multiple price strategies based on the volatility and composition of each product
category. All items either have a fixed price or a market-price, Fixed school year pricing is not
guaranteed for all items.
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o Ttems with fixed pricing are locked in for a stated period of time (annually, semi-annually,
quarterly, or monthly), and pricing is established by either a deviation or a formula.

e Market-priced products are generally in highly volatile categories where it would be
disadvantageous for Premier to attempt to lock in a price. These vary week by week based on
geographic market; however, most products include an allowance that is taken off the
distributor’s price at the time of invoicing to PSIPC.

All requests for price increases are subject to review and approval by Premier and must be
accompanied by supporting data that outlines the changes in market conditions to warrant such
an increase; no price increase request will be automatically approved. Premier also monitors
current market conditions in order to ensure the ongoing competitiveness of the portfolio; this
can include working with suppliers to decrease pricing during a contract term. All product
pricing is available in real time, 24/7 on the Premier US Foods ecommerce platform,
PremierFSDO.com (FSDQ). Weekly price changes are available each Sunday morning.

A-4b2. Pricing on produce must be based on the same calendar week of the bid epening. (Monday, Jannary 26, 2026 — Friday, Fanuary 30,
226).

Pricing for broadline and produce products has been provided using January 16, 2026 because of
the required RFP due date.

A-4b3. Prices must be firm from July 1, 2025 through June 30, 2026. Any pricing adjustment for commercial items smust be based on the
verified cost of goods from the manufacturer. In the event of a price adjustment, a written 30 day notice and a format letter from the manufacturer
fo the distributor or & third-party market report must be attached. For the Grocery portion of the bid, Pricing for distribution shall be offered in
two categories: (1) commercial food products (Dry, Frozen and Refrigerated Groceries), and (2) Processed USDA Foods end-produets and
commercial equivalents

The fixed fee-per-case will remain firm and in effect for each school year term (July 1 through
June 30) and will be presented to PSIPC by March 15 and go inte effect July | of each year
during the term of the agreement. The fee-per-case included in this proposal reflects current
pricing applicable to the 2025-2026 school year through June 30, 2026. Pricing for the 2026
2027 school year will be presented by March 15, 2026. The fixed fee-per-case schedule will be
reviewed annually and may be adjusted to account for key inflationary factors impacting the
average case cost for K-12 participating members.

C. Pricing and Adjustments/Distributor(s) Costs

1. If the distributor’s costs change during the duration of the contract period, notification in writing will be made to
the PSTPC members, with a copy to the PSIPC Executive Director one (1) week prior to delivery of product to
member districts. Written documentation for individual product price changes must be provided upon request for
the PSJPC Executive Board. A weekly cost change report will be provided to all PSTPC members. All discounts and
distributor rebates, allowances and incentives (or any other term used for price reduction) will pass through to the
purchase price for the entire term of the contract including renewals.

Contracted Manufacturer Agreements (CMAs) are established with manufacturers for a three-
year (36-month) term. Contract start and end dates follow the specific terms of the awarded cycle
and are communicated through Premier’s Supply Chain Advisor. All contracts must go through
the Premiet’s sourcing process and are evaluated and awarded by customer-segmented member
sourcing committees.
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Premier utilizes multiple price strategies based on the volatility and composition of each product
category. All items either have a fixed price or a market-price, Fixed school year pricing is not
guaranteed for all items.

e Ttems with fixed pricing are locked in for a stated period of time (annually, semi-annually,
quarterly, or monthly), and pricing is established by either a deviation or a formula.

s Market-priced products are generally in highly volatile categories where it would be
disadvantageous for Premier to attempt to lock in a price. These vary week by week based on
geographic market; however, most products include an allowance that is taken off the
distributor’s price at the time of invoicing to PSJPC.

All requests for price increases are subject to review and approval by Premier and must be
accompanied by supporting data that outlines the changes in market conditions to warrant such
an increase; no price increase request will be automatically approved. Premier also monitors
current market conditions in order to ensure the ongoing competitiveness of the portfolio; this
can include working with suppliers to decrease pricing during a contract term. All product
pricing is available in real time, 24/7 on the Premier US Foods ecommerce platform,
PremierFSDO.com (FSDO). Weekly price changes are available each Sunday morning.

C3. The records and invoice prices of the distributor(s) shall be subject fo audit by the
PSJPC or its designee.

Premier can conduct a price audit for a member upon 4 weeks' notice and not more than once
every 6 months. The audit is iimited to a maximum of 25 invoice items and must utilize
documentation from Premier's pricing audit tool. Price discrepancies of $0.01 or less due to
rounding are acceptable between the calculated sell price and the actual sell price and won't lead
to any further audits by the customer.

C6. During the term of this contract, should the distributor enter into distribution pricing
agreements with other Cooperatives or entities that provide greater benefits or better
pricing, the distributor shall seek to immediately amend this contract to provide similar
pricing to the PSIPC, if the contract with other Cooperatives offer similar usage quantities
and similar conditions impacting pricing. The distributor shall immediately notify the
PSJPC of any such contracts entered into by the Distributor.

US Foods maintain a competitive pricing provision designed to ensure that program pricing
remains equitable and competitive for PSIPC throughout the contract term. While US Foods is
committed {o offering competitive pricing within our national program structure, we do not
formally adopt “Most Favored Nation™ clauses, as some pricing may vary by market, Premier
contract structure, and program participation,

C7h. b. Any pricing adjhstments made to the delivered price of products will be adjusted on the preceding Friday
with the adjusted price being implemented the following Sunday.

All product pricing is available in real time, 24/7 on the Premier US Foods ecommerce platform,
PremierF SO .com (FSDO). Weekly price changes are available each Sunday morning.
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D. Purchasing/Stocking of Ttems

US Foods will actively stock any product a Premier Member needs that moves three (3) cases per
week based on combined usage by each US Foods distribution center. US Foods also implements
a $350 minimum for an order placed.

F. Delivery Implementation Plan

1. The Distributor will provide a delivery implementation plan based upon the Member

District’s correct school/facility of service locations. The plan should outline how they intend to provide needed
services in a timely manner to PSJPC membet districts and member delivery locations,

2. All food supply deliveries must be coordinated with the designated food service representative from each
participating member district. The distributor will endeavor to make deliveries on a schedule that meets the
requirements of member districts with adequate frequency and time frames. Deliveries shall be made in compliance
with the hours, and to the locations designated in this bid document. Schedules and delivery sites may be changed
by the participating districts and shall remain consistent for the term of the contract unless agreed upon by all
parties.

3. Delivery windows should be set at no longer than 6 hours and agreed upon by both parties.

4. Failure of the distributor to meet the member district’s delivery schedule may result in termination through
default. PSIPC expects priority in routing be done for member districts. Late deliveries over two hours outside of
agreed upon delivery window, and where the district incurs additional staff costs, will result in the distributor paying
any excess wages or overtime incurred by member districts.

As a current customer of US Foods and member of the OMNIA Partners Foodservice Program,
powered by Premicr, overall delivery procedures will remain the same. US Foods does not agree
to be responsible for excess costs related to employee wages or overtime.

For any new schools or facilities added during the contract term, US Foods will utilize its
Quality Service Process (QSP), a structured onboarding and support framework designed to
ensure accurate setup, site-level coordination, staff training, and consistent delivery execution
aligned with district requirements.

H. Shortages
1. When orders are placed by member districts, the distributor shall be responsible for indicating shortages, back
orders, and delayed shipments at the time of order.

2. The distributor shall be responsible for seeking confirmation from the member districts by e-mail or phone for any
non-continuous substitutions (non-continuing is defined as a substitution on a one-time delivery) made on an order
prior to shipment. Ifthe distributor is unable to deliver all items shorted when needed by member districts, the
distributor is to provide alternate product providing the customer agrees. All alternate products offered shall be at
equal or better quality and at the bid price or less, unless the situation is not the result of an issue that the
distributor can control.

Upon award, no changes will be made to the PSIPC ordering process. Orders will continue to be
managed through PremierFSDO.com (J'SDO) in close partnership with a dedicated US Foods
Bid Account Managers and Account Coordinators who actively support PSIPC on a daily and
weekly basis.
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PSIPC members are notified at the time of order if a product is unavailable and retain full control
in selecting replacement items. US Foods does not utilize automatic substitutions or preferential
private-label replacements.

To proactively manage product availabifity and mitigate shortages, PSIPC districts are requested
to provide weekly demand projections at least six (6) weeks in advance. The US Foods Bid
Account Manager(s) leverages these forecasts to monitor RFP produet inventory, provide weekly
manufacturer and market updates, issue daily out-of-stock reports with follow-up, and conduct
regular forecast and inventory reviews with PSIPC stakeholders, This collaborative, high-touch
approach supports continuity of supply and reliable delivery schedules.

1. Substitutions

US Foods does niot agree to be responsible for excess costs should you decide to order products
from another distributor or another product through US Foods. Member approved substitutions
(based on your price and product preferences) are available through US Foods.

K. Authorized Returns

Al product returns will be made in accordance with the US Foods Credit and Return Policy. A
copy is included with this proposal.

L. Frozen Food Storage Condition

At the termination of this contract, US Foods would coordinate with PSIPC to manage the
depletion of forecasted on-hand and ou-order inventory. Transportation of products will adhere
to the cost details outlined in this proposal. US Foods does not agree to be responsible for
transportation costs for remaining invenfory.

M. Termination for Breach

US Foods does not agree to responsible for excess costs should you decide to order products
from another distributor or another produet through US Foods. Member approved substittions
(based on your price and product preferences) are available through US Foods.

U. Product Recall Statements, HACCP Plan and Product Quality

US Foods deems HACCP and Preventive Control plans as confidential and proprietary
information. As such we do not share the individual plans but allow customers to view them
onsite after completing a non-disclosure agreement. Customers may not copy or reproduce the
documents.

Product recalls are handled in accordance with US Foods Product Recall & Recovery Process
Overview. A copy is included with this proposal. Copies of U8 Foods IFS Certifications are
included with this proposal.
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V. Quality Program

US Foods maintains stringent food safety, quality, and regulatory requirements for
facilities, ensuring every process meets or exceeds applicable laws and industry best
practices.

X. Markings

X5. The product must be warranted and guaranteed to be merchantable by the distributor and fit for the purpose for
which it is intended. At time of delivery - products must have a minimum
¢ Fresh Dairy/Produce — 7~ 10 days
Refrigerated Products— 2 weeks
Frozen/Canned Products — 6 months
Packaged snacks, ie chips — 6 weeks

Shelf life varies by product, category, production date, and manufacturer. US Foods adheres to
all applicable industry standards to ensure products are delivered in safe, usable condition.

As a distributor, we warrant the following:

US Foods warrants that it possesses the expertise and all of the necessary resources with respect
to warehousing, order taking, procurement, transportation, accounting/payment, logistical
support, personnel and facilities required to provide the level of service as agreed under this
Agreement. Further, US Foods covenants and warrants that the services and activities as set forth
in this Agreement will be performed by trained and qualified personnel, and in a professional and
workmanlike manner. US Foods will use commercially reasonable etforts to obtain
representations and warranties from manufacturers that the products conform to certain product
specifications and comply with applicable law. By accepting a purchase order as set forth herein,
US Foods warrants and represents that it requires manufacturers from whom it purchases
products to guarantee that all merchandise comprising each shipment or other delivery made fo,
or on the order of US Foods will be:

o Not adulterated or misbranded within the meaning of the Federal Food, Drug, and
Cosmetic Act, the Food Additives Amendment, and all other revisions and amendments
thereto (the “FDA Act™), all regulations issued under the FDA Act and any other
applicable federal, state, or local laws, rules or regulations; and

o Not an article of food, drug, device, or cosmetic which may not, under the provisions of
Sections 404 or 505 of the FDA Act, be introduced into interstate commerce.,

THE REPRESENTATIONS AND WARRANTIES EXPRESSLY SET FORTH IN THIS
SECTION CONSTITUTE THE ONLY REPRESENTATIONS AND WARRANTIES MADE BY
ANY PARTY WITH RESPECT TO, OR ARISING IN CONNECTION WITH, THIS
AGREEMENT OR THE PRODUCTS. EXCEPT AS EXPRESSLY SET FORTH IN THIS
SECTION, EACH PARTY DISCLAIMS ANY AND ALL EXPRESS AND IMPLIED
WARRANTIES (WHETHER ARISING BY OPERATION OF LAW OR OTHERWISL),
INCLUDING ANY WARRANTY OF MERCHANT-ABILITY, NON-INFRINGEMENT. AND
FITNESS FOR A PARTICULAR PURPOSE.
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Y. Imspection and Acceptance

Y5.

Sheif life varies hy product, category, production date, and manufacturer. US Foods adheres to
all applicable industry standards to ensure products are delivered in safe, usable condition.

Yé.
As a distributor, we warrant the following:

US Foods warrants that it possesses the expertise and all of the necessary resources with respect
to warehousing, order taking, procurement, transportation, accounting/payment, logistical
support, personnel and facilities required to provide the level of service as agreed under this
Agreement. Further, US Foods covenants and warrants that the services and activities as set forth
in this Agreement will be performed by trained and qualified personnel, and in a professional and
workmanlike manner. US Foods will use commercially reasonable efforts to obtain
representations and warranties from manufacturers that the products conform to certain product
specifications and comply with applicable law. By accepting a purchase order as set forth herein,
US Foods warrants and represents that it requires manufacturers from whom it purchases
products to guarantee that all merchandise comprising each shipment or other delivery made to,
or on the order of US Foods will be:

o Not adulterated or misbranded within the meaning of the Federal Food, Drug, and
Cosmetic Act, the Food Additives Amendment, and all other revisions and amendments
thereto (the “FDA Act™), all regulations issued under the FDA Act and any other
applicable federal, state, or local laws, rules or regulations: and

« Not an article of food, drug, device, or cosmetic which may not, under the provisions of
Sections 404 or 505 of the FDA Act, be introduced into interstate comimerce.

SECTION CONSTITUTE THE ONLY REPRESENTATIONS AND WARRANTIES MADE BY
ANY PARTY WITH RESPECT TO, OR ARISING IN CONNECTION WITH, THIS
AGREEMENT OR THE PRODUCTS. EXCEPT AS EXPRESSLY SET FORTH IN THIS
SECTION, EACH PARTY DISCLAIMS ANY AND ALL EXPRESS AND IMPLIED
WARRANTIES (WHETHER ARISING BY OPERATION OF LAW OR OTHERWISE),
INCLUDING ANY WARRANTY OF MERCHANT-ABILITY, NON-INFRINGEMENT, AND
FITNESS FOR A PARTICULAR PURPOSE.

Y5-Rejection Procedures

All product returns will be made in accordance with the US Foods Credit and Returs Policy. A
copy is included with this proposal.
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GG. Additions or Deletions

PSIPC may discontinue products with appropriate notice, following depletion of forecasted on-
hand and on-order inventory.

12
PROPRIETARY AND CONFIDENTIAL
©2026 Premier Purchasing Portners, L2, and US Foods. This Document May Not Be Reproduced In Any Form, Divulged Or Distributed To Any Third Party Without The
Express Writien Permission OFf Premier Purchosing Partners, L F. and US Foods, Inc.
US Foods & Premier, Ine. will have the ability to redast FOIA.



APPENDIX A - PROTEST PROCEDURE

PROPOSALS FOR FOOD PRODUCTS, SUPPLIES AND COMMODITY
STORAGE

Puget Sound Joint Purchasing Cooperative: Bid #3-202526

PROTEST PRIOR TO AWARD:
PROTEST PRIOR TO AWARD CRITERIA:

Protests prior to Award will be considered only if the protest concerns:
1. Proposal acceptance of other Bidders,

2. The specifications or

3. The manner in which the solicitation process has been conducted.

INITIATING THE PROTEST PROCESS:

The protesting Bidder must notify Mark Campbell, PSJPC Executive Director, of the solicitation of
his/her intent to file a protest as soon as possible after he/she becomes aware of the reason(s) for the
protest, The protest(s) must be received in writing by PSJPC not later than five (5) business days
after the Bidder’s notification to PSJPC of the intent to protest.

If Intent to Award is announced, any protest must be received in writing by PSIPC not later than five
(5) business days after the announcement or as otherwise specified in the Solicitation document,

If a protest is not received within these time frames it will be untimely and PSJPC may proceed with
the award without further obligation.

The PSIPC will consider all the facts available and issue a decision in writing within ten (10}
business days after receipt of the protest, unless more time is needed. If additional time is necessary
PSIPC will notify the protesting Bidder and, where applicable, the Bidder(s) against whom the
protest is made.

APPEAL OF PROTEST PRIOR TO AWARD DECISION:

The protesting Bidder or the Bidder against whom the protest is made has the right to appeal the
decision of PSIPC to the PSIPC Executive Board. The appeal must be received by the PSIPC
Executive Director within five (5) business days after notification of PSJPC's decision.

The PSJIPC Executive Board will consider alt of the facts available and issue a decision in writing
within ten (10) business days after receipt of the appeal, unless more time is needed. The appealing
Bidder will be notified if additional time is necessary.

Award of the contract will be postponed until after the PSIPC Executive Board has issued a decision
unless an emergency exists necessitating the award of the contract as determined by the PSJPC
Executive Board.

Appendix A: Protest Procedure - Distributor Bid #3-202526



APPENDIX A - PROTEST PROCEDURE

The decision of the PSIPC Executive Board on the protest appeal is final. PSIPC Executive Board
may issue further clarifications if determined necessaty.

PROTEST AFTER AWARD:

PROTEST AFTER AWARD CRITERIA:
Protests after Award will be considered only if the protest concerns:

1. A matter which arises after the Award or
2. Could not reasonably have been known or discovered prior to Award.

INITIATING THE PROTEST PROCESS AFTER AWARD:

The protesting Bidder must notity both PSIPC Executive Director in charge of'the solicitation
process and the Bidder that has received the Award that a protest of the Award is being made. This
notification must be made as soon as possible after the Notice of Award is issued by an immediate
communication method such as telephone or e-mail, The protesting Bidder must provide
documentation demonstrating that they have notified the Bidder that has received the Award of their
protest.

n additinn to the ghove notification roautypmnnt the writton aratest must he received hu the PYIP
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Executive Director in charge of this procurement not later than five (5) business days after Notice of
Award is issued by the PSIPC.

The PSIPC Executive Director wiil:

Issue a decision on the protest within ten (10) business days after the protest was received, unless
more time is needed. The protesting Bidder and the Bidder who has received the Award shall be
notified of any delay in issuing the PSIPC Executive Director decision if more time is needed. The
decision of the PSJPC Executive Director is final if the award is upheld. The PSIPC Executive
Director may subsequently issue further clarifications, if necessary.

If the PSIPC Executive Director finds that the protest should be upheld and the Award canceled, all
Bidders, including the protesting Bidder and the Bidder who received the Award, will be notified of
the intent to cancel the Award and the reasons therefore.

AWARDED BIDDER APPEAL PROCESS

The Bidder who has received the Award has five (5) business days after receipt of notification of the
intent to cancel the award in which to appeal the decision to the PSJPC Board. Copies of the Bidder’s
appeal must also be sent to the PSJPC Executive Director responsible for the solicitation.

The PSIPC Board or designee will:
Issue a decision

a. to both the appealing Bidder and the original protesting Bidder
b. w1thm ten (10) business days after receipt of the appeal unless more ume is needed

Appendix Protstrcedu‘re “ Dlstrxbutor :d #3 202526



APPENDIX A - PROTEST PROCEDURE

If more time is needed to issue a decision, all Bidders, including the appealing Bidder and the
original protesting Bidder, will be notified.

DECISION FINAL

The appeal decision of the PSIPC Board or designee is final. The PSIPC Board or designee may
subsequently issue further clarifications if necessary,

APPEAL UPHELD AND CONTRACT AWARD UPHELD

If the PSIPC Board or designee upholds the appeal and upholds the contract as awarded, the PSIPC
will notify all Bidders of the decision.

APPEAL DENIED AND AWARD CANCELED

e IfPSIPC Board or designee upholds the decision of the PSIPC Executive Director the PSIPC
will proceed with cancellation of the award.

o Ifthe award is cancelled, the PSTPC may reject all bids, quotes or proposals pursuant to
RCW 43.1911(4) and solicit new bids, quotes or proposals.

o Ifthe PSIPC does not decide to reject all bids, an award will be made to the next lowest
responsive and responsible Bidder.

PROTEST AND APPEALS — FORM AND SUBSTANCE
All protests and appeals must:

1. Be in writing,

2, Signed by the protesting or appealing Bidder or an authorized agent

3, Delivered within the time frame(s) outlined herein

4. Addressed to that individual within the PSIPC assigned review responsibilities as specified
above.

The protesting or appealing Bidder must:
1. State all facts and arguments on which the protesting or appealing Bidder is relying as the
basis for its action
2. Attach any relevant exhibits related, or referred to in the written protest or appeal
3. Mail, fax or deliver copies of all protests, appeals, and exhibits to the Bidder or Bidders
against whom the protest is made at the same time such protest, appeal, and exhibits are
submitted to the PSJPC.

COMMUNICATION DURING PROTESTS AND APPEALS

All communications relative to a solicitation that is being protested or appealed must be
coordinated through that person conducting the official review for the PSIPC.

Appendix A: Protest Procedure ~ Distributor -20252
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PUGET SOUND JOINT PURCHASING COOPERATIVE

SCHOOL NUTRITION PROCUREMENT LEADER OF WASHINGTON
26861 N Pearl Street, #139
Tacoma, Washington 98407
425-760-6085

Date: January 6, 2026
To: Proposers/Bidders: PSIPC Distributor Bid- RFP#3-202526
FR: Mark Campbell, Executive Director

DI M
NI

Questions/Responses to RFP#3-202526:

The following questions and/or reguest for clarifications have been received and the following are the
responses to those questions:

#1 SECTION IX: EVALUATION AND AWARD
B. Or Equal Preducts/Approved or Alternate Equivalents
Alternates may be submitted; however, the alternate item bid must meet or exceed
specifications. Alternates will be accepted except for those items that state “none” under the
“Approved Alternates/Code Column” in the bid specification worksheet.

Question: However, on the product list, it does not state “none” in Column I regardiﬁg Alternates.
Does a blank cell indicate “none” for no alternated being accepted?

Response: Yes, a “blank™ cell means no alternates accepted.

#2 Question: We noticed the code numbers for certain items are the commodity codes. If this is a
commercial bid only, the item listed is not valid.

Response: You are correct these are commodity codes. The reason is that some of our members
have the current Distributor, receive, store and deliver USDA Processed Commodity
products for them as they might not have adequate storage facilities in their districts. This is
a practice and service we would like to see continued.

#3 Question: Are alternate items not considered for the 2026-27 school year? 2026-27 is not
mentioned below and we’d like clarification, please . ..

BB. Or Equal Products/Approved or Alternate Equivalents

The PSJPC has listed approved products in the bid specifications, Brand Name and
Product Numbers provided represent the products selected for contracts in 2027-28 and
2028-29, have been tested and are acceptable to our student population. These products
form the basis and standard for brand quality and taste preference.

Response: Alternate items will be considered, but the PSIPC membership and the PSTPC Board of
Directors have selected the items listed as those meeting the needs of the PSIPC, As such,
we are requesting pricing to be submitted for the 26-27 listed items.

&

% PSIPC: Distributor Bid RFP #3-202526
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PUGET SOUND JOINT PURCHASING COOPERATIVE

SCHOOL NUTRITION PROCUREMENT LEADER OF WASHINGTON
2661 N Pearl Street, #139
Tacoma, Washington 98407
425-760-6085

#4 Question: Can the PSJPC provide gnidance on whether a regional proposal is something the
PSJPC weuld be open to considering or if participation must be structured differently?

Response: To clarify, there is nothing in the RFP that precludes PSIPC from awarding to multiple
vendors. As outlined in the RFP, proposals may be evaluated by item, group of items, or in
the aggregate, and PSJPC reserves the right to select one or more Apparent Successful
Proposers if doing so is determined to be in the best interest of the cooperative. Proposals will
be evaluated in accordance with the RFP Evaluation Criteria, including Criterion 8C, which
scores proposers based on the number of member districts they are able to serve.

#5 Question: Can you tell me if the PSIPC is working with Premier Foods for SY 26/27 as we have

received 2 bid request from another distributor in the market, is this request driven by
you or the distributor?

Response: Yes, the request is being driven by the distributor.

I certify I have read and understand this addendum and agree to the above questions.

Company: US Foods

Signed:

Title: Vice President National Sales Field Ops

Date: 1/28/2026

PSIPC: Distributor Bid RFP #3-202526
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PUGET SOUND JOINT PURCHASING COOPERATIVE

SCHOOL NUTRITION PROCUREMENT LEADER OF WASHINGTON
2661 N Pearl Streef, #139
Tacoma, Washington 98407
425-T60-6085

Date: February 27, 2026

To:  Puget Sound Joint Purchasing Cooperative — Board of Directors
FR:  Mark Campbeil
RE:  Distributor Bid: Financial and Fec Analysis

The following is an analysis summary of the Services/Fees and Charges proposed by the various bidders for

the PSIPC RFP#3-202526
Service Area:

¢ US Food Service can provide service all existing PSIPC member districts/schools in the State of’
Washington,

¢ Syseo Food Service can provide service to districts located in Western Washington — there are 35
districts listed in the Bid comparative file that Sysco cannot deliver/provide service to.

e Harbor Food Service can provide service to a limited number of districts located in specific
geographic areas of Western Washington — there are 72 districts listed in the Bid comparative file
that Harbor cannot deliver/provide service to North of Seattle and Fast and West of I.5 corridor.

Products:

¢ US Food Service can provide all listed and specified items outlined in the specifications. In
addition, can provide fresh produce, paper/packaging products, commodity receipt/storage/delivery.

= Sysco Food Service can provide all listed and specified items outlined in the specifications. In
addition, will use secondary vendors to provide fresh produce and bakery supplies; can provide
commodity receiving/storage/delivery.

» Harbor Food Service can provide approximately 70% of the listed and specified items outlined in
the specifications (bid not received for 146 items). In addition, can provide commodity
receiving/storage/delivery, Will use second party vendors to supply Bakery/Packaging and Fresh
Produce

Fees:

s US Food Service proposes a fee structure that the PSIPC Board is familiar with, Graduated
cost/fee per case for average cases delivered to a member district. The overall cost increase

averages $.057 per case. Al equipment purchases will have a set mark-up of 9.75%. There is no-
change to the equipment mark-up.

» Sysco Food Service proposed a fee structure that the PSJIPC is familiar with and meets
speeifications. The averall cost shows a $.99 per case increase over what the PSIPC currently has
with its current provider. Did not provide equipment purchase pricing structure.

¢ Harbor Food Service proposed a fee siructure that that the PSIPC is familiar with and meets
specifications. The overall cost shows a $1.73 per case increase over what the PSIPC currently has
with its current provider. Did not provide equipment purchase pricing structure.

., stﬁ - D.l_;tﬂbumrafdﬂe_capm25.27 e e e e e e




PUGET SOUND JOINT PURCHASING COOPERATIVE
SCHOOL NUTRITION PROCUREMENT LEADER OF WASHINGTON
2661 N Pearl Streef, #139
Tacoma, Washington 98407
425-7T60-6085

2025-26
2026-27

2026-27

2026-27

Commaodity Storage;

US Food Service | § 3.06 | S 305 274 | & 2950
US Food Service | $§ 312 | S 310 | § 280 | S 3.007
Var to 25-26 $ 006 |$ 005 006 | § 0.057
Sysco $ 404 | S 404 | § 374 | S5 3940
Var to 25-26 5 098 | $ 099 : 8 1.00 | § 0.990
Harbor 5 499 |5 469 { S 437 | $  4.683
Var to 25-26 $ 193 |$  164|$% 1863 | § 1733

e US Food Service can provide services for the receipt/storage and delivery of USDA Processed

Commodily products.

e Sysco Food Service can provide services for the receipt/storage and delivery of USDA Processed

Commodity products.

»  Harbor Food Service can provide services for the receipt/storage and delivery of USDA Processed

Commodity products.

Delivery

Puget Sound {20-39}

40-99
100-299
300+

Commaodity Storage

60 day storage
61-180
180 day plus

:26-27 26-27
o '-'--Fee'/c'é"sé o Fee/Case
$ S 32 = 4.04
$ 3100 | $ 4.04
s 280 | $ 374
s 255 | 3 3.44
202627 2026-27
$4.00/case for 60 $4.75/case for 60
days oo days
'$1.15/case/week §.50/case/week
| $1.70/case/week $.50/case/week

Number of Cases Bid and Value

US Feod Service 591 591 $57,147.362.18
Sysco Food Service 591 587 $64.442,649.83
jiarbor Food Service 5Q1 449 $54,307,611.02

" PSIPC Distributor Bid Re-cap_26.27:




PUGET SOUND JOINT PURCHASING COOPERATIVE

SCHOOL NUTRITION PROCUREMENT LEADER OF WASHINGTON
2661 N Pearl Street, #139
Tacoma, Washington 98407
425-760-6085

Overall:

¢ US Food Serviee proposal shows a .141% increase in per case fees for the 26-27 school year

Sysco Faad Service proposal shows a 2.47% increase in per case fees for the 26-27 school year.
Harber Food Service shows a 4.32% increase in per case fees for the 26-27 schoo] year.

Cases delivered 2,340,035 2, 340 035 2,349,035

\!ariance Avg
---Impact on total cases

$0.057 | $0.990 |
602 -52316635

51 733

W

3 PSIPC Distributor Bid Re-cap. 26-27;



Consernsus Evaluation

Flhaprnpmstmens
RSN W RLTWY

The Evaluation Committee conducted a comprehensive review of written questionnaire

responses submitted by US Foods, Harbor Foodservice, and Sysco. Evaluation criteria were
aligned with the approved 80-point Selection Criteria and Award Matrix.

All three distributors provide web-based ordering platforms. US Foods and Harbor offer
highly structured compliance tools with detailed reporting capabilities. Harbor emphasized
automated compliance reporting and SKU-level tracking, US Foods reported a 99% fill rate
{including approved substitutions}. Harbor reported 98%+ {excluding unapproved
substitutions). Sysce reported 98.5% historical performance.

US Foods and Harbor demonstrated structured documentation workflows for nutrient, CN
label, and Buy American compliance. Harbor highlighted SKU-level country-of-origin
tracking and automated compliance reporting. US Foods emphasized integration with
Premier tools and menu planning software. Sysco indicated documentation availability
through Sysco Shop and corporate K-12 support.

relationships. Harbor outlined a structured 90-day transition plan and formal emergency
menu protocols. Sysco described corporate support structures and contingency planning,
though some documentation detail was limited in the written response.

US Foods provides extensive Premier-linked training and rebate programs. Harbor offers
no-cost compliance training and automated reporting. Sysco noted limited formalized
value-added services but referenced broker and culinary suppert.

[ rEE b I
3 LELEY 3

US Foods cited national scale and long-standing PS|PC partnership. Harbor emphasized
regional ownership and Pacific Northwest infrastructure continuity. Limited financial detail
was provided in Sysco’s written submission.



The Committee evaluated each proposal for operational reliability, compliance strength,
administrative ease, and long-term partnership alignment with PSJPC priorities. Scoring
results and rankings are reflected in the accompanying Group Consensus Scoring Matrix.

Based on total consensus scoring and qualitative evaluation of compliance systems, service
reliability, transition readiness, and overall value to the cooperative, the Committee
recommends award consistent with the scoring matrix results.



PUGET SOUND JOINT PURCHASING COOPERATIVE

SCHOOL NUTRITION PROCUREMENT LEADER OF WASHINGTON
2661 N Pearl Street, #139
Tacoma, Washinglon 38407

Date: February 27, 2026

Tor PSIPC Board — Bid Packet: Distributor
FR: Mark Campbell

RE: Reference Checks

425-760-6085

“Reference Check™ memos were sent to the following companies/individuals as directed by the companies:

US Feood Service:

Jackson County Schools, Oregon

Central Washington University

University of Washington

Washington State University

Campus Smatt K-12 Cooperative, Okiahoma

Sysco:
Puyaliup School District (Beth Hawn)

Seattle School District (Semhar Kifle)
Sodexho Schools (Chery! Katzberg)

Harbor Food Service:

Seattle Public Schools (Aaron Smith)
Cascadia Pizza

Muckelshoot Casino

. | PSIPCMemo:

Reference received
Reference received
Reference Received
Mo Reapaotee

Reference Received

Moy Hespeae
LT T DI
B R

Memo “bounced back™ mema not accepted

Response - “on leave™ forwarded




22020

Bid and Non- Bid Rem

PSIPC: Distributor Bid FeefService Comparisons

Current Provider

Bid: US Food Service
02627

Fiat Fees Markup
Per Case
K] R R - I I

78 2038051 4098 es | 1002985 ] 30Decs - 0. ¢c E 20995y 1 o
Beveroges $3.06 53,05 $2.74 52.48 $3.12 $3.10 $2,80/ 52.55
Disposabios 83.06 53.05 5204 52.48 $3.12 43.10 $2.80 42.55
Dry Grocerles 53.06 53,05 $2,74 $2.44 53.12 53.10 32,80 $2.55
Frults/Vegetables/Iukces {dry grocerfes) $3.06 53.05 52.74 $2.48 $3,12 53,10 2,801 5255
Frnzan Frults and Vigetables 53.06 £3.05 $2.74 52.48 £3.12 53,10 2.80) 52.55
Frezen Pratein 53.06 $3.05 $2.74 $2.48 53,12 53,10 52.80 $2.55
ianitarial and Chamieals €3.06 £3.05 £31.24 £1.40 £3.42 4310 22.86 $1.55
Produce $3.06 $3.05 52.74 52.48 53.12 33,10 32.80 $2.55
Dairy $3.06 $3.05 52.74 52.48 $3.12 $3.10 $2.80 $2.55
DBakery 53,06 53.05 52.74 52.48 53.12 53.10 $2.80 52.55
Refrigerated Hems $3.06 $3.05 $2.74 5248 $3.12 $3.10 $2,80 $2.55
Seafood items $3.06 $3.05 $1.74 $2.481 $3.12 $3.10 $2.80) 52.85
Shertening/oll/margaring 53.06 $3.05 5274 se.a8} $2.1% $3.10 $2.80 5155
Produrts by the LB $3.06 $3.05 $2.74 32.48 $3.12 $3.10 $2.80) $2.55

Category Category Lakegory Category Category  [Category Calegory Crtegary

An Each [split cases} Give farmula FPC +2% FPC #2% FPC+2% FPC +2% FPC +1%  [FPC 2% FPC +2% FPEC +2%

How |s Drop Slze/Dellvery Deterrmined
Tatms

Itams Bid (number of}
Bid Totals

Pricing
Bid Totzls

Commaodity Storage

Service 1o Schopis

> Equipment & Supplies (CES) Is a subsidlery of US
Fouds, which offers direet artier ant enline
purchasing of supplies and equipment, CES products
are priced at a markup of 9.75%.

Maln delivery plus supplementa) if required
Mulsally agreed upon

Cost plus fxed fee based upnn account valume
Pricing raviewed annuatly

> $4.50 per case flat rate for 60 day
starage; pius addilonal fees as listed
» 60 days storage 51.00 per case/week

> 180 days storage $1.50 per case/ week
» Commuodities deilvered once per week with

commercial deliveries

Able to serve/deliver to all Schoo Districts as s
{isted

Service Is provided by four {4] warehiouses: Everett, Fife, Portland and Spokane

> Equipment & Supplies (CES] is a subsidiary of US
Foods, which offers direct arder and enline
purchasing of supplies and equipment, {ES produrts
are priced at a markup of 9.75%

Main defivery plus supplemental If required
Nutually agreed spon

531 (Bid submitted for 2l specified ltems]
$67,147,362.1%

Cost plus fiked fae based upon sccount velume
Pricing reviewed annually

> §4.00 per case flat cate for 50 day

storage; plus additional fees as tisted

» 60 days storage $1.15 per case/weok

> 180 days storage 51,70 per catef week

> Lommadities delivered once per week with
commercial dellverles

Able to serve/detlver to all Schaof Bistrlets as ¢
tistad

Service Arap

~ Able to serve oft mamber districts s specified

Al ta serve all member districts as specified

Value Pass Through Agreemants
System can process and and provide PSipC
with value pass through for USDA Commodity

Page; 1

Dlatributor Price Comparisons _2,27.20264pdated_2.11.2026



2/27/2026

Bid and Non- Bid lem

PSIPC: Distributor Bid Fee/Service Comparisons

Bid: Sysco Food Service - Seattle
2026-27

Bid: Harbor Food Service
202627

Flat Fees Mackup
Per Cade
Proguct Category AR-99°cs :
Beverages - S4.04 Dellyery Fee
Disposahles 54.04 Base Case UpCharge
Dry Groceries $4.04 o Finterast A
Frufts/Vegetables/lvices [dry grocerles) $4.04 160 days - costfweek 5175
Frozen Frults and Vegetabley S4.04 54.04 61-180 days - costiwesk 52.75
Frozen Protain 54.04 54.04 180+days - costfweek $3.75
fandtoria)l ang Chamlcals 54.04 $4.04 ; ‘ }
Produce 54.04 54.00 ase Delivery 5499] 5469 437  s3.99 3.79
Dairy $4.04 $4.04 store/Handle 1-60 day 56.74 S6.44 6.12/ $5.74 5.04
Bakery $4.04 3404 Store/Handle 61-180 day 52,24, 57,44 712 56.74 £.04
Refflgerated items $4.04 $4.04 Store/Handie 180+day $8.74 58.44 B.12 $7.24 1.04
Seafood ltems $4.04 $4.04
Shortening/oll/margarine S4.04 54,04
Products by tho L8 54,04 54.04
Category [Category [Cstegory jCategory
An Each tgg!!t cases) Glve Farmuia TPL +2% [FPC 2% {FPC+2% JFPL42%

How Is Drop Size/Celivesy Determined
ferms

tems Bld {number of]
8id Totals

Pricing
Ald Totals

Commodity Storage

Service ta Scheals

Service s provided by four {4) warehouses: Eve

= Bid did not address equipment and supply
offerings oz pricing

Once per waek
> Net 30

SBY [ ik wif
$57,442,645,83

Cost plus fixed fee based upon account volume
Pricing reviewad annually

> $4.75 per case Tor 60 day
storage; plus sdditionsl fees as

» 60 days $0.5G 4 case per week
> 180 days $0.50 a case per week

> Commodities delivered once per week

» Able to serve 105 Schoaol Districts - ali within
Western Washington

> Survice Is provided by 2 warehouses -

Seattle & Portland

Service Area

Value $ass Through Agreements
Syster Can process and and provide PSIPC
with value pass through for USDA Corsmiadiy

Page: 2

» Bid did not address produce, equipment nnd supply
ofterings or pricing

Onee per week
> Mat 30

A8T s i
$54,307,611.02

aifieliivtand S 187

Cost plys fixed fee based upon accaunt yelume

= §L.75 per case pet week for 60 day storage
> $2.75 per tase per week for 61 - 180 day storage
> 43,75 per case per week far 181+ day storage

» Commoditles delivered once per week with oroer

Limlted Reglonal service ares - Western Waskdngtan fram Seattle

ta Vancouyver, WA on 1-5 corridor
~ Service is provided by 7 warelhouses - Lacey

& Kent

Not akle to serve the following Schoo
- DHstricts (35} or 25% of membeeship
Cascate Faterson Angtories Grandview Prosser
Eashmere Planacies - Wina Ardington Granite Falls Quillaytte Valley
Central Valley - Spk_ |Prosser Bellingham Highland - Cowiche {Riverview
Cletlum selah Paine Kittitas 3 Juan
East Valley 5t Jog/Marquette Brinnon taConnes Sedre- Woolley
Easton Stevenson Larson Burfinglon take Chelan Sefah
Ellensburg Sunnyside Cape Flattery Lopez istand Shoreking
]fn!lét Tharp Cascade Lumml Teibal S jos/Margquette
!EPIC - Yakima Toppenish Cashmere Lynden Stanwood-Camang

ESD 10% \Wapato Central Valley - Spok Manson Stevensan-Carson
Grandview Watarville Lhimagurm Mead Sunnyside
Highland - Cowlche  [Wenatehes Concrats Medical Lake Thorp
Kittitas . Wit Vatley - Spk Conway Maridian Tuppenish
Lake Chelsn West Vallay - Yak Coupeville Mount Baker Trinsty Catholic
Manson Yakima Crgscent Mount Vernon Wapato
Mead Zillah Darringion |Naches Valley Waterville
Medleal Lake East Valley Nooksaek Valley Wenatchee
Naches Valley Easton INorthshofe West Valloy - Spk
Pasco Edmongs Inorth Geach West Valley - Yak

|ERenshurg |Movksack Valley ‘Whire Pacs

Entist . . |Northshore Yakima

EPIC - Yakima Pasco Ziliah

£50 105 Paterson

|Cverail Pinnacles - Wana

Fernidale Par Townsend

Distributor Price Comparbkens _3.27.2026Updated_2,11.2026




2/27/2026

Usage Report

PSIPC: Distributor Bid - Volume Analysis

(provided by US Food Service}

Volume Comparisons

Actual US Food Service Totals for annual periods: August 1 to July 31

2021-22
2022-23
2023-24
2024-25

1,667,866

$ 57,657,231 1 %
2,064,659 $ 76,211,281 | $ 36.91
2,319,389] § 90,518,837 | § 39.03
2,340,035] § 93,847,127 | $ 40.11

2025-26
2026-27

2026-27

2026-27

Cases defivered

LS Food Sarvid § 30645 3.051 8 27415 2.950
Us Food Servid $ 312156 3.101 6 28018 3.007
Varto 25-26 | § 006158 005§ 00615 0.057
Sysco § 4045 40418 3.74 1 § 3.940
Varto 25-26 | & 098 1S 048915 100§ 0.990
Harbor $ 49815 469185 437 |S 4683
Varto25-26 | & 193 | $ 1.64 | $ 1.63[$ 1.733

2,340,035

2,340,035 2,340,035

7 Varlance Avg

S 80,057

7 40.090]

81,733

£
b

et e
TR

Page: 1




2/27/202%

Average Drop Size

Pelivery
Puget Sound (20-39}
40-99
100-299
300+
800+

Commuodity Storage
60 day storage
51-180
180 day plus

Page: 1

PSIPC: Distributor Bid - Commodity Delivery/Storage Analysis

26-27

R : FeafCase
5 73,120 1% 4.04
g Sk B 4.04
g noozand LS 3174
5 2551 1§ 3.44
T R0RGeRT 2026-27
$4.00/case for 60 days | [$4.75/case for 60 days
$1.15/case/week = - | |5.50/casef/week
$1.70/casefwesk "1 [5.50/case/week

Distributor Price Comparisons _2.23.2026Commaedity Storage Analysis




2/27/2026 PSIPC: Distributor Bid
US Food Service Fee Analysis
Average Drop Size 23-24 23-24 24-25 25-26
Fee/Case FeefCase Fee/Case  FeefCase
Puget Sound (20-39) $ 209 § 208 ¢ 306 S 3.06
40-99 S 2.05 5 2.96 5 3.05 S 3.05
100-299 s 1.75 5 2.66 $ 274 5 274
300+ S 154 S 241 & 248 S 248
Commadity Storage 2023-24 2023-24 2024-25 2025-26 2025-26:
60 day storage $4.50/case $4.50/case $4.50/case  $4.50/case 545{}/.:353
61-180 1.00/csfwk 1.00/csfwk 1.00/csfwk  1.00/cs/wk Sl)lcs/wk o
180 day plus 1.50/cs/wk 1.50/cs/wk 1.50/cs/wk  1.50/cs/wk  .50/csfwk
Fee/Case or Markup by 2022_23
Case
Contract Description 20-39 40-99 100-29% 300+
Equipment/Supplies 9.75% 9.75% 9.75% 95.75%
All other Category $2.09 $2.05 $1.75 $1.54
Fee/Case or Markup by 2023-24
Case
Contract Description 20-39 40-99 100-299 300+
Equipment/Supplies 9,75% 9.75% 9.75% 9.75%
Ali other Category $2.98 52.96 $2.66 $2.41
Fee/Case or Markup by
2024-25
Case
Contract Description 20-39 4099 | 100-299 300+
Equipment/Supplies 9.75% 9.75% 9.75% 9.75%
All other Category $3.06 $3.05 $2.74 $2.48
Fee/Case or Markup by 2025-26
Case -
Contract Description 20-39 40-99 100-299 300+
Equipment/Supplies 9.75% 8.75% 9.75% 9.75%
Al other Category 53.06 §3.05 $§2.74 52,48
Fes/Case or Markup by | . T T L
Fen/Cose of Markip b 202627
ContractDescription -~ | 2039 | 4099 | 100-299 1™ 300+
Eq'uipmg':ri_tlSuppl_iﬁs oo 49 75%: 8. 75% o 0 9,75% o 0,758
Allother Category | $342 - | 6310 | = 5280 1 $255

Page: 1



CONTRACTUAL GREEMENT
Contract No. RFP#3-202526
Between

PUGET SOUND JOINT PURCHASING COOPERATIVE
(Hereinafter referred to as PSJPC)

2661 N PEARL STREET, #139
TACOMA, WA 98407

and

US Food Service
(Hereinafter referred to as Contractor)

2204 70th Ave E Suite 100
Fife, WA 98424

Federal [dentification #: 36-3642294
State of Washington: Unified Business ldentifier #: WA-0005217230523591

In consideration of the promises and conditions contained herein, PSJPC and US Food Service
("Contractor") do mutually agree as follows:

I Contract Term/Renewal of Contract

A. The initial term of the contract is one (1) year, commencing on July 1, 2026 ("Effective Date") and
ending June 30, 2027. Deliveries shall begin in July/August 2026. Deliveries may begin sooner at
PSJPC's election and upon notice to Contractor if the PSJPC, in its sole discretion, deems it in
the best interests of its members.

B. By agreement of all parties, (PSJPC and the Awarded Distributor) the contract may be renewed
on identical terms for four (4) one (1) year periods for a total of five (5) years. PSJPC and the
Contractor have the right in a mutually executed writing to renew this contract in whole or in part
for four additional one (1) year periods as per the following schedule:

Year 2: July 1, 2027 through June 30, 2028
Year 3: July 1, 2028 through June 30, 2029
Year 4: July 1, 2029 through June 30, 2030
Year 5: July 1, 2030 through June 30, 2031

PSJPC will provide notice of renewal by giving notice on or before March 15" of each renewal
year to the Contractor, unless an emergency exists, andfor special circumstances require a
partial term extension. if PSJPC provides such notice to the Confractor, the Contractor shall be
obligated to enter into a contract with the same fiscal obligations as the previous contract year,
provided that PSJPC and Contractor shall negotiate any revision of additional services or goals
beyond those encompassed in the previous contract.

Eeement: US PFood Service



For the renewal years (2 through 5), the awarded Distributor will solicit renewal bid pricing based
upon the then applicabie PSJPC “Market Basket” of items. Priority in awarding pricing
adjustments will be for guaranteed pricing for the school year.

1. The Distributor will review renewal awards and pricing with the PSJPC in April prior to the
subsequent awarded renewal year.
2. Market Basket alternates must be reviewed quarterly prior to being included in the Market

Basket.
3. Any non-bid items will be at Distributor cost (less all discounts) plus a fixed cost per case to

deliver. The “fixed cost’ cannot be a percentage.
. Duties of the Contractor

To provide food, supplies USDA Commodity Processed food products and Commodity Storage/
Delivery to multiple school districts which are members of the Puget Sound Joint Purchasing
Cooperative (PSJPC) and located in the State of Washington. Fulfillment of orders with
quantities, time, and manner of delivery requested are essential factors in proper performance.

A. In order to accomplish the general objective(s) of this contract, Contractor shall perform
the specific duties as outlined in its submitted Request for Proposals, a copy of which is
atitached hereto as Attachment B, in response to the PSJPC’s published bid request
(RFP#3-202526) to the satisfaction of the PSJPC's Executive Director. The Contractor
will timely fulfill orders as submitted by PSJPC Members with requested quantities, with
time and manner of delivery as essential factors in proper performance.

B. The Contractor shall produce the following written reports or other written documents
(deliverables) by the dates indicated below:

Quarterly/Annual usage reports (number of items and dolilar volume by item) by PSJPC
member district for the following periods no later than thirty (30) days after the end of each such
period:

e QTR 1: July 1%'to September 30"
QTR 2: October 1% to December 31%
QTR 3: January 1% to March 31%
QTR 4: April 1% to June 30™
Annual Report For the School Year: July 1st to June 30%

All written reports/documents required under this contract must be delivered to the
PSJPC's designee in accordance with the schedule above.

C. The Contractor shall provide PSJPC with a purchasing/stocking plan of Bid/Market Basket
items. The Contractor agrees to stock the PSJPC selected items as listed in the PSJPC
Market Basket in effect on July 1% of each school year. Items that have usage, based on
past and current years, of over 400 cases per year, must be stocked in adequate
quantities at each distribution location designated to support the PSJPC or any of its
member locations or provide a method of ensuring adequate supply.

Agreement: US F - | | | Paez



D. The Contractor and PSJPC board will have quarterly meetings with the purpose of
reviewing current market basket items. The meeting as a minimum will address product
inventory levels; usage and outages of items that should be stocked that might have been
discontinued by the manufacturer; do not meet required product movement; do not meet
USDA Nutritional requirements or require an alternative to be selected. In addition,
alternate items will be identified and selected as replacements.

E. The Contractor shall charge per case fees for the 2026-27 school year based upon the
following schedules for the receipt, delivery and storage of purchased and or Commaodity
Processed food and supplies:

1. The Contractor shall charge a per case delivery fee for main and
supplemental food and supply deliveries for all PSJPC members
commencing on July 1, 2026 and ending June 30, 2027, based upon the
following per case scheduie:

A B C D 300+

Product Category 20-39 ¢s 40-99 ¢s 100-299 ¢s cs
Beverages 53.22 $3.04 52.96 $2.89
Disposables $3.22 $3.04 $2.96 $2.89
Dry Groceries $3.22 $3.04 $2.96 $2.89
Fruits/Vegetables/luices (dry $3.22 $2.96 $2.89
groceries) $3.04
Frozen Fruits and Vegetables $3.22 $3.04 52,96 $2.89
Frozen Protein 53.22 $3.04 $2.96 $2.89
Janitorial and Chemicals $3.22 $3.04 $2.96 $2.89
Produce $3.22 $3.04 $2.96 $2.89
Dairy 53.22 $3.04 $2.96 52,89
Bakery $3.22 $3.04 $2.96 $2.89
Refrigerated items $3.22 $3.04 $2.96 $2.89
Seafood items $3.22 $3.04 $2.96 $2.89
Shortening/oil/margarine $3.22 $3.04 $2.96 $2.89
Products by the LB $3.22 $3.04 $2.96 52.89

Category | Category | Category Category FPC
An Each {split cases) Give formula | FPC+2% FPC +2% FPC +2% +2%

For the 2026-27 and subsequent contract years, the PSJPC schools will be
charged the same fee-per-case noted in Column A. If a school warrants
pricing based on the average drop as outlined in Columns B, C or D for the
period April, May and June of the prior school year, its pricing will reflect
that tier pricing. Any variance will be provided {o the member
school/district as an earned credit, and this adjustment will be made
quarterly. US Food Service is also committing any existing member school
or district to its tier adjustment based on accumulated purchases in the first
quarter of the new school year.

eeent:US gooserﬁce : o —_—_— D ——— — pag



The Fixed Fee-Per-Case schedule will be reviewed annually and adjusted for key
inflationary factors that affect the Average Case Cost for K-12 Participating
Members. Equipment and Supplies remain the same and are priced at a 9.75%
markup.

The Contractor shall charge a per case storage fee for the handling and
storage of USDA Commodity processed products for PSJIPC members who
are served from the Contractor warehouse located in Fife, WA and Everett,
WA. The storage is by mutual consent of both parties commencing on July
1, 2026 and ending June 30, 2027, based upon the following per case
schedule:

o $4.00 per case for 60 day storage, plus additional fees as listed

« An additional fee of $1.15 per case per week for commodities
stored between 61 to 179 days.

¢ And a fee of an additional $1.70 per case per week for all
commodities stored over 180 days

2. The Contractor shall deliver commodities to PSJPC members once per
week along with scheduled purchased food and supply deliveries.

F. The Contractor shall provide PSJPC with a purchasing/stocking plan of Commodity
Processed items as indicated by the annual PSJPC Member Projections for said
products. The plan shall indicate when said commeodities shall be available for PSJPC
members who elect to have commodities stored with the Contractor. The Coniractor
agrees to stock the PSJPC selected items as listed in the annual PSJPC Commodity
Survey by July 318 of each school year provided that the State of Washington's Office of
the Superintendent of Public Instruction (OSPI) has transferred the pounds of product to
the manufacturers/processors in a timely manner to meet the July 312 timeline.

The terms of sale and delivery are governed by the Contractors standard Invoice or Terms
of Sale. Neither party will be in defauit in the performance of its obligations under this
Agreement if its performance is prevented or delayed because of war, terrorism, hostilities,
revolution, civil commotion or unrest, strike, labor dispute, epidemic diseases, quarantine,
import restrictions, export restrictions, fire, wind, earthquake or flood, any law, order,
proclamation, regulation or ordinance of any government or government subdivision, Acts
of God or for any other cause, whether similar or dissimilar to those enumerated, that is
beyond that party's reasonable control and without that party's fault or negligence. This
definition of Force Majeure specifically includes production issues where through no fault
of Contractor, agricultural commodities required to produce products are not available to
Contractor or the industry in general in sufficient quantities.

G. Deliveries and frequency of deliveries to PSJPC member locations will occur based upon
the agreed upon designated delivery days, and hours of delivery for each PSJPC member
location. Delivery specifications are listed in PSJPC_RFP#3-202526_Appendix 1. Any
changes to the delivery hours, days and frequency shall he mutually agreed to in writing
by the Contractor and the subject PSJPC member location.

geemet:USFoodSewic | | - - o I Pe4




Hi. Duties of the PSJPC

In consideration of Contractor’s satisfactory performance of the duties set forth herein, PSJPC member
districts will order Contractor products at a rate not to exceed the rates as proposed in the Contractor's
Proposal submitted in January 2026 and attached hereto as Attachment C. Payment for satisfactory
performance shall not exceed this amount unless the parties mutually agree in writing to a higher
amount prior to the commencement of any work, which will cause the maximum payment to be
increased.

A. Funds for the payments made to Confractor under this contract shall be made by member
districts and based upon member district accounts payable (A/P) payment schedules.

B. The PSJPC may conduct “supplemental bids” semiannually to address menu changes as
dictated by member/customer input and/or USDA Reguiatory changes.

C. Provided that the products are in-stock, available and delivered by the required menu date,
PSJPC acknowledges and agrees that its members may be fully responsible for all products
ordered, stocked, or held at US Food Service on their behalf, including any products for which
forecasts have been provided but which are not shipped, drawn down, or otherwise ulilized prior
to expiration,

D. Any new item request submitted by PSJPC members constitutes agreement to applicable
product movernent expectations, including movement of three (3) cases per week, as stated in
US Food Services' RFP response, as well as any vendor minimum order or stocking quantities
required for US Food Service to carry such product.

E. PSJPC members shall be responsible for purchasing and taking possession of sufficient
quantities of such products to satisfy both the agreed-upon movement levels and all applicable
minimum order or stocking requirements, regardiess of actual usage or demand.

F. Products that are not included in the PSJPC Market Basket and are designated as special order,
non-stock, customer-specific, or direct ship and are subsequently not received by PSJPC
members on the specified/mutually agreed upon delivery date required, the PSJPC member shall
not be held liable, regardiess of chain of custody, and may be returned to the Contractor for
credit.

IV. CONDITIONS OF COMMENCEMENT OF PERFORMANCE AND SCHEDULE OF
PERFORMANCE

No costs shall be incurred under this Contract earlier that such date as it is fully executed or
later than the date this Contract is terminated. The initial schedule of performance of
Contractor's duties is as follows: July 1, 2026, or date of mutual execution hereof, whichever is
later, through June 30, 2027.
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V. CONTRACT MANAGEMENT

The following shall be each party's contact person for all communications and billings regarding the
performance of this contract.

Contractor PSJPC
Pam Olsen Mark Campbell
Bid/Sales Manager Executive Director
2204 70th Ave E Suite 100 2661 N Pear! St., #139
Fife, WA 98424 Tacoma, WA 98407
Phone: (206) 218-6848 Phone: (425) 760-6085
Email: pam.olsen@usfoods.com Email: mark.campbeli@pugetsoundcoop.org

VI. INCORPORATION OF ATTACHMENTS AND ORDER OF PRECEDENCE

Each of the attachments listed below is by this reference hereby incorporated into this Contract. In
the event of an inconsistency in this Contract, the inconsistency shall be resolved by giving
precedence in the following order:

General Terms and Conditions as contained in this Contract:

. Attachment A — Contract for Services, General Terms and Conditions

. Attachment B — Request for Proposals with any formal RFP amendments that change
scope of work, etc.

. Attachment C — Contractor's submitted Proposal dated January 23, 2026.

. Any other provision, term or material incorporated herein by reference or otherwise
incorporated.

. Applicable Federal and State of Washington statutes and regulations
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Vii. APPROVAL

This Contract shall be subject to the written approval of the PSJPC's authorized
representative and shall not be binding until so approved. The Contract may be altered,
amended, or waived only by a written amendment executed by both parties.

We the undersigned agree to the terms of the foregoing contract.

US Food Service:
Printed Name and Tifle:

Mischa Collins VP National Sales Field Sales

Name Title

Signature

Date: 09/19/2026

Puget Sound Joint Purchasing Cooperative
Printed Name and Title

Patricia Barret PSJPC Board Chaitr
Name Title
e JPoar S
Sighature

05/20/2026

Date
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GENERAL TERMS AND CONDITIONS
Contract for Services

1. Access to Data, In compliance with Chapter 38.26 RCW, the Contractor shall provide
access to data generated under this Contract {o the PSJPC and member districts at no
additional cost. This includes access to all information that supports the findings,
conclusions, and recommendations of the Contractor’s reports, including computer models
and methodology for those models.

2, Alterations and Amendments. This Contract may be amended only by mutual agreement
of the parties. Such amendments shail not be binding unless they are in writing and signed
by personnel authorized to bind each of the parties.

3. Americans with Disabilities Act (ADA) of 1990, Public Law 101-336, also referred to as
the “ADA” 28 CFR Part 35. The Contractor must comply with the ADA, which provides
comprehensive civil rights protection to individuals with disabilities in the areas of
employmeni, public accommodations, state and local govemment services, and
telecommunications.

4. Assignment. Neither this Contract, nor any claim arising under this Contract, shall be
transferred or assigned by the Contractor without prior written consent of the PSJPC.

5. Assurances. The PSJPC and the Contractor agree that all activity pursuant to this Coniract
will be in accordance with all applicable current Federal, state and local laws, rules and
regulations.

6. Attorney’s Fees. In the event of litigation or other action brought to enforce contract terms,
each party agrees 1o bear its own attorney’s fees and costs.

7. Audit Requirements. If the Contractor is a Sub recipient of Federai awards as defined by
the Office of Management and Budget {OMB) CFR Title 2, Part 200, Subpart F, and
expends seven hundred and fifty thousand dollars ($750,000) or more in Federal awards
(does not apply to contracts for goods and services) from all Federal sources in any fiscal
year beginning on or after December 26, 2014, the Contractor shall procure at their expense
a single or program specific audit for that year. The Contractor shail incorporate OMB CFR
Title 2, Part 200, Subpart F audit requirements into all contracts between the Contractor and
its Subcontractors who are Sub-recipients of Federal awards. The Contractor shall comply
with any future amendments to OMB and any successor or replacement Circular or
regulation.

8. Budget Revisions. Any monetary amount budgeted by the terms of this Contract for
various activities and line item objects of expenditure may be revised without prior written
approval of PSJPC, so long as the revision is no more than ten percent (10%) of the original
line item amount and the increase in an amount is offset by a decrease in one or more other
amounts equal to or greater than the increase. Member districts with commodity balances
may order any item from the contractor that has a NPA and the contractor has provided
pricing to the PSJPC. All other budget revisions exceeding ten percent (10%) shall only be
made with the prior written approval of the PSJPC.
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9. Certification Regarding Debarment, Suspension, and Ineligibility, The Contractor
certifies that neither it nor its principals are debarred, suspended, proposed for debarment,
or voluntarily excluded from participation in transactions by any Federal depariment or
agency. The Contractor further certifies that they will ensure that potential subcontractors
or any of their principals are not debarred, suspended, proposed for debarment, or
voluntarily excluded from participation in Covered Transactions by any Federal department
or agency. “Covered Transactions” as used herein include procurement contracts for goods
that are expected to equal or exceed twenty-five thousand dollars ($25,000). Contractor may
do so by obtaining a certification statement from the potential subcontractor or sub recipient
or by checking online at the System for Award Management (SAM), Excluded Parties List.
The Contractor shall immediately notify the PSJPC if, during the term of this contract,
Contractor becomes debarred. The PSJPC may immediately terminate this Contract by
providing Contractor written notice if Contractor becomes debarred during the term of this
Contract,

The Contractor also certifies that neither it nor its principals are debarred, suspended, or
proposed for debarment from patticipation in transactions by any state department or
agency. The Contractor further certifies that they will ensure that potential subcontractors or
any of their principals are not debarred, suspended, or proposed for debarment from
participation in Covered Transactions by any state department or agency.

10. Certification Regarding Lobbying. The Coniractor certifies that Federal-appropriated
funds wili not be used to pay any person or organization for influencing or attempting to
influence an officer or employee of any agency, a member of Congress, officer or employee
of Congress or an employee of a member of Congress in obtaining any Federal contract,
grant or any other award covered by 31 USC 1352. Contractor must also disclose any
lobbying with non-Federal funds that takes place in connection with obtaining any Federal
award. Contracior shall require its subconiractors to ceriify compliance with this provision.
Add 2 CFR 200.326(i)

11. Certification Regarding Wage Violations. The Confractor certifies that within three (3)
years prior fo the date of execution of this Coniract, Contractor has not been determined by
a final and binding citation and notice of assessment issued by the Washington Department
of Labor and Industries or through a civil judgment entered by a court of limited or general
jurisdiction to have willfully violated, as defined in RCW 49.48.082, any provision of RCW
Chapters 49.46, 49.48, or 49.52,

The Contractor further certifies that it will remain in compliance with these requirements
during the term of this Contract. Contractor will immediately notify the PSJPC of any finding
of a wiliful violation entered by the Washington Department of Labor and Industries or
through a civil judgment entered by a court of limited or general jurisdiction entered during
the term of this Contract.

12. Change in Status. In the event of substantive change in the legal status, organizational
structure, or fiscal reporting responsibility of the Contractor, Contractor agrees to notify the
PSJPC of the change. Contractor shall provide notice as soon as practicable, but no later
than thirty (30) days after such a change takes effect.

13. Confidentiality. The Contractor acknowledges that all of the data, material and information
which originates from this Contract, and any student assessment data, material and
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information which will come into its possession in connection with performance under this
Contract, consists of confidential data owned by the PSJPC or confidential personally
identifiable data subject to the Federal Family Educational Rights and Privacy Act or other
privacy laws, and that disclosure to or use by third parties would be damaging. The
Contractor, therefore, agrees to hold all such material and information in strictest
confidence, not to make use thereof other than for the performance of this Contract, to
release it only to authorized employees and agents requiring such information and not
release or disclose it o any other party. The Contractor agrees to release such information
or material only to employees and agenis who have signed a written agreement expressly
prohibiting disclosure.

14. Covenant Against Contingent Fees. The Contractor warrants that no person or selling
agent has been employed or retained to solicit or secure this Contract upon an agreement or
understanding for a commission, percentage, brokerage or contingent fee, excepting bona
fide employees or bona fide established agent maintained by the Contractor for the purpose
of securing business. The PSJPC shall have the right, in the event of breach of this clause
by the Contractor, to revoke this Contract without liability or, in its discretion, to deduct from
the contract price or consideration or recover by other means the full amount of such
commission, percentage, brokerage or contingent fees.

15. Disputes. In the event that a dispute arises with respect to the terms or performance of this
Contract, it shall be determined by a Dispute Board in the following manner; (1) The PSJPC
shall appoint a member fo such Dispuie Board; (2) the Contractor shall appoint 2 member to
the Dispute Board; (3) the PSJPC and the Contractor shall jointly appoint a third and final
member to the Dispute Board; (4) the Dispute Board shall evaluate the dispute and make a
determination for the resolution of the dispute by majority vote of the Dispute Board
Members; and, (5) such determination of the Dispute Board shall be final and binding on the
parties hereto. '

16. Entire Agreement. This Contract contains all the terms and conditions agreed upon by the
parties. No other understandings, oral or otherwise, regarding the subject matter of this
Contract shall be deemed fo exist or to bind any of the parties hereto.

17. Ethical Conduct. Neither the Contractor nor any employee or agent of the Contractor shall
pariicipate in the performance of any duty or service in whole or part under this Contract in
violation of, or in a manner that violates any provision of the Ethics in Public Service law at
Chapter 42,52 RCW, RCW 42.17A.550, RCW 42.17A.555, and RCW 41.06.250 prohibiting
the use of public resources for political purposes.

18. Force Majeure. Neither party shall be liable for any delay in or impairment of performance
resuiting in whole or in part from fire, floods or other catastrophes, acts of God, severe
weather conditions; strikes, jockouts or labor disruptions; war, riots, embargo delays, raw
material market conditions, the inability to procure supplies or raw materials; or shortages of
transportation equipment, fuel or labor; or any other circumstance or cause beyond the
reasonable control of the party. Additionally, manufacture, shipment and delivery are subject
to any prohibition, restriction, priority allocation regulation or condition imposed by or on
behalf of the United States of America or any other governmental body with valid jurisdiction
over the parties which may prevent or interfere with fulfillment of any order.
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19. Governing Law and Venue. This Contract shall be construed and interpreted in
accordance with the laws of the State of Washington and the venue of any action brought
hereunder shall be in Superior Court for Pierce County.

20, Indemnification, To the fullest extent permitted by law, Contractor shafl indemnify, defend
and hold harmless the PSJPC and all officials, agents, and employees of the PSJPC, from
and against all claims for injuries or death arising out of or resulting from the performance of
this Contract. “Claim” as used in this Confract, means any financial loss, claim, suit, action,
damage, or expense, including but not limited to attorney’s fees, attributable for bodily injury,
sickness, disease, or death, or injury to or destruction of tangible property including loss of
use resulting therefrom. Additionally, “claims” shall include but not be limited to, assertions
that the use or fransfer of any soffware, book, document, report, fiim, tape or sound
reproduction or material of any kind, delivered hereunder, constitutes an infringement of any
copyright, patent, trademark, trade name, or otherwise results in an unfair trade practice or
in unlawful restraint of competition.

Contractor expressly agrees to indemnify, defend, and hold harmiess the PSJPC for any
and alt claims, costs, charges, penalties, demands, losses, liabilities, damages, judgments,
or fines out of or incident to Contractor's or subcontractor's performance or failure to perform
the Contract. Each party to this Contract shall be responsible for its own acts and/or
omissions and those of its officers, employees and agents. Except as provided herein, no
party to this Contract shall be responsible for the acts and/or omissions of the entities or
individuals not a party to this contract. For the avoidance of doubt, except as provided
herein, Contractor shall not be responsible for damage or liability resulting from (i) a product
becoming adulterated or misbranded after such product has left Contractor's control, (i) the
PSJPC's refusal to cooperate with Contractor in the investigation or defense of a claim
covered hereunder, (i) PSJPC agreeing to settle a claim covered hereunder without
Contractor's written consent, or {iv) products being resold by the PSJPC other than in the
ordinary course of business.

Contractor waives its immunity under Title 51 RCW to the extent it is required to indemnify,
defend and hold harmiess PSJPC and its agents, employees, or officials.

21. Independent Capacity of the Contractor. The relationship between the PSJPC and
Contractor created by this Contract shall be that of a principal and an independent
contractor. The parties acknowledge and agree that this Agreement does not create a
fiduciary relationship, partnership, joint venture or relationships of frust or agency between
the parties. The Contractor and his/her employees or agents performing under this Contract
shail not be employees or agents of the PSJPC and shall have no authority to bind PSJPC
in any way. The Contractor will not hold itself out as nor claim to be an officer or employee
of the PSJPC by reason hereof, nor will the Contractor make any claim or right, privilege, or
benefit which would accrue to such employee under law. Conduct and control of the work to
be performed hereunder in connections with Contractor's delivery of products and services
to the PSJPC will be solely with the Contractor, The Contractor shall not be eligible to
participate in any employee pension, health, or other fringe benefit plans of the PSJPC. The
PSJPC shall not be responsible for, and shall not withhold or pay any federal, state, or local
income tax, nor payroll tax of any kind, on behalf of the Contractor. Contractor shall be
responsible for the filing and payment of all income related taxes associated with all
compensation paid to Contractor under this Contract.
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22. Insurance.

a. Worker's Compensation Coverage. The Contractor shall at all times comply with all
applicable worker's compensation, occupational disease, and occupational health and
safety [aws, statutes, and regulations to the fullest extent applicable. This requirement
includes Contractor's purchase of industrial insurance coverage for the Confractor's
employees, which shall be solely the responsibility of Contractor, as may now hereafter
be required of an “employer” as defined in Title 51 RCW. Such worker's compensation
and occupational disease requirements shall include coverage for all employees of the
Contractor, and for all employees of any subcontract retained by the Contractor,
suffering bodily injury (including death) by accident or disease, which arises out of or in
connection with the performance of this Contract. Satisfaction of these reguirements
shall include, but shall not be limited to:

1) Full participation in any required governmental occupational injury and/or disease
insurance program, to the exteni participation in such a program is mandatory in any
jurisdiction;

2) Purchase worker's compensation and occupational disease insurance benefits to
employees in full compliance with all applicable laws, statutes, and regulations, but
ochly to the extent such coverage is not provided under mandatory governmental

[{ 30y ;)

program in “a” above, and/or;

3) Maintenance of a legally permitted and governmentally approved program of self-
insurance for worker's compensation and occupational disease.

Except to the extent prohibited by law, the program of the Contractor's compliance with
worker's compensation and occupational disease laws, statutes, and regulations in 1),
2), and 3) above shall provide for a full waiver of rights of subrogation against the
PSJPC, its directors, officers, and employees.

If the Contractor, or any subcontractor retained by the Contractor, fails to effect and
mainiain a program of compliance with applicable worker's compensation and
occupational disease laws, statutes, and regulations and the PSJPC incurs fines or is
required by law to provide benefits to such employees, {o obtain coverage for such
employees, the Contractor will indemnify the PSJPC for such fines, payment of benefits
to Contractor or subcontractor employees or their heirs or legal representatives, the cost
of effecting coverage on behalf of such employees, and any legai fees incurred in the
enforcement of this provision. Any amount owed the PSJPC by the Contractor pursuant
to the indemnity may be deducted from any payments owed by the PSJPC to the
Contractor for the performance of this Contract at PSJPC's sole discretion.

b. Automobile Insurance. In the event that services delivered pursuant to this Contract
involve the use of vehicles, owned or operated by the Contractor, its officers, employees
or agents, Contractor shall maintain automobile liability insurance as set forth herein,
The minimum fimit for automobile liability is:

$1,000,000 per occurrence, using a Combined Single Limit for bodily injury and property
damage.
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c. Business Automobile Insurance. |n the event that services performed under this
Contract involve the use of vehicles or the transportation of clients, Contractor shali
maintain automobile liability insurance as set forth herein. If personal vehicles owned by
Contractor are used, Contractor shall maintain a Business Automobile policy covering a
minimum Code 2 “owned autos only.,” If vehicles owned by Contractor's officers,
employees, or agents are used, the Contractor maintain a Business Automobile policy
that also includes Code 9, coverage for “non-owned autos.” The minimum limits for such
Business Automobile policy shali be:

$1,000,000 per occurrence, using a Combined Single Limit for bodily injury and property
damage.

d. Public Liability Insurance. The Contractor shall at all times during the term of this
Contract, at its cost and expense, carry and maintain general public liability insurance,
including contractual liability, against claims for bodily injury, personal injury, death, or
property damage occurring or arising out of services provided under this Contract. This
insurance shall cover such claims as may be caused by any act, omission, or negligence
of the Contractor or its officers, agents, representatives, assigns or servants. The limits
of liability insurance, which may be increased from time to time as deemed necessary by
the PSJPC, with the approval of the Contractor (which shall not be unreasonably
withheld), shall not be less than as follows:

Each Qccurrence $1,000,000

- General Aggregate Limits (other than $2,000,000
products compieted operations)

Products-Completed Operations Limit $2,000,000

Personal and Advertising Injury Limit $1,000,000

Fire Damage Limit (any one fire) $ 50,000

Medical Expense Limit {any one person) $ 5,000

e. Additional insured. The PSJPC shall be specifically named as an additional insured on
all policies described herein except for liability insurance on privately-owned vehicles,
and all policies shall be primary to any other valid and collectible insurance. The PSJPC
may waive this requirement at its sole discretion. Policies and certificates of insurance
shall include the contract reference number. :

f. Proof of Insurance. Certificates and or evidence satisfactory to the PSJPC confirming
the existence, terms and conditions of all insurance required above shall be delivered to
the PSJPC within five (5) days of the Contractor's receipt of Authorization to Proceed.

g. General Insurance Requirements. Contractor shall, at all times during the term of the
Contract and at its cost and expense, buy and maintain insurance of the types and
amounts listed above. Failure to buy and maintain the required insurance may result in
the termination of the Contract at the PSJPC'’s option. By requiring insurance herein,
PSJPC does not represent that coverage and limits will be adeguate to protect
Contractor and such coverage and limits shall not limit Contractor’s liability under the
indemnities and reimbursements granted to the PSJPC in this Contract.

Agree
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Contractor shall include all subconfractors as insureds under all reguired insurance
policies or shall furnish proof of insurance and endorsements for each subcontractor.
Subcontractor(s) must comply fully with all insurance requirements stated herein.
Failure of subcontracfor{s) to comply with insurance requirements does not limit
Contractor's liability or responsibility.

23. Licensing and Accreditation Standards. The Contractor shall comply with all applicable
local, state, and Federal! licensing, accreditation and registration requirements/standards,
necessary to the performance of this Contract.

24, Limitation of Authority. Only the PSJPC or the PSJPC's delegate by writing (delegation to
be made prior to action) shall have the express, implied, or apparent authority to alter,
amend, modify, or waive any clause or condition of this Contraci. Furthermore, any
alteration, amendment, modification, or waiver or any clause or condition of this Contract is
not effective or binding unless made in writing and signed by the PSJPC.

25. Non-Discrimination. The Contractor shall comply with all the Federal and state
nondiscrimination laws, regulations and policies, which are otherwise applicable to the
PSJPC. Accordingly, no person shall, on the ground of sex, race, creed, religion, color,
national origin, marital status, families with children, age, veteran or military status, sexual
orientation, gender expression, gender identity, disability, or the use of a frained dog guide
or service animal, be unlawfully excluded from participation in, be denied the benefits of, or
be otherwise subjected to discrimination under any activity performed by the Contractor and
its agents under this Contract. The Contractor shall notify the PSJPC immediately of any
aliegations, claims, disputes, or challenges made against it under non-discrimination iaws,
regulations, or policies, or under the Americans with Disabilities Act. In the event of the
Contractor's noncompliance or refusal to comply with this nondiscrimination provision, this
Contract may be rescinded, cancelled or terminated in whole or part, and the Contractor
may be declared ineligible for further contracts with the PSJPC.

26, Commodity accounts of member districts. Contractor shall refund to PSJPC member
districts the full amount of any commodity balance left at the contractor due to production or
other contractor issues such that member districts are unable to buy products to bring down
their diverted commodities prior to June 30" of each year. If Contractor fails to make a
prompt refund, PSJPC districts may charge Contractor one percent (1%) per month on the
amount due until paid in full,

27. Payments. No payments in advance or in anticipation of services or supplies to be provided
under this Contract shall be made by the either the PSJPC awarded distributor or a member
district. All payments to the Contractor are conditioned upon (1) Contractor's submission of
a properly executed and supported voucher for payment, including such supporting
documentation of performance and supporting documentation of costs incurred or paid, or
both as is otherwise provided for in the body of this Contract under the "Duties of the
PSJPC" clause.

All expenses necessary to the Contractor's performance of this Contract not specifically
mentioned in the Contract shall be borne in full by the Contractor.

28. Public Disclosure. Contractor acknowledges that the PSJPC is subject to the Washington
State Public Records Act, Chapter 42.56 RCW, and that this Contract shall be a public
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record as defined in 42,56 RCW. Any specific information that is claimed by the Contractor
to be confidential or proprietary must be clearly identified as such by the Contractor. To the
extent consistent with chapter 42.56 RCW, the PSJPC shall maintain the confidentiality of all
such information marked confidential or proptietary. If a request is made to view the
Contractor’s information, the PSJPC will notify the Contractor of the request and the date
that such records will be released to the requester unless Contractor obtains a court order
enjoining that disclosure. If the Contractor fails to obtain the court order enjoining
disclosure, the PSJPC will release the requested information on the date specified.

29. Publicity. The Contractor agrees to submit to the PSJPC for its advance review and
approval all planned or prospective advertising or publicity matters and materials relating to
this Contract ("Publicity Matters”) which may, in the PSJPC’s sole judgment, explicitiy or
implicitly mention PSJPC's name discloses PSJPC’s involvement in the contract. The
Contractor agrees not to publish or use such Publicity Matters without the prior written
consent of the PSJPC.

30. Registration with Department of Revenue. The Contractor shall complete registration
with the Department of Revenue and be responsible for payment of all taxes due on
paymenis made under this Contract.

31. Records Maintenance. The Contractor shall maintain all books, records, documents, data
and other evidence relating to this Contract and performance of the services described
herein ("Contract Records"), including but not limited to those generated under accounting
procedures and practices which sufficiently and properly reflect ail direct and indirect costs
of any nature expended in the performance of this Contract. Contractor shall retain such
records for a period to include the Term of this Contract and an additional six (6) years
following the date of final payment made hereunder. At no additional cost, to PSJPC, such
Contract Records, including materials generated pursuant to the terms of the Contract, shall
be subject at all reasonable times to inspection, review or audit by the PSJPC, personnel
duly authorized by the PSJPC, the Office of the State Auditor, and such Federal and state
officials as are so authorized by law, regulation or agreement.

If any litigation, claim or audit is started before the expiration of the six (6) year period, the
Contract Records shall be retained until all litigation, claims, or audit findings involving the
records have been resolved.

32. Right of Inspection. The Contractor shall provide right of access to its facilities to the
PSJPC or any of its officers at all reasonable times, in order to monitor and evaluate
performance, compliance, and/or quality assurance under this Contract on behalf of the
PSJPC. All inspections and evaluations shall be performed in such a manner that wiil not
unduly interfere with the Contractor’s business or work hereunder.

33. Severability. The provisions of this Contract are intended to be severable, If any term or
provision is illegal or invalid for any reason whatsoever, such illegality or invalidity shail not
affect the validity of the remainder of the Contract.

34. Site Security. While on any PSJPC member district or distributor premises, Contractor, its
agents, employees, or subcontractors shall conform in all respects with physical, fire or other
security policies or reguiations.
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35. Subcontracting. Neither the Contractor nor any subcontractor shall enter into subcontracts
for any of the work contemplated under this Contract without obtaining prior written approval
of the PSJPC. Contractor is responsible to ensure that all terms, conditions, assurances
and certifications set forth in this Contract are inciuded in any and all subcontracts so
approved by the PSJPC. In no event shall the existence of any subcontract operate fo
release or reduce liability of the Contractor to the PSJPC for any breach in the performance
of the Contractor's duties. This clause does not include contracts of employment between
the Contractor and personnel assigned to work under this Contract.

If, at any time during the progress of the work, the PSJPC determines in its sole judgment
that any subcontractor is incompetent, the PSJPC shall notify the Contractor, and the
Contractor shall take immediate steps to terminate the subcontractor's involvement in the
work. The rejection or approval by the PSJPC of any subcontractor or the termination of a
subcontractor shall not relieve the Contractor of any of its responsibiliies under the
Contract, nor be the basis for additional charges to the PSJPC.

36. Taxes. All payments accrued on account of payroll taxes, unemployment contributions, any
other taxes, insurance or other expenses for the Contractor or its staff shall be the sole
responsibility of the Contractor.

37. Termination for Convenience. Except as otherwise provided in this Contract, the PSJPC
or PSJPC’s Designee may, by ten (10) days written notice, terminate this Contract in whole
or in part. The notice shall specify the date of termination and shall be conclusively deemed
to have been delivered to and received by the Contractor as of midnight the second day of
mailing in the absence of proof of actual delivery to and receipt by the Contractor. If this
Contract is so terminated, the PSJPC shall be liable only for payment required under the
terms of the Contiract for services rendered or goods delivered prior to the effective date of
such termination.

38. Termination for Default. In the event the PSJPC determines the Contractor has failed to
comply with the conditions of this Contract in a timely manner, each such instance referred
to herein as a "Defauit”, the PSJPC has the right to suspend or terminate this Contract. The
PSJPC shall notify the Contractor in writing of the need to take corrective action to cure the
Default. If such corrective action is not taken within thirty (30) days after delivery of such
notice, the Contract may be terminated. The PSJPC reserves the right to suspend all or part
of the Confract, withhold further payments, or prohibit the Confractor from incurring
additional obligations of funds during investigation of the alleged Default and pending
corrective action by the Contractor or a decision by the PSJPC to terminate the Contract. In
the event of termination pursuant to this Section 38, the Contractor shall be liable for
damages as authorized by law inciuding, but not limited to, any cost difference between the
original Contract and the replacement or cover contract ("Replacement Contract”) for any
third party to provide to the PSJPC the services to be provided by Contractor hereunder and
all administrative costs directly related to the Replacement Contract, e.g., cost of the
competitive bidding, mailing, advertising and staff time. The termination shall be deemed to
be a "Termination for Convenience" as described in Section 37 if it is determined that the
Contractor: (1) was not in Default; or (2) failure to perform was outside of Contractor's
control, fault or negligence. The rights and remedies of the PSJPC provided in this Contract
are not exclusive and are in addition to any other rights and remedies provided by law.

39. Termination Due to Funding Limitations or Contract Renegotiation, Suspension. In
the event funding from state, Federal, or other sources is withdrawn, reduced, or limited in




any way after the Effective Date of this Contract and prior to normal completion of this
Contract, with the notice specified below and without liability for damages:

a. At PSJPC's discretion, the PSIPC may give written notice of intent to renegotiate the
Contract under the revised funding conditions.

b. At PSJPC’s discretion, the PSJPC may give written notice to Contractor to suspend
performance when PSJPC determines there is reasonable likelihood that the funding
insufficiency may be resolved in a timeframe that would allow Contractor's performance
to be resumed.

(1) During the period of suspension of performance, each party will inform the other of
any conditions that may reasonably affect the potential for resumption of
performance.

(2) When PSJPC determines that the funding insufficiency is resolved, it will give the
Contractor written notice to resume performance, and Contractor shali resume
performance.

{3) Upon the receipt of notice under Section 39 b. (2) above, if Contractor is unable to
resume performance of this Contract of if the Contractor's proposed resumption date
is not acceptable to PSJPC and date acceptable to the PSJPC cannot be negotiated,
PSJPC may terminate the Contract by giving written notice to the Contractor. The
parties agree that the Contract will be terminated retroactive to the date of the notice
of suspension. PSJPC shall be liable only for payment in accordance with the terms
of this Contract for services rendered prior to the retroactive date of termination.

c. PSJPC may immediately terminate this Contract by providing written notice to the
Contractor. The termination shall be effective on the date specified in the termination
notice. PSJPC shall be liable only for payment in accordance with the terms of this
Contract for services rendered prior to the effective date of termination. No penalty shall
accrue to PSJPC in the event the termination option in this section is exercised.

d. For purposes of this section, “written notice” may include email.

40. Termination Procedure, Upon termination of this Contract, the PSJPC may, in addition to
enforcement of other righfs provided under this Contract, require the Contractor to deliver to
the PSJPC awarded distributor or member districts any property specifically produced or
acquired for the performance of such part of this Contract as has been terminated. The
provisions of the “Treatment of Assets” clause shall apply in such property transfer.
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The PSJPC awarded distributor or member districts shall pay to the Contractor the agreed
upon price, if separately stated, for completed work and services accepted by the PSJPC
and the amount agreed upon by the Contractor and the PSJPC for (a) completed work and
services for which no separate price is stated, (b) partially completed work and services, (¢)
other property or services which are accepted by the PSJPC, and (d) the protection and
preservation of the property, unless the termination is for a Defauit, in which case the
PSJPC shall determine the extent of the liability pursuant to the terms of this Contract.
Failure to agree with such determination shall be a dispute within the meaning of the
“Disputes” clause for this Contract. The PSJPC may withhold from any amounts due to the
Contractor such sum as the PSJPC determines hereunder to be necessary to protect the
PSJPC against potential loss or liability.

The rights and remedies of the PSJPC provided in this section shall not be exclusive and are in
addition to any other rights and remedies provided by law under this Contract.

After receipt of a notice of termination, and except as otherwise directed by the PSJPC, the
Contractor shall:

a. Stop work under this Confract on the date and to the extent specified, in the notice;

b. Place no further orders or subcontractors for materials, services or facilities except as
may be necessary for completion of such portion of the work under the Contract that is
not terminated;

c. Assigh to the PSJPC, in the manner, at the times, and to the extent directed by the
PSJPC, all rights, title, and interest of the Contractor under the orders and subcontracts
in which case the PSJPC has the right, at ifs discretion, to settle or pay any or all claims
arising out of the termination of such orders and subcontracts;

d. Setile all outstanding liabilities and all claims arising out of such termination of orders and
subcontracts, with the approval or ratification of the PSJPC to the extent the PSJPC may
require, which approval or ratification shall be final for all the purposes of this clause;

e. Transfer title to the PSJPC and deliver, in the manner, at the times and to the extent as
directed by the PSJPC, any property which, if the Contract had been performed pursuant
to its terms, would have been required to be furnished to the PSJPC;

f. Complete performance of such part of the work not terminated by the PSJPC; and

g. Take such action as may be necessary, or as the PSJPC may direct, for the protection
and preservation of the property related to this Contract which, in is in the possession of
the Contractor and in which the PSJPC has or may acquire an interest.

41. Treatment of Assets. Except as otherwise provided for in the Contract, the ownership and
title to all real property and all personal property purchased by the Contractor in the course
of performing this Contract with monies paid by the PSJIPC member districts ("Contract
Assets") shall vest in the PSJPC member district, except for supplies consumed in
performing this Contract. The Contractor shall (1) maintain a current inventory of all
Contract Assets or other property of PSJPC in its possession or control; (2) label or
otherwise designate in its records all such Contract Assets or property as owned by PSJPC
and, (3) surrender Contract Assets or other property of PSJPC and title thereof to the
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PSJPC member district without charge prior to settlement upon completion, términation or
cancellation of this Contract.

Any property of the PSJPC member districts furnished to the Contractor shall, uniess
otherwise provided herein, or approved by the PSJPC in writing, be used only for the
performance of the Contract.

The Contractor shall be responsible for any loss or damage to property of the PSJPC
member districts which results from the negligence of the Contractor or which otherwise
results from the failure on the part of the Contractor to maintain and administer that property
in accordance with sound management practices.

If any Contract Assets or other property of PSJPC in Contractor's possession or control is lost,
destroyed, or damaged, the Confractor shall notify the PSJPC and take all reascnable steps to
protect such Contract Assets or property from further damage,

All reference to the Contractor under this clause shall include Contractor's employees, agents
and subcontractors.

42. Walver. A failure by either part to exercise its rights under this Agreement shall not
preclude that party from subsequent exercise of such rights and shall not constitute a waiver
of any other rights under this agreement. Waiver of any default or breach shall not be
deemed to be a waiver of any subsequent defauit or breach, Any waiver shall not be
construed to be a modification of the ferms of this Agreement unless stated to be such in
writing and signed by personnel autharized to bind each of the parties.

43. Notices. Except as otherwise provided in the Contract, any notice or other communication
required or which may be given thereunder shall be in writing and shall be delivered
personally, by e-mail (with confirmation of receipt), or sent by express mail (via a nationally
recognized courier, including Federal Express) or regular mail, postage prepaid, and shall
be deemed given when so delivered personally, upon the sending of an e-mail (with
confirmation of receipt) or, if mailed, one (1) day after the date of express mailing or three
(3) days after the date of regular mailing.
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Attachment A: Delivery Specifications
o PSJPC_RFP#3-202526_Appendix 1
Attachment B: US Food Service Request for Proposal

Combined US Foods — PSJPC RFP#3-202526 Final_12.16
US Foods Executive Summary ‘
US Foods Final Pricing File — PSJPC Attachment T
- US Foods Responses to Puget Sound Joint Purchasing Cooperative RFP
US Foods Return Policy
US Foods Evidence of Liability
US Foods Food Safety Letter
US Foods IFS Certification
US Foods Product Recall & Recovery Process Overview
US Foods Reporting Samples — Business Analytics
USF COl
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